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| a timekeeping 


Baguette at #85 retail / 


GRUEN have always been the world’s foremost specialists in 
accurate, small movements. In building this newest baguette, 
therefore, it is natural that Gruen has not sacrificed reliable 
timekeeping because of size or price. 


By an ingenuous re-arrangement of practically the same size 
parts used ina very popular 514 ligne movement, Gruen has 
now achieved a marvel of accuracy in a 3% ligne Baguette 
watch of graceful slenderness. 


Priced from $85 to $500 this new Baguette forecasts the un- 
questionable trend in watches for women. Already accepted 
by fastidious women, the moderately priced Gruen Baguette 
offers Gruen Jewelers a product for which every woman is 


a prospect. 


[GRUEN] 
WATCHES 
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“GORHAM | 


on sterling inspires confidence earned 


through generations of faithful 
craftsmanship 
























“Gorham” on sterling is the brief way of saying . . . authentic 
... fine . . . without peer . . . Every piece of sterling on which 
is stamped the name “‘Gorham”’ is the ultimate product of genera- 
tions of thinking in terms of authentic beauty .. . of designing 
and moulding silver by hands trained in youth in the ways of 
executing that beauty. When a buying public which is beauty 
sensitive comes to you to purchase sterling (AND such a buying 
public seeks out a Gorham store!) it is with the confidence that it is 
buying the best. For to buy “Gorham” sterling is traditional in 
many families . . . And for those who are buying silver for the 
first time “Gorham” prestige is a deciding factor. The Gorham 
Company is continuously furthering the interests of ‘“Gorham”’ 
dealers through national advertising in publications which reach 


potential ‘“‘Gorham”’ buyers. 


THE GORHAM COMPANY, 





PROVIDENCE, R. I. 
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Every Jeweler Must Help to Fight Crime 


HE recent arrest in New York of four men and 
1's woman as they were about to divide up loot 
valued at over a half million dollars which 
came from a number of jewelry robberies, and the 
further arrest of a race track habitué and the dis- 
covery in his safe deposit boxes of jewelry worth 
over a million and a quarter dollars believed to have 
been stolen has made the jewelers and the police of 
the various cities sit up and take notice. It seems 
to have established, as a fact, what the leaders in 
the jewelry trade have contended for a long time, 
ie., that the jewelry thefts of the country are or- 
ganized on a tremendous scale; that the loot is han- 
dled systematically and, in many instances, may 
find its way back to the jewelry trade through ille- 
gitimate channels. This last was evident from the 
_ fact that a large number of pieces were not even 
broken up nor the jewels taken from their settings. 
How much of the ramifications of the working of 
this gang will be immediately uncovered by the po- 
lice and the detectives of the protective associations 
of the jewelry trade cannot be predicted, but enough 
has already been brought to light to justify fully the 
warnings given by the officials of the Jewelers Se- 
curity Alliance to the trade at large to wake up and 
support their crime fighting organizations if the in- 
dustry is to continue on a profitable basis. For, as 
the vice-president of the Alliance so well brought out 
at the Baltimore convention, in this fight the individ- 
ual is helpless; he can only fight the organization of 
the criminals by organization of his own. 
However, there is much that the individual jeweler 
can do to ameliorate his condition by making it 
harder for the crooks to operate. The first thing, 
as already pointed out, is for him and his clerks to be 
ever vigilant and to give no occasion for robbery 
through carelessness. The next thing he can do is 
to see to it that he is in no way made a party to the 


redisposal of stolen goods to the jewelry trade, or 
through him to the consumer. In this way he can 
hurt the profit of the “fence.” 

It is now positively established that the great men- 
ace in this crime situation is the “fence”—the receiv- 
er of stolen goods, without whom the crook would 
be unable to dispose of his loot and who, in many 
instances, is the instigator even where he is not the 
director of the crime and manager of the criminal. 
So extensive are the operations of these “fences” to- 
day, that their loot must be disposed of at wholesale; 
that is, indirectly to and through the jewelers them- 
selves, and here every member of the trade can do 
his part by refusing to purchase or handle any mer- 
chandise unless he is sure that it comes through 
legitimate channels and has not been stolen. 

“Crooked goods” are always sold at a low price, a 
price way under the market and this is the danger 
signal that every merchant and distributor should 
look out for. When exceptionally low priced mer- 
chandise is offered to him, he should insist that the 
vendor establish the commercial pedigree of the 
article; at least, when the house or the man offering 


_ them is unknown. What is more, when such goods 


are offered under circumstances that excite sus- 
picion, the jeweler should immediately notify the 
officers of the Jewelers Security Alliance or the crime 
committee of the Chicago Jewelers Association or 
any other of the protective bodies of the trade, giv- 
ing all details as to the merchandise and parties 
offering it that he has been able to obtain. Only by 
such cooperation can we hope to have our crime 
fighting bodies work with maximum effect. 


Editor 
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The Romance of American} 


Beginning of Massachusetts and Connecticut Schools of } 


Revolutionary Days—Willard Family Figured Prominently in 
Eli Terry, Seth Thomas and Silas 











































A typical wag-on-the-wall, with street, Roxbury. During these 34 years he received a 
movement mounted on bracket. It number of important commissions, including the clock 


ld b di tall 5 i R 
ee ee still running in Statuary Hall in the National Capitol. 


His reputation, however, did not bring him a competency 
and at his death his estate was less than $500. His son, 
(Continued from issue of May 8) Simon Willard, Jr., continued his father’s business, but 
moved it to Boston. He maintained his store at 9 Con- 
gress St. until 1870. He frequently marked his 
clocks Simon Willard & Son. The younger Willard, like 
the artist Whistler, was a West Point man. He was a 
student at the military academy from 1813 to 1815. In 
1816 he resigned his army commission and was in the 


UCH were the principal clockmakers of our colonial 
and Revolutionary periods. The beginnings of the 
Massachusetts and Connecticut schools of clock- 

making date from the Revolutionary years. 

With the Willard family of Grafton, Roxbury and 
Boston, clockmaking started about 1765 and continued 
for nearly a century. Their great contribution was the 
banjo clock, patented in 1802 by Simon Willard. It was 
a distinct departure from current clock design both as 
to movement and case. Here at last Yankee ingenuity 
had solved the problem of a timepiece as accurate as the 
best tall clocks in a form and size that could readily be 
hung on the wall. In this respect Simon Willard dif- 
fered from his two older brothers, Benjamin and Aaron, 
who evidently did not hold with new ideas. 

Although Simon was the inventor of the banjo clock, 
he was a master maker of tall clocks and movements of 
special design. In 1801 he made a clock for the United 
States Senate, so unusual of design that he had to go to 
Washington to show the authorities how to operate it. 
For this timepiece he was paid $770. 

Unfortunately, it was destroyed when the British 
burned Washington in 1814. On his trip to the capital 
he met Thomas Jefferson, then President, and a genuine 
friendship sprang up between them. In 1826 he made 
the turret clock for the University of Virginia, which 
was fabricated according to the specifications drafted by 
the author of the Declaration of Independence. Another 
of Willard’s quasi-public positions was the care of the 
clocks at Harvard College. As he was a self-educated 
man this connection with a seat of learning appealed 
greatly to him, and he presented the institution with 
two examples of his best work. They are still in use. 
One is the tall clock in the faculty room and the other 
the banjo-regulator in University hall. 





Clock made by David Rittenhouse. This time- 
, ; ’ piece is still running. With it Rittenhouse re- 
Until 1805 Willard not only made his clocks, but corded the transit of Venus on June 3,1769. This 
peddled them from house to house. From then until he was one of his outstanding astronomical achieve- 
Sieed:tn 2000. ho Stewed in. bela the in Washi ments. Photo, courtesy American Philosophical 
retired in e stayed in his shop in Washington Society, Philadelphia 
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crockeryware business until 1824. The 
next two years he spent in his father’s 
shop and then launched out for himself. 
The business evidently prospered, for in 
1850 his son, Zabdiel A., was admitted to 
partnership. Simon, Jr., in addition to his 
regular line of banjo clocks, made the 
astronomical clock now in the observatory 
of Harvard University. This for many 
years provided the standard time for all 
New England railroads. Others of the 
Willard family included Aaron, Jr., Ben- 
jamin F. Ephraim, Henry and Philander, 
J. In the matter of clock cases Simon Wil- 
lard, the elder, as well as his brothers, 
exercised distinct control over the cabinetmakers who 
produced them. Such men as Charles Crehore of Dor- 
chester, Henry Willard of Roxbury and William Fiske 
of Watertown produced clock cases according to de- 
signs supplied to them. Usually cherry or mahogany 
were the woods used. Ornamentation was provided by 
inlay and brass balls, urns or spikes used as finals. The 
Willard banjo clock was so popular that in time many 
other New England clockmakers copied it. “A complete 
list of these copyists has yet to be compiled, but would, 
I believe, total 25 or 30 names. 


HE same ship that brought the chests of tea for 
Boston’s famous party had as a passenger Thomas 
Harland, mentor of the Connecticut school of popu- 
lar priced clocks. He proceeded at once to Norwich, 
Conn., where Eli Terry became one of his apprentices. 
Terry in time started the plan of making shelf clocks 
which could be sold for modest prices. In fact, the 
Naugatuck Valley of Connecticut during the first half of 
the nineteenth century was the nation’s clock shop. 
Time pieces made here were soon being sold by Yankee 
peddlers in every State and Territory. Overseas, 
traders carried them to nearly every port of Europe, 
South America, Africa and the East. 
Working independently, Terry made his first clock in 
1792. The movement was of wood, hand fashioned with 
few tools. Soon afterward he devised a water power 
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driven “engine” for cutting the wooden cog wheels and 7 
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Above: An unusual Si- 
mon Willard clock. He 
seldom used the eagle 
ornament seen on the 
top of this clock. Photo 
from the Boston Art 
Museum 





Above in the center of the group is 
a lyre clock. It is a variation of 
the banjo clock and was first made 
by Aaron Willard, Jr., of Boston, 
but, as happened with the banjo 
clock, other makers soon took up 
the idea. This clock was made by 
Sawin & Dyer, Boston, 1815-1820. 
Photo, Metropolitan Museum of 
Art. Left: A _ fine banjo clock 
made by Simon Willard, its inven- 
tor. Boston Art Museum 


in 1797 took out his first and only patent. By 1807 he 
was contracting to make 400 30-hour clock movements 
at four dollars each. 

In 1809 was founded the first of the famous Connecti- 
cut clock partnerships. It was Eli Terry, Seth Thomas 
and Silas Hoadley and was styled Terry, Thomas and 
Hoadley. This firm lasted but a year. By 1814 he was 
making his well-known “pillar and scroll top’ model, 
which proved so popular that it was soon copied by all 
other men of the clock valley. From then until 1824 
Terry clocks were the standard of the trade. Although 
Terry and Thomas, a Terry licensee, were working in- 
dependently, they dominated the industry. 

In 1824 a new figure entered the field. Chauncey 
Jerome, like Seth Thomas and Silas Hoadley, came into 
clockmaking via the cabinet bench and clockcase. In 
many ways he was the most picturesque and pathetic of 
this group of men. With little or no schooling, he was 
at nine a fatherless boy working 16 hours a day for a 
hardhearted farmer. Four years later, released from 
this indenture, he was following the trade of carpenter 
and from that he naturally drifted into clockcase making. 
By 1822 he had his own small shop in which he made 
cases, but the difficulty in getting movements for them 
led him in 1824 to form a partnership with his brother, 
Noble Jerome, and Elijah Darrow. Brother Noble was 
the movement maker of the firm. The next year they 
brought out a “patented bronze looking-glass clock.” 


(To be continued) 
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Friendly Competition Always 
Helps Business 


N the research work being done by THE JEWEL- 
I ERS’ CIRCULAR in connection with the jewelry 
trade of various cities, some interesting facts 
have developed which were entirely outside the field 
of inquiry, yet are of most importance to the indus- 
try. For instance, a Pennsylvania city of about 70,000 
inhabitants whose figures showed that its jewelers 
had the highest per capita sales of any so far re- 
ported, turned out to be a city in which the retail 
jewelers were all cooperating with one another and, 
in addition, had close friendly relations on business 
and social lines. Further investigations on the same 
lines disclosed towns and cities where the jewelers 
were at odds, in all cases, made a poor showing as 
given in the statistics of per capita sales. On the 
same line comes the report of our field editor who 
says that he has found in towns where jewelers like 
each other, sales are proportionately high and towns 
where jewelers knock each other, the sales are pro- 
portionately low. 
THIS IS NOT A COINCIDENCE. Here is the 
relation of cause and effect. 
This is one real reason for the establishment of 
local organizations that will bring retailers to- 
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gether under conditions that will take the bitterness 
out of competition and establish friendly personal 
relations. As a business investment, such an or- 
ganization will pay the highest dividend that it is 
possible for a merchant to obtain, in addition to a 
“bonus” in the way of making his business life more 
pleasant. 


a fem 


Two Kinds of Auctions 


HE jewelry trade has received much help from 
[Tite Better Business Bureau of the country, 

from time to time, and among the organiza- 
tions that have been particularly active has been the 
Better Business Bureau of Louisville which has re- 
cently been very active in enforcing the ordinance 
controlling auction sales in the way of stamping out 
illegitimate jewelry auctions. The advertisement 
run by this organization in the Louisville papers ap- 
pears in another column, but the heading of this 
ad—“The Jewelry Auction—an Organized Racket,” 
while a true description of what it covers, may give 
a wrong impression to those who do not realize that 
there can be a legitimate as well as an illegitimate 
jewelry sale under the hammer. 
The abuses that have come into the trade through 
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jewelry auctions have been many and these abuses 
must and will be stopped for the benefit of the trade 
and of the public. But we must never lose sight of 
the fact that there are many legitimate jewelry auc- 
tions and jewelry auctioneers; that these auctions 
must take place, and they are recognized in the bus- 
iness world as a lawful and proper outlet for mer- 
chandise that must be disposed of quickly. What is 
more, those who have to conduct them will be pro- 
tected by the courts of the land. 

So we must always bear in mind this distinction 
between the legitimate and fraudulent auction, and 
while we should all tend to minimize the former to 
the fullest possible extent, we must not confuse it 
with the latter, either in announcements to the pub- 
lic or in our methods taken to suppress trade evils. 


ao a & 


Trade Marks Must Accompany 
Quality Marks on Platinum 


HE large number of inquiries that have come 
ik this office recently as well as the numerous 

complaints of technical infraction of the plat- 
inum laws indicate an ignorance on the part of 
many dealers and manufacturers of the provisions 
of the statutes of New York, New Jersey and IIli- 
nois that is remarkable. We suggest that these laws 
again be studied by those who 
manufacture or distribute 
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lawful to mark the word “platinum” without such 
a trademark nor would it be lawful to accompany 
the quality stamp with a fictitious mark or that of 
a trademark of a man not engaged in the jewelry 
trade. The mark must be a registered trademark 
and the registrant will be held by the public as re- 
sponsible for the quality of the article. 

An article marked “platinum” must consist of at 
least 985/1000ths parts of the platinum metal where 
solder is not used or at least 950/1000ths of these 
metals where solder is used and, in addition, the 
total of the metals other than pure platinum in the 
article must amount to no more than 50/1000ths of 
the entire content. 

There are many other sections of the platinum 
law that need careful study, but these are the two 
points on which the greatest ignorance seems to pre- 
vail at the present time. 


ya. a 


Buying Away from Home 


NVESTIGATIONS in the jewelry trade have for 
I years shown a tendency on the part of buyers of 
fine jewelry to purchase in places larger than 
those in which they live. The buyer from the little 
town buys in the big town; those in the big towns 
go to the cities, and those in the large cities go to 
the metropolitan centers, like Chicago and New 
York, while the New York or 
Chicago purchaser often goes 





platinum articles, at least 





to London and Paris. The ten- 








within these States. 

One point on which there 
seems to be pronounced igno- 
rance is the fact that it is 
unlawful within these States 
to make, sell or offer for sale, 
an article of platinum with 
any quality mark stamped or 
imprinted thereon unless the 
article also has a trademark 
duly applied for or registered 
under the laws of the United 
States. This trademark must 
be that of either the manufac- 
turer of the article or of a 
jobber, wholesaler or retail 
dealer regularly engaged in 
the business of buying or sell- 
ing similar articles. It is not 








A Tribute from Turkey 





INDIAN JEWELRY STORE 
PERA PALACE HOTEL 


Istanbul, May 17, 1930 


Since 1927 we have been subscribing 
to your journal, THe JeweLers’ CircuLar. 
We wish to write to you to express our 
appreciation of its helpfulness. 

In our shops in Istanbul (Constanti- 
nople) and Geneva, we are constantly re- 
ferring to its pages and many of our cus- 
tomers have also been interested in spe- 
cial articles. 

We thought it only fair to express our 
appreciation. 

Cordially yours, 
(signed) M. A. K. Ismail 


* * * 


The many tributes as to the value of THE 
JHWELERS’ CIRCULAR to the jeweler and his 
business which are coming from all sections 
of the world are most gratifying to the man- 
agement. We have published many_ from 
leading jewelers in various parts of the United 
States, but are pleased to see that THE JEWEL- 
ERS’ CIRCULAR, in its present form, is also of 
great value to retailers in foreign countries. 
Last week, we published a tribute from a 
jeweler in India, and this week we take 
pleasure in using above, from a prominent 
jeweler of Istanbul, Turkey.—Editor, THE 
JEWELERS’ CiRCULAR. 


dency seems to be a natural 
one and universal in its mani- 
festation but one from which 
every jeweler feels that he 
loses sales. 

Whether this condition can 
be changed by any action of 
the jewelers themselves, we do 
not know, but we should like 
to hear from retailers who 
have used methods to keep the 
trade of their home town buy- 
ers of fine jewelry and learn 
with what success they have 
been carried out. Retailers 


who have solved this problem, 
even to a small extent, can 
help the industry by telling 
how it was done. 
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Waterford & Son— 
Jewelers and Watchmakers 


By HAROLD WHITEHEAD 


EPISODE IX 


HEN Eric returned from lunch on that Tuesday 
Wp in May he heard a customer, a Mrs. Ogletree, 
complaining to Karl. 

“This is the third time I’ve called for my watch and it 
still is unfinished. You may do good work but this is the 
last time I shall ever come in here again.” 

“There was more wrong with it than I thought, and, 
anyhow, I’ve only had your watch here for two weeks. 
It takes that long at least to make a good job of it.” Karl 
retorted, sulkily. 

“Then why didn’t you say so in the first place? snapped 
the exasperated woman. 

“Well, you asked me how quick you could get it, and I 
said in three days if possible. It wasn’t possible, that’s 
all. You come in again on Saturday and it’ll be ready.” 
Karl half turned away as if to dismiss the querulous 
customer. 

This was more than Eric could stand, so, walking to 
the customer, he said, quietly: “We are very sorry the 
watch isn’t ready; it’s our fault for trying to do it too 
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The Story to Date 


In the previous episode Eric was successful in his 
plan to brighten up the store of Waterford & Son 
with an original June window dislpay which at- 
tracted much attention. He also kept in mind his 
plan to move the business to a more desirable 
location, but will he be successful in this desire? 
If you are following Eric’s business adventures you 
will read this week’s installment with increasing 
interest. If you have not started the story as yet, 
here is a synopsis which will lead you into this 
serial. The business was founded years ago by 
the father of the present owner. For years it 
has been conducted as a high class establishment 
and Paul Waterford, who is now at the head of 
the business, has clung to the conservative policies 
adopted years ago. Eric, his son, recently graduated 
from college, returns home and enters the business 
with his father. Differences of opinion arise between 
them and Bijah Jones, Paul's son-in-law, is called 
into a conference. Eric has new ideas he wishes to 
put into effect. Karl Emden, the old watchmaker, 
and Elmer Catton, the clerk, do not take kindly to 
Eric who is anxious to modernize the business. 


Read what happens in this episode. 


quickly. But if you will let me have your address I will 
see that the watch is delivered to your home by the end 
of the week.” 

“Humph, and on Saturday you'll be very sorry, but I'll 
get my watch some time later again. How do I know 
I’ll get it on Saturday?” 

“You don’t unfortunately. But give us one more 
chance to make good. I know how exasperating it is to 
be put off, but when you do get it, it will be all right.” 

The woman stood indecisively for a minute and then 
said, ungraciously: “Well, I suppose I'll have to do 
that.” She then gave Eric her address and left the 
store in a flutter of righteous indignation. 

She had hardly gone when Karl turned savagely on 
Eric and snapped: “I’ll thank you to keep your hands 
off my customers in future.” 

Eric flushed and with an effort controlled his temper. 
“Customers belong to Waterford & Son, and when I see 
a customer who has been disappointed I shall try to 
pacify her.” 

Karl stood up, his face glowering with rage. He glared 
at Eric and at the same time pressed his lips into an 
angry twist. “I’ve had enough of this. Ever since you 
came here you’ve interfered with my work. You just 
remember that I am the watch expert and I will say how 
the thing shall be handled. If you interfere again I 
shall leave the store, understand that, young man. [I'll 
have no interference from young whippersnappers like 
you.” 

Paul had come in during this tirade. He had come 
so quietly that neither of the two disputants noticed 
him. Elmer Catton saw him, however, and fearing to 
be involved in a dispute, he had slipped back to the rear 
of the store and busied himself with nothing in particu- 
lar, out of sight of the old watchmaker. 

“What is the trouble, Karl?” Paul asked, quietly. He 
did not wait long for a reply, for the fiery old man 
poured out his complaint with much arm waving. Eric 
stood by quietly, but with his lips pressed stubbornly to- 
gether. When the tale was told Paul caught the old 
watchmaker by the arm and said: 

“Why, Karl, I’m surprised at you. 
as I should have done—” 

“That would have seemed all right from you,” broke 
in Karl. 

“But Eric is my son, Karl. And you must realize 
that you and I will both have to drop out of the game 
one of these days. We are not as young as we were, you 
know. And we must let the younger people begin to 
take up some of our burdens. Think what it would 
mean to the old business if you and I were to quit right 


Eric did exactly 
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Karl stood up, his face 
glowering with rage. 
“I’ve had enough of 
this. Ever since you 
came here you've inter- 
fered with my work. 
You just remember 
that I am the watch 
expert and I will say 
how the thing shall be 
handled”’ 


now. And you and I have lived so long to make it the 
finest jewelers in Brent that we can’t afford to leave it 
on inexperienced hands. See?” 

Karl shook off his employer’s arm and then blew his 
nose violently. “Let me get on with my work,” he 
grumbled and turned to his seat. And Paul smiled 
softly as he walked to the little office. 

Paul and Eric talked the matter over later that after- 
noon and agreed that in future when a customer asked 
how soon a watch could be ready the reply should be, 
“How long can you give us? The longer you can spare 
your watch the better job we can do on it.” 

“As I figure it, Pop, most folks are in no hurry, but 
if we tell ’em two days, they’ll have a right to expect it 
then. Let’s get all the time we can. And Pop—’” 

“What is it, my boy?” 

“T sure take off my hat to you when it comes to han- 
dling people. I felt like a—a piker beside you when you 
talked to old Karl.” 

Both were rather glad that the telephone bell then rang. 
It was a call for Eric from Sissons of the Brent Trust 
Co.; could Eric come and see him at five o’clock that 
afternoon? 

Eric could and did. So five o’clock found him once 
more in the president’s large and comfortable office. 

“About that store of yours,” the banker began without 
delay. “I’ve had a letter from the chain store people I 
wrote to and they are interested in your father’s two 
stores if the rent is right. They will send a man here 
on Friday to look over the place. Have you talked with 
your father yet?” 

“No, Mr. Sissons.” 

“Looked over the other place for yourselves yet?” 

“Er—no, I haven’t.” 

“Humph, well, have you figured out what the other 
store will require in the way of extra capital?” 

“Darn it all,” thought Eric, “I wish he wouldn’t ask 





CIRCULAR 37 





such awkward questions.” Then aloud he said with a 
slight blush, “I—or—well, I thought I’d better wait till 
I heard from you.” 

“Well,” the banker replied, grimly, “you’ve heard now. 
And if you want to do anything you had better get busy. 
These chain store people move quickly when they move.” 

“T’ll talk with father tonight, and Bijah if we can get 
hold of him,” he added, remembering the banker’s pre- 
vious advice. 

He rose to leave, when the banker said: “Anything 
you want to ask before you go?” 

“Er—no, I don’t think so.” Eric was bewildered. 

“Not interested in what chain it is?” 

Eric flushed. What an ass he was not to think of 
that. The banker smiled and then explained that the 
chain in question sold general dry goods and ready-to- 
wear. They catered to the middle class trade and felt 
that the location was about right for their class of cus- 
tomers. 

“Oh, then, it seems as if we are not in the right street 
for our line of goods, doesn’t it?” Eric remarked, eagerly. 

“That’s for you and your father to decide. But I 
think the chain people know what they are about. How- 
ever, whatever you do is done on your own judgment. 
[I do think, though, that your father has a chance to get 
a good rent on a long lease from these people.” 

Before leaving the bank Eric called up his brother-in- 
law and asked him to come to the house that night. 
Bijah realized, from the tone of Eric’s voice, that it was 
important; promised to be there at nine o’clock. 

Hurrying out of the bank, Eric next went to Hopper’s 
and arranged with the real estate man to visit the 
Menzies’ store on Avery St. By six o’clock they were in 
the place which Eric thought might become the future 
home of Waterford & Son. 

The store had two big windows built low to the ground 
(Continued on page 78) 
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Kirkpatrick & Morrell Develop Exclusive | rade 


By COLBY D. DAM 


New York is that of Kirkpatrick & Morrell at 461 
Park Ave., in the Ritz Tower. The interior is 
modeled after the ballroom of the Petit Trianon of the 
Louis XV period and is finished in hand carved walnut 
panel. 
The main room is 30 feet square. On the right are 
four small sales offices. At the rear is a small compact 


Ok of the most beautiful small jewelry salons in 
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and other class magazines; but most of our business has 
come through personal advertising on the part of cus- 
tomers who tell their friends of our store and its mer- 
chandise. We have established a large custom service 
in the remodeling of old jewelry. Customers bring us 
collections of old-fashioned pieces from their vaults and 
we modernize them, filling out the stones required for 
the new settings. Our custom department, of course, 
brings many people into the store and is a valuable aid 


silver department in the form of an alcove. Beside it is 
the manager’s office. 
on the second floor. 


Repair and bookkeeping offices are 


tive business builder. 


The crystal chandeliers are copies of Louis XV models, 


and the chairs are copies of the same period. The 
rug was made specially for the store in Czecho 
Slovakia and is also of the Louis period. 

Perhaps the outstanding feature of the store is 
the showcases, which are perfectly appointed in 
size, style and appearance. They, together with 
the paneling, were made to order and have caused 
much favorable comment on the part of customers. 

The chairs are covered with a mixed brocade of 
r-d, green and blue shades. The woodwork is fin- 
ished in ivory. The chairs are copies of the Louis 
period. 

The firm was founded in 1859 under the name 
of J. Kirkpatrick & Co. and the first store was at 
305 Broadway. They have occupied a number of 
locations on Fifth Ave. and two years ago moved 
to the present store. 

“We have been very successful in developing 
the Park Ave. trade with this store,” Mr. Morrell 
said. “We have used some advertising in the 
Wall Street Journal, Town and Country, The Spur 


The compact sil- 
verware depart- 
ment is located in 
a small semi-cir- 
cular alcove at 
the rear of the 
main room 


The main sales- 
room is note- 
worthy for its 
beautiful panel- 
ing, its delightful 
proportions and 
its specially made 
hand carved show 
cases 


Here is one of 
the well-lighted 
silverware show 
cases which, seen 
through the al- 
cove, make a 
bright and inter- 
esting background 
for the store 





in selling. Our silverware department is also a produc- 
We carry pieces in every price 
(Continued on page 43) 
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Time Payments Here to Stay 


By A. E. EDGAR 


ficial credit system, all things being equal, have a 

oetter chance of attaining success than those 
jewelers who view deferred payments as a sales plan. 
The former class of jewelers look upon the deferred pay- 
ment plan as a service to his customers, while the latter 
merely sees the advantages he can 
get by selling a greater volume of 


Jit set who adopt deferred payments as a bene- 


we may discuss the basis for granting credit. The de- 
cision usually rests upon the following points: 

1. The mercandise purchased, or to be purchased—in 
relation to the ability to pay. 

2. The integrity of the applicant, as evidenced in the 
accuracy in making out the application, and his former 
record. 

3. The applicant’s assets—property 
owned. 





merchandise. 
The time payment system of distri- 


Where there is a local Credit Asso- 





bution has come to stay. It is based 
upon a permanent service to the pub- 





ciation a report is asked on the appli- 
cant. If the report is in his favor 
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lic. When the jeweler makes time 


the transaction is greatly facilitated. 








payment sales on a reasonable basis 
he can develop a highly satisfactory 











_ If the report is unfavorable the appli- 
or cant is usually refused credit, a- 








trade with fair and honest people, 


CO.D. ¢_______ Dete___-____-___ Terms § ______ Every. ___ 


though there are cases where the re- 





with customers who see in the de- 
ferred payment plan a great benefit to 
themselves. If, on the other hand, 
the jeweler merely extends his busi- 
ness by loose credit, or by an inade- 
quately small down payment, he is 





port, while unfavorable, may be re- 
jected through the possession of later 
knowledge. 

Where a credit rating cannot be se- 











heading his business for the rocks of 


cured on the applicant the procedure 
is to verify the applicant’s accuracy 
in statements made in his application. 





failure. 


Own prop... Tel. Me. .nno.a-menrnne: “ 





The employer is phoned to find out if 


How long 





One of the advantages claimed for 


oF on ci 


OTHER ACCOUNTS 
DATE OPENED wih CR 


actually employed, as is stated. .The 


BALANCE _ HOw PAY 





the time payment system over the 
open credit account system is that the 


city directory may be consulted to 
find if his residence is as stated. 





former is in reality more selective 
than the latter. As a matter of fact 
the two systems rest upon a different 
basis of credit. The open account 
credit system is based more upon the 
ability of the credit risk to pay, while 
in the deferred payment plan the 
credit is granted on the basis of a willingness to pay, as 
well as upon the ability to pay. It is for this reason 
that the application for credit on deferred payments is 
more exacting and more complete. 

It is a well known fact that people owning their own 
homes, and quite able to pay their bills, will allow them 
to run an unreasonable length of time before liquida- 
tion. It is also true that in these days of modern easy 
credit terms that many who have not a_ reasonable 
ability to pay attempt to get—and sometimes are granted 
—credit beyond their means. Even the willingness to 
pay may exist, but the ability to pay is non-existent. 

It is stated on good authority that 97 per cent of the 
people are absolutely honest, and that only one per cent 
are really dishonest; the other two per cent becoming 
dishonest through pressure of circumstances. If the 
jeweler who sells on deferred payments relaxes in his 
choice of credit risks there is great danger that the per 
cent of dishonest persons will rise rapidly. 

The usual method of determining whether an appli- 
cant for credit is worthy of the credit asked is through 
the means of the credit application. A typical form of 
application used by a jeweler is reproduced in order that 


BIRTHDAY ..— 


CHARGED BY 





Typical form of credit application 


Other merchants who grant credit are 
consulted as to the regularity of pay- 
ments made to them by the applicant. 
With a clean record from these 
sources it is usual to grant the credit 
asked. The other questions asked the 
applicant are more for future refer- 
ence—in case the credit risk proves unworthy. They 
are a, Slender means of tracing the wandering of the 
“skip.” 

The jewelers who base their deferred payment busi- 
ness on service to the customer will take no risks with 
doubtful applicants for credit. They perefer to lose 
sales rather than lose their merchandise. Unfortu- 
nately, jewelers who see only the advantages of piling 
up sales too often “take chances” that bring them con- 
sequent losses. The time to prevent losses through de- 
ferred payment sales is at the time the account is opened, 
rather than when it is closed—by the customer who does 
not pay up. 

It may be good policy to advertise in such a way as to 
lead the prospective customer to think that it is easy to 
obtain credit, but the jeweler who makes it easy by such 
offers as “No money down” is heading for destruction. 
Any jeweler can give his goods away on a mere “promise 
to pay.” It takes a merchant to sell his wares. 

No customer worthy of credit will resent an investiga- 
tion into his responsibility, or his ability to pay for the 
goods purchased. At the same time it is wise to make 
(Continued on page 43) 





Ideas on selling, window display, stock records, mer- 
chandising, advertising, store system, etc. all of which 
have been tried and tested by successful jewelers. 


Personalized Letter Commands 
Parents Attention 


LTOONA, PA.—AIl the high school 
graduates here are looking in Pat- 
rick’s windows, for he has something out 
of the ordinary of interest to them. In 
the class book is a list of the “Who’s 
Who” of the graduating class. Patrick 
has the photographs of all these tempo- 
rary heroes in his window, but not 
labeled with their names. Just to make 
the window more interesting, nicknames 


Uf 


A. R. PATRICK 
JEwELER 
ELeven Sixteen Twecrtn StRecr 
, ALTOONA, PENNA. 





Note the type of “fill-in” used to per- 
sonalize the letter 


are used. Large photographs of the 
group school activities, such as the band, 
and the various athletic teams, attract 
crowds to the window at all times. 

All this is good for general publicity, 
but this jeweler did not forget his busi- 
ness. Many popular priced watches, 
diamonds and such gift items as might 
interest the youngsters, were promi- 
nently displayed in the window. 
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By Harry R. Terhune, Field Editor, THE JEWELERS’ CIRCULAR 


A letter was sent to the parents of 
each boy or girl, congratulating them 
“on the occasion of Jack’s graduation,” 
etc. ‘These letters were multigraphed, 
imitating handwriting. The parent’s 
name and the name of the graduate 
were filled in with the same color ink 
and the same handwriting, as in the body 
of the letter. It made a very effective 
personalized mailing piece. A list of 
suggested gifts was also inclosed. The 
mailing list was carefully checked for 
names and addresses. When two from 
one family was in the graduating class 
—and there were just 16 of these cases, 
only one letter was sent, but both names 
were written in. 


* ok * 
Gives “Graduation Memoirs” 


Appealing Book to Attract 
Business 


| ease CASTER, PA.—The high school 
graduates bring good results to 
Zooks. A series of three letters go out 
to each one in the county a few weeks 
previous to graduation time in which the 
desirability of watches as graduation 
gifts are stressed. 

The last letter has this line, “Stop in 
Zooks and get your free copy cf “Gradu- 
ation Memoirs” that are being given to 
all graduates. 

This book referred to is a leather cov- 
ered book designed to appeal to all. 
Even at a cost of 65 cents it is felt that 


the distribution is good advertising. 
* a * 


Reproduces Nameplate in 
Diamonds 


TLANTA, GA.—Nearly 400 dia- 

monds weighing approximately 75 
carats arranged in a novel display in the 
show window of Claude S. Bennett, dia- 
mond merchant at 118 Alabama St. 
S. W. attracted large crowds to the 
unique exhibit. 

The display was a reproduction of 
Mr. Bennett’s nameplate, “Claude S. 
Bennett, diamond merchant” which he 
uses in his business. The retail sales 
value, of the diamonds used in making 
the sign was placed at more than 
$30,000. 


Others 
Profit 


Gathered by Harry R. Terhune 
in his travels around the United 
States for JeweLers’ CincuLaR 
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readers. 





“Repairman of Fine Time- 
pieces” Dignifies Profession 


UFFALO, N. Y.—A. A. Bock of Buf- 

falo, assumes the title of dignity and 
properly so, in the watch repairing pro- 
fession as “Repairman of Fine Time- 
pieces.” To further emphasize the high 
character of his ability he prepared and 
sent to a selected list of people a very 
unusual mailing piece upon which is 
printed a message that glorifies the 
achievements of A. A. Bock as an expert 
repairman. 


“Georgine Secondus was then alive... 
That was the year when Lisbon-Town 
Baw the carth open and gulp her down...” 


8 the Connecticut Eolony, at Plymouth, Eli Ferry 
was making clocks with wooden wheels, and im the far- 
off Schwarswald « Bock was apprenticed te a maker of 
BWeatminster Chimes. 
5. is « far cry to the modern day, but it is geod te know 


that even now there are still some whe reapect the cleck- 
makers’ art... whe look with reverence and understanding 
upon the handiwork of the old masters. 
5. this generation there is an American Bock whe has 

Devoted his life te the repaix of fine timepieces, antique 
and modern. Jn his little shop gou will find him busily 
working on a pricelens heirloom or a ting wrist watch that 
represents the ultza in moderne chic 

£ you value the clocks and watches that serve you a0 

‘well... if gon look upon them more as faithful ser- 
wants than mere articles of furniture o¢ Breas... you can 
de no leon than entrust their repair te Bock. 








Distinctive announcement prepared by 
A. A. Bock 


The mailing piece is white mounted 
on a deep pink cover stock mailed in 
envelopes to match. The cut-out figure 
at the top appears in contrast against 
the colorful background. 

The cost of producing the announce 
ment with envelopes to match was $75 
per 1000. 
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Exploiting Business with 
Broadcast Program 


OUSTON, TEX.—One of the most 

aggressive institutions in the South 
The Corrigan Jewelry Co. have adopted 
that most modern of all advertising 
mediums, to exploit their business. 

On each Friday night a program of 
unusual interest is broadcast over Sta- 
tion KTRH which has a direct tie-up 
with the jewelry business. The eighth 
feature in the series of broadcasts was 
“The Jewels of the Madonna” presented 
in an elaborated manner. The seventh 
broadcast in the program of jewel ideas 
was “The Smiling Angel of Rheims.” 

Approval of these features is indicated 
by the large amount of mail being re- 
ceived lauding the entertainment and the 
manner it is being presented. 

* * * 


Direct Mail Intelligently Used 
to Stimulate Business 


RIDGEPORT, CONN.—Some inter- 

teresting direct by mail advertising 

is done by Reid & Todd, Inc., well known 
jewelers of Bridgeport, Conn. 

Paper matches are distributed with 

this copy on the front cover “Watch and 
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in business for over 45 years in the heart 
of Bridgeport. 

Reid & Todd sent out a booklet on 
rings to couples that are married as well 
as to those about to be married. With 
the booklet goes a card with this in- 
scription printed under a_ well- 
emphasized trade mark: 

“You no doubt will find this booklet 
very interesting and probably while 
reading it will think of some friends 
who would like to see it. If you do and 
still want to retain your copy, send us 
their names and we will be pleased to 
send them one.” 

* * 


Watch Dropped 20,000 Feet 
in Test 


AYTON, OHIO.—Taking advantage 
of the fact that Sunday at the Day- 
ton airport attracted thousands of “air 
minded” people, Werst & Co., jewelers, 
at 33 S. Ludlow St., arranged to have 
one of their stock watches dropped 
20,000 feet from a plane. The test was 
made to prove the claims of the firm 
that watches of this make were con- 
structed to withstand extraordinary 
shocks. 
The watch inspected by a special com- 
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A practical desk blotter—prepared by Reid & Todd in its direct-by-mail advertising 
campaign 


Silverware, Clocks.” This small pack- 
age of matches is well utilized for adver- 
tising matter and advantage is taken of 
every bit of space there is. Attention 
is also called to the firm’s facilities for 
watch and jewelry repairing. 

Bridge pads are also distributed with 
much success. Just above the score is 
the firm’s imprint printed in red. On 
the opposite side are the usual bridge 
rules. 

Little blotters, 64% by 3%, printed in 
blue, red, and black are also sent out. 
A scale measuring six inches at the top 
of the blotter and in each inch space 
we find printed in red one of the fol- 
lowing references to the store’s policy: 
“Known Reliability, Quality Merchandise, 
Fair Prices, Prompt Service, Fine Re- 
pairing, Satisfaction Guaranteed.” At 
the bottom of the face side of the blotter, 
mention is made that the firm has been 


Donald, and other prominent city offi- 
cials was dropped in a corrugated card- 
board box. It was taken to the “ceiling” 
and dropped overboard by Paul E. 
Ackerman and Al. Johnson, head of the 
Johnson Flying Service. 

After it reached the ground the spe- 
cial committee again inspected the time- 
piece and found the watch had lived up 
to its reputation. Not even the crystal 
was broken. Over 2000 persons were 
present to witness the performance. 
The watch was later placed in the 


jewelry firm’s window. 
* * « 


Notice Similar to Bank Spect- 
men Aids Collections 


INCINNATI, OHIO.—One of the best 
ways of causing those accounts which 
are delinquent to pay up is the use of 
printed slips sent through the mail, ac- 
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cording to Max Getzug of Mayors. Red 
ink on the upper right hand corner 
brings the slip to one’s attention, he 
finds. 

It is not the policy of the house to 
annoy the customer, but if a couple of 
these notices fail to have the account 
paid, a personal letter worded just 
right usually does the trick. The notice 
is somewhat similar to those used in 
banks. 


* * * 


Jeweler Devises Unique 
Advertising Plan 


LLENTOWN, PA.—Louis Hertz, the 
genial manager of the local branch 
store of the Rogers Jewelry Co., 610 
Hamilton St., is constantly devising 
ways and means of obtaining favorable 
publicity for his store. 

His latest promotion scheme was the 
presentation of a handsome strap watch 
to “Bullet Joe” Bush, Allentown’s widely 
known baseball manager. The presen- 
tation was staged before the entrance to 
the Earle Theater. 

Members of the Allentown baseball 
team were grouped behind their manager 
while the presentation was taking place, 
and joined with the crowd in cheering 
both Mr. Hertz and Manager Bush. 
This plan helped materially to put the 
Rogers Jewelry Co. on the map, in the 
eyes of the local baseball admirers of 


Manager Bush. 
* * - 


500 Cameras Sold in Special 
Annual Sale 


LTOONA, PA.—Once a year, Lipp- 
man’s has a camera sale, in which 
some 500 outfits are regularly sold at a 
special price. The sale just held was fully 
as successful as those of previous years. 
A combination of a folding camera, a 
roll of film, an album and the usual 
supplies going with a new camera is 
sold at the special price of $9.85. 

It is the policy of this store not to have 
specials outside of the jewelry business, 
but it is felt that cameras are so closely 
allied to the jewelry business and that 
real good comes from this special, it is 
advantageous to continue it. Cameras, 
it is found, develop clean business with 
many cash sales. 


* * * 


Decorative Scheme Attracts 
Feminine Trade 


TLANTA, GA.—An unusual and ef- 
fective decorating scheme planned to 
attract the feminine trade was created 
by Carl Zirbes, who recently opened a 
watchmaking establishment at 160 
Peachtree St. 

He has had the walls papered attrac- 
tively, chintz curtains to match hung in 
the windows, a few fine prints placed on 
the walls, and comfortable chairs with a 
convenient smoking stand placed at the 
front of his shop. The result has been 
a steady increase in business. 





(Continued on page 83) 
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Clocks Seen on Fifth Avenue 


were as standardized in this country as automo- 

biles, only you changed your models much less fre- 
quently—do you remember? One handsome mantel or 
wall clock was supposed to see a living room through its 
entire life, and often it was the one really good-looking 
clock in the house. 

All of this is changed now. The variety of clocks 
shown on Fifth Ave. these days is simply amazing, and 
people are becoming so clock-conscious they want three 
or four clocks in nearly every room. Of course, that is 
largely because so many of the 1930 models are small and 


ee was a time not so long ago when clocks 


colorful and luxurious, so that they make the most in- 
teresting ornaments for tables and desks as well as man- 
tels, says a writer for the National Jewelers’ Publicity 
Association. 

One feature that is conspicuous by its absence in the 
new models is the round face. Nearly all the faces are 
square or octagonal or hexagons or in inverted heart- 
shape, and often as not they are so decorated with hand- 
painted landscapes or enameled with flowers and foliage 
that you have to look twice to be sure they are clocks with 
honest-to-goodness Roman numerals. Jewelers should 
take advantage of the demand for more clocks. 


Kirkpatrick & Morrell Develop Exclusive Trade 


(Continued from page 38) 


range from small gifts to large sets. Our watch repair 
department gives a service which results in the develop- 
ment of many new customers. We try to supply the 
complete jewelry needs of every one who comes in for a 
specific article or service.” 

Mr. Morrell finds the Park Ave. trade very different 
from the Fifth Ave. business of his former locations, al- 
though many customers from the former stores continue 
to buy from the firm. “Our buyers here have more 
leisure to inspect our stock,” he said. “The parking fa- 
cilities are better than on Fifth Ave. and the automo- 
biles can wait as long as they like in front of the store 
without causing traffic inconvenience. There is no rush 
and the automobiles can always come to the entrance.” 

Mr. Morrell does much selling through personal letters 
to prospects whose requirements for jewelry he keeps on 


the investigation appear as a mere matter of routine. 
Where more time is required for an investigation it is 
often gained by a subterfuge, but that is better than by 
arousing in the customer a feeling that his integrity is 
questioned. 

The usual manner of securing more time for the in- 
vestigation is to tell the customer that the “Credit Man- 
ager” is out at the moment, and that he will return in a 
short time, when the matter will be settled. This can 
only be done when the applicant is assisted in filling in 









Time Payments Here to Stay 


(Continued from page 39) 


file. “Oftentimes a woman wants a piece which we have 
not on hand,” he said. “We keep on the lookout for such 
a piece and notify her as soon as it is available. We find 
that distinctive or special pieces have much advertising 
value through the attention they attract when the owner 
wears them. Many of our customers are well-known 
New York society women whose jewelry is noticed wher- 
ever they go. This, after all, is the best kind of adver- 
tising for the jewelry firm. Distinctive design in cus- 
tom work is also a great business getter, because women 
are especally attached to a piece of jewelry of which there 
is no copy. We submit drawings and alter them until 
the ideas of the customer are expressed in a way that is 
practical from a construction standpoint. The indi- 
vidual style appeal is nearly as useful in selling jewelry 
as it is in gowns and hats.” 






his application by some one who is not responsible for 
granting credit. 

In smaller stores where the merchant serves the cus- 
tomer and grants the credit, the only way to handle a 
situation of this kind is to be frank with the customer 
and emphasize the fact that the transaction is a “matter 
of business.” 

The method of procedure is not so important as the 
need for the jeweler to protect himself at the time the 
sale is made. 
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Gems Flash at Buckingham Palace 


Brilliant Scenes at First and Second Courts—Queen Wears Diamonds and Pearls—Bicentenary 
of Josiah Wedgwood—Indian Jewel Merchant to Visit United States 


LONDON, May 26.—The sales appeal 
that is- being made to the public in 
quality silverware by the more enter- 
prising of the jewelers this side is in- 
stanced in the drive being staged for 
June weddings by some of the well 
known metropolitan firms. Mappin & 
Webb, for instance, are making displays 
that carry a direct appeal to folks seek- 
ing wedding gifts at once practical and 
yet highly artistic. Prospective cus- 
tomers inspecting these fine silver ar- 
ticles at once feel that here is a medium 
by which congratulations and sincere 
wishes may be conveyed to friends or 
relatives. An innovation in these trims 
is the handsome oak table which super- 
sedes the old type canteen for display- 
ing complete table cutlery. An oaken 
table of this kind laid with Prince’s 
plate forks and spoons and cutlery 
works out at around $125 retail. Be- 
side the table spread is a sterling silver 
tea service with an outsize in teapots 
which can be bought for around $65. 


* * * 


Superb jeweled pieces can now be seen 
in the recently added display salons at 
Cartier’s establishment in New Bond 
St. which has show rooms extending 
right through into Albemarle St. with 
an additional street entrance. Sau- 
toirs with magnificent pendants, carved 
emerald necklaces, sapphire and diamond 
bracelets, and the now very popular 
gypsy earrings studded with diamonds 
are displayed in the salons alongside 
strings of diamonds in white, yellow, 
pink, brown, blue and amethyst. There 
1s a separate salon for gift jewelry for 
men, and a salon for watches and clocks. 
In the latter department there are some 
beautiful examples of modern crafts- 
manship. Particularly fine is a crystal 
clock with a crystal tortoise base and 
hands of onyx and rubies. 

* * * 


scenes were provided by 


Brilliant 


By Jacos Brooks 


gowns, uniforms and jewelry at the first 
and second Courts at Buckingham Palace 
the past week, there being some 800 
presentations the first night, while some 
300 debutantes attended the second 
pageant. The brilliant dress and glitter- 
ing orders of the Diplomatic Corps 
formed a striking background for the 
simple gowns of the young women being 
presented. It was the first royal court 
ceremonial attendance of King George 
since his illness. He was in full-dress 
uniform of Colonel-in-Chief of the 
Grenadier Guards. As he escorted the 
Queen to the throne room it was seen 
that her majesty wore a diamond coro- 
net, with diamond collar and sautoir to 
match, in addition to the famous Koh-i- 
Nor. Her toilette was of soft blue and 
silver. 

At the second Court the Queen’s dress 
was of peach and silver accompanied by 
a pointed tiara of diamonds and pearls, 
with suspended pearl drops, and a dia- 
mond chain and pearl ropes. The King 
was in the uniform of Colonel-in-Chief 
of the Coldstream Guards—a deep scar- 
let. This second function was an Empire 
Court. The gowns of the women, 
mingling with the gleam of jewels and 
the dress uniforms of the men folk, 
provided a sparkling panorama of color 
not easily forgotten. 

* * * 


Josiah Wedgwood, the potter, whose 
bicentenary is being celebrated at 
, Stoke-on-Trent, London, and Paris, this 
week, was worth around $2,000,000 
when he died. His notable achievement 
was his creation of the famous jasper 
ware, and one of his biggest ceramic 
triumphs was the royal dinner and 
dessert service made for the Empress 
Catherine of Russia, and used for court 
dinners. Instead of making a service 
that would cost around $250 Josiah in- 
sisted the occasion demanded something 
out of the ordinary. He produced a din- 


ner and dessert service that cost $12,000, 
and the empress paid $15,000 for it. 
Each piece was enamelled by hand and 
bore a famous English view. This week 
the Etruria works in Staffordshire were 
thrown open to the public who could see 
the modernized Wedgwood production 
processes in full swing. 

This week’s celebrations in honor of 
Josiah’s contributions to ceramic crafts- 
manship included a Wedgwood display 
in London shops, a Wedgwood historic 
exhibition in the metropolis, a Wedg- 
wood ball at the Park Lane Hotel (with 
a Wedgwood Tableau by society women) 
an exhibition of 70 firms’ wares in mod- 
ern ceramics at Stoke-on-Trent, an his- 
torical pageant, military tattoos, torch- 
light spectacles, speeches, luncheons and 
receptions in the Staffordshire town. 
The “Story of Wedgwood” in book form 
bound in the familiar blue and white of 
the pottery colors has a foreword by Sir 
Oliver Lodge, the scientist. 


* * * 


Ganeshi Lall, the Indian jewel mer- 
chant, who is now on an 18 months’ 
world tour with more than $3,000,000 
worth of gems comprising many of the 
finest rubies, emeralds and pearls in the 
world, has arrived in London. He has a 
suite of rooms at the Savoy Hotel in 
the Strand where his four Indian at- 
tendants keep close guard over the 
treasure contained in ordinary suit 
cases. Mr. Lall informed THE JEWEL- 
ERS’ CIRCULAR that he is going on to the 
United States and expects to visit all 
the principal cities there. Mr. Lall 
specializes in loose stones and fre- 
quently carries the best ones in his 
pockets. Sometimes he conceals his 
gems in a gramophone in his baggage. 
In his collection is a beautiful model in 
silver and precious stones of the Taj 
Mahal at Agra. It is three feet six 
inches high and three feet square, and 
perfect to the smallest detail. 
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Reports from the European Markets 





¥ 
Conditions in the Diamond Centers of London, Paris and Amsterdam as Reported by Correspon- 


LONDON, May 16.—Although this 
month synchronizes with the opening of 


the London season, which is usually a’ 


time of fair trade for West End jewelers, 
the latter are adopting at present a 
waiting attitude, buying only for im- 
mediate needs. 

As prices for good quality stones are 
still very firm, jewelers and diamond 
brokers, find it difficult to persuade the 
public to pay the prices required for 
high grade diamonds. It is only at the 
public auction rooms such as at Chris- 
tie’s or Debenham’s that diamonds bring 
prices equivalent to what the cost of 
production would yield, were they pro- 
duced direct from the cutting works. In 
many instances, it has been noted, that 
buyers at these sales acquired diamond 
articles at prices, which they would not 
pay in the open market. 

There was a fair supply of medium 
quality diamonds, small as well as mélée 
in the local market during the last fort- 
night. As the supply of these goods ex- 
ceeds the demand, it was obvious that 
some buyers were pressing the owners 
to sell in most cases to their disappoint- 
ment, as their offers were refused. 
Dealers are determined to wait for the 
resumption of the demand sooner than 
sell their goods at a loss. Many im- 
porters of rough diamonds, coming over 
here during the month, were consequent- 
ly greatly mistaken in what they ex- 
pected and returned without doing busi- 
ness, 





Paris, May 17.—During the first two 
weeks of the month, jewelers report better 
business. Excursionists touring France, 
usually take advantage of picking up 
Parisian novelties but most of the ar- 
ticles sold here nowadays at jewelry 
stores consist of cheap mounted dia- 
monds, provided they are mounted in an 
attractive way. 





AMSTERDAM, May 15.—Reports from 
the local market during the last few 
weeks show a slight improvement in the 
condition of trade, stimulated as it has 
been by the arrival of representatives of 
some American firms, who placed buying 
orders with their local agents. Some 


European firms, contributed also to the 
slight activity which was notable, espe- 
cially at the exchange for the diamond 
trade. 





dents of “The Jewelers’ Circular” 


As far as the demand was concerned, 
it is understood that there was a call 
for mélée in medium quality and of a 
good white color. On the other hand, 
some good quality small stones met with 
a better demand as compared with that 
during the last three months, which in- 
dicates that markets abroad, and espe- 
cially the American market is in a better 
buying mood. Some inquiries and sub- 
sequently some transactions were done 
in baguettes, as well as in some large 
size stones of extra fine quality. All 
indications point to the fact that the 
industry here is on the eve of a trade 
revival which will probably come as soon 
as the final results of the tariff revision 
are known. 








Leading Los Angeles Jewelers Give 
Good Report of Business in May 


Los ANGELES, June 1.—“‘We have 
reason to believe that business. will 
improve next month. Our trade for May 
was nominal, not as much as it should 
be but as good as conditions will war- 
rant,” said James Montgomery, of 
Montgomery Bros., yesterday, one of 
the oldest and largest retail houses in 
Los Angeles. “Our collections for May 
were good and it is my belief that they 
will be as good in June. Our stock is 
not as heavy as a year ago but it is still 
large and varied enough for all purposes, 
for we carry always a complete line of 
all articles demanded at jewelry stores. 
Our sales are nearly as large, or greater, 
than a year ago and collections are about 
the same.” 

“Collections with us were easy in May 
and compared favorably with those in 
the same month of 1929 and we see no 
reason to doubt but what they will be 
the same in the month of June,” ob- 
served James Donavan, of Donavan & 
Seamans. “Sales were more numerous 
but not for so large amounts as a year 
ago, in May. We expect that June sales 
will exceed those of May. Our stock is 
about the same in amount as a year 
ago.” 

Joseph Rittigstein, whose location is 
one of the most strategic in Los Angeles, 
being at the center of the shopping dis- 
trict at Fifth St. and Broadway, says 
that sales for May were better than a 
year ago and that he had reasons to 
forecast a larger volume of business for 
June than for the month preceding. 
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“Our collections are fairly easy and that 
they will continue, I have no reason to 
disbelieve,” remarked Mr. Rittigstein. 
We get a large transient business, in 
addition to our old customers who have 
been trading with us for a score or more 
of years. Our stock is larger than it 
was at this time in 1929 but we need 
all we have. Our trade warrants it.” 








Jewelers Wake Up! 


Buffalo Men’s Wear Shop Promotes Sale of 
Scarf Pins with Good Results 


Even though some retail jewelers are 
not yet awake to the advantage of dis- 
playing and promoting scarf pins, their 
more wide awake competitors in the 
haberdashery trade have in some cases 
jumped on the jewelers band wagon and 
are “cashing in.” An instance of this 
is shown in the following special dis- 
patch from Buffalo (N. Y.) published 
in the Daily News Record Monday. 

BuFFALO, N. Y., June 1.—Support- 
ing the movement sponsored by 
manufacturing jewelers to revive 
public interest in scarf pins, The 
Kleinhans Co. is featuring scarf pins 
in most of its window displays of 
men’s neckwear this season. Rich- 
ard Peek, furnishings buyer for the 
store, reports that scarf pin sales 
at the jewelry counter of the store 
have shown a marked increase since 
the first display of pearl pins in a 
display of shantung neckwear in 
pastel shades. 

The window displays of The 
Kleinhans Co. are being used ex- 
clusively to focus consumer atten- 
tion upon scarf pins. No reference 
whatever has been made to these 
pins in newspaper advertisements 
but salespeople at the neckwear 
counter are suggesting small, neat 
scarf pins with summer neckwear. 

This is the first men’s wear shop 
in Buffalo to sponsor the scarf pin 
movement which appears to be gain- 
ing considerable impetus. One re- 
cent display of more than two score 
shantung ties in varied pastels on 
the Lafayette square side of the 
store showed a pearl scarf pin in 
every tie. Counter displays of these 
pins are also shown on the neckwear 
and jewelry counters of the store. 
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Federal Trade Commission Report on 
Price Maintenance 


WASHINGTON, D. C., June 2.—Text 
writing of the draft report of the inquiry 
of the Federal Trade Commission into 
resale price maintenance is nearing com- 
pletion and the report will soon be 
before the Commission for consideration. 

Tabulation of the various data ob- 
tained is practically completed. The 
volume will present a study of financial 
effects of price maintenance. It will be 
the second and last volume, the first 
having been issued in January of last 
year. 

Work on the chain store inquiry of 
the Commission is steadily progressing. 
A study of prices around this city was 
followed by a like survey of conditions in 
Cincinnati whence the crew assigned to 
this work moved on to Des Moines. 

When completed, the report will show 
whether chain store organizations or 
practices have been in violation of the 
anti-trust laws; a comparison of the 
operations and practices of competing 
agencies will be set forth; and remedial 
legislation may be suggested. 


* * x 


New Counterfeit $20 Note 


WASHINGTON, D. C., May 29.—Another 
$20 gold certificate counterfieit has been 
found by the Secret Service which gives 
the following description of the new 
counterfeit note: 

“Series of 1928; check letter ‘I’; face 
and back plate numbers indistinct; W. 
0. Woods, Treasurer of the United 
States; A. W. Mellon, Secretary of the 
Treasury; portrait of Jackson. 

“This counterfeit is a photo mechani- 
cal production, printed from poorly 
etched plates on one sheet of paper of 
fair quality. 

“Specimen at hand bears serial No. 
A25780265A.” 


* * * 
Essentials of Success to Retail Selling 


WASHINGTON, D. C., May 29.—Among 
the essentials to success in any cooperat- 
Ive retail sales event, according to the 
Domestic Distribution Department of 
the Chamber of Commerce of the United 
States, are careful planning of the event 
to assure visitors that good quality of 
merchandise is to be obtained; having 
sufficient clerks on hand to guarantee to 
One day shoppers that their wants are 
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to be adequately cared for; having each 
store meet all customers courteously and 
give them intelligent service and treat- 
ment in every detail; and stocks of 
goods displayed in an attractive way 
comparable with stores in surrounding 
cities which normally are considered 
competitive shopping centers. 

It is pointed out that careful study 
must be given merchandising—selection 


of stock, education of store employes, 
and attractive display of merchandise 
as well as the wants and demands of 
people in the trade territory. 


* * * 


Department Store Sales in April 


WASHINGTON, D. C., June 2.—Depart- 
ment store sales for April were 6 per 
cent larger than in the corresponding 
month a year ago, according to reports 
to the Federal reserve system from 659 
stores in 267 cities. The increase re- 
flected in part the fact that the date of 
Easter which was very early last year 
was very late this year. Total sales 
from January 1 to April 30 were 4 per 
cent smaller this year than last year dur- 
ing the same period. 


* * * 


Imitation Pearl Case Will Be 
Appealed 


WASHINGTON, D. C., June 3.—The 
Hecht Pearl Co. has filed an appeal with 
the United States Court of Customs 
and Patent Appeals against the United 
States, in connection with the importa- 
tion of imitation pearl bead necklaces 
and bracelets, finished or unfinished. 

Imitation pearl beads, strung and 
arranged to form necklaces, and brace- 
lets, finished and unfinished, without 
clasps, were held dutiable as jewelry. 
finished or unfinished, under the first 
clause of Par. 1428, of the Tariff Act 
of 1922 are claimed dutiable as imitation 


By L. M. Lamm, Washington, D. C., Correspondent 


pearl beads, strung or loose, mounted or 
unmounted, under Par. 1403 of the same 
act. The, appeal is from Treasury De- 
cision No. 43939. 


¢ © * 


Jewelry Manufacturers Report on 
Employment for March 


WASHINGTON, D. C., June 3.—One 
hundred and twenty-two jewelry manu- 
facturers reported their employment in 
March to the Bureau of Labor Statistics, 
Department of Labor at 16,338 decreas- 
ing in April to 15,943 a decrease of 2.4 
per cent. The payrolls in these identical 
plants also decreased from $387,712 in 
March to $372,167 in April a decrease 
of 4 per cent. 

* * * 


Advantages of Quality Labeling 


WASHINGTON, D. C., June 2.—The fol- 
lowing advantages of quality labeling 
were enumerated recently by the Direc- 
tor of the Bureau of Standards. 

1. It helps manufacturers and dealers 
to obtain maximum benefits from mass 
production, mass distribution, and mass 
consumption of such of their commodities 
as comply with the requirements of na- 
tionally recognized specifications. 

2. It encourages the small quantity 
buyer to purchase staple goods that are 
guaranteed to comply with such specifica- 
tions. 

3. It gives individual consumers, as 
well as organized producers, the benefit 
of tests and investigations preliminary 
to the formulation of nationally recog- 
nized specifications. 

4, It encourages firms to manufacture 
goods to comply with, or to exceed, spe- 
cification requirements, and facilitates 
the buying of specification made goods. 








Announcement was recently made by 
Charles E. Everard, of the Everard Co., 
jewelry, 197 E. Colorado St., Pasadena, 
Cal., that he and his father, E. F. Ever- 
ard, have become associated in business 
with Oscar Fresard of Lucerne, Switzer- 
land. Mr. Fresard has two stores in 
Lucerne, one in Los Angeles, and one in 
Pasadena. The Everards will take over 
the management of the Fresard stores, 
and will carry Fresard stock in their own 
establishments. Mr. Fresard has gone 
to Switzerland on a buying trip for the 
new concern. 
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The International Jewelers Congress 





London the Scene of the Third Gathering of Delegates from Associations of Manufacturers, 
Wholesalers and Retailers of Jewelry, Gold and Silverware, May 20-21-22—Delegates 
Feted and Entertained Lavishly—Unusual Jewelry Display by Wives of the Visiting 
Jewelers—Agreements Reached as to Designations of Gems, Marking of Plati- 

num, Gold Platedware, Silver and Other Subjects 


LONDON, May 26.—More than 200 
jewelers from a dozen countries attended 
the third International Jewelers’ Con- 
gress in this city the past week and 
transacted considerable business of 
world-wide scope. It was the first jewel- 
ers’ congress to be held in London, the 
first being staged at Amsterdam in 1926, 
and the second in Paris in 1928. 

E. A. Dodd, chairman of the National 
Jewelers’ Association in Britain enter- 
tained the visiting jewelers at luncheon 
in Haberdashers’ Hall after which the 
Congress was formally opened at Gold- 
smiths’ Hall in Foster Lane the first of 
the three days’ session. 

In his speech of welcome Lieutenant- 
Colonel Lord Herbert Scott, president of 
the London Chamber of Commerce, dealt 
with the question of tariffs which is an 
important one from the jewelry trade’s 
angle, influencing, as tariffs do, the 
spending power of the community con- 
cerned. 

Since the war the nations of the world 
have been busy thrusting grit into the 
machinery of international trade with 
the result that most all of them are 
suffering the natural consequences. The 
natural flow of trade being diverted by 
protective, as distinct from revenue- 
producing, tariffs, a vicious circle is 
created since other nations from motives 
of self-defense are forced to follow suit. 

This matter of a restricted spending 
capacity with a large proportion of the 
world’s population is, as the speaker 
pointed out, of vital importance to jewel- 
ers, for when business is good the public 
is eager to buy the beautiful goods pro- 
duced by the jewelry industry. 

At the banquet held in the Mayfair 
Hotel in the evening Sir Austen Cham- 
berlain, president of the National Jewel- 
ers’ Association, appealed for the 
womenfolk to arrest their fashions for 
awhile in order to give the jewelers a 
chance to prepare jewelry of a high 
order and in keeping with the newer 
ideas. 

It was only fitting at this social 
gathering of the leading jewelers of the 
world that the womenfolk should display 
some of the finest jewelry seen in that 
exclusive rendezvous of smartly-gowned 
People. The wives of the jewelers wore 
Pearls, diamonds and emeralds worth 
$500,000. The new style of wearing two 
hecklaces—one close to the throat and 
one looped—was followed. One partic- 
ularly fine necklace was of uncut 
Polished emeralds. Diamonds and em- 


eralds in alliance were noticeable in 
necklace and bracelet form. 


The jewelers were the guests at a 
soirée, concert and supper of the Gold- 
smiths’ Company in the Goldsmiths’ 
Hall, being received by Prime Warden 
Lord Wargrave, and the three wardens, 
Major E. V. Wellby, Lord Blanesburgh, 
and Joseph H. Whitehorn. 

Goldsmiths’ Hall is the English head- 
quarters of the jewelers craft. The 
Goldsmiths’ Co. received its first charter 
in 1327, and one of its most important 
functions is that of carrying out under 
statutory authority the assaying and 
hall-marking of gold and silver wares 
produced in Britain and imported from 
abroad. The company has power to 
prosecute oifendors forging hall marks. 

The company possesses what is, his- 
torically, the most representative collec- 
tion of antique plate in Britain. It in- 
cludes the silver-gilt cup from which, it 
is recorded, Queen Bess drank at her 
coronation. The visiting jewelers were 
very much interested in this plate dis- 
played for their inspection. 

The jewelry delegates also admired 
the plate of the Haberdashers’ Co. while 
at luncheon in the Haberdashers’ Hall. 
At this luncheon each guest was pre- 
sented with a medallion of modern 
craftsmanship struck in commemoration 
of the Congress by J. J. A. Beeger, presi- 
dent of the International Jewelers’ Bu- 
reau, Voorschoten, Holland. 


The Business Program 


Coming to the business side of the 
gathering Mr. Dodd, as president of the 
Congress, struck the keynote in his ad- 
dress of welcome at the opening session 
of the Congress May 20. He outlined 
the important trade matters that were 
to come before the delegates and on 
which the Congress hoped to pass. He 
announced that various committees 
would handle these subjects dealing with 
pearls and precious stones, precious 
metals, insurance, propaganda, criminal 
investigation, and so on. 

The heavy work of the Congress fell 
on the shoulders of these committees. 
In the department of. criminal investiga- 
tion the Congress was asked to sanction 
cooperation with the Viennese police 
which publishes a journal dealing with 
the movements and characteristics of 
international jewel crooks. The Viennese 
authorities were prepared to supply this 
journal, which publishes photographs of 
known jewel crooks, to international 
jewelers at cost price. 

For some time it has been the con- 
tention of the jeweler that fresh-water 
pearls should be distinguished from salt- 





water pearls by the seller, and that 
artificially colored pearls and precious 
stones should be so designated. In like 
manner it has been considered desirable 
to confine the use of the word “ruby” 
to the natural red corundum. 

In the matter of the hall-marking of 
precious metals the view was taken last 
year during a conference at The Hague 
that a guarantee of standard stamp be 
not necessary except in countries already 
hall-marking valuable metals. The view 
in Britain has been that an obligatory 
hall-mark is most desirable if the inter- 
national standards are to endure. 

Agreement had already been reached 
in regard to platinum, the use of the 
international mark—‘PT”— indicating 
that the raw material measures up to 
the required standard of purity, viz: 950 
pure metal parts in every 1000, with 
iridium as the exclusively used harden- 
ing agent. 


GOLD PLATE 


The Congress received the considered 
opinions of the various committees the 
third and last day of the gathering and 
passed upon them as follows: 

Definition and Legislation of Gold and 
Gilt-covered articles: 

The terms “double,” “plaque,” “la- 
mine,” “gold-filled,” and “rolled-gold” 
shall be applied only to articles consist- 
ing of base metal covered with a gold 
plate or plates mechanically applied by 
means of pressing and rolling processes. 
The terms “glavanique,” “dore,” “ver- 
goldet,” “gilt,” “gold cased,” “gold- 
shell,” “fire gilt,” “mercurial gilt,” to be 
applied to articles made of base metal 
and covered with a deposit of fine gold 
by an _ electro-lythically or chemical 
process. 

All articles manufactured in con- 
formity with the first named terms shall 
bear a square stamp and in the case of 
the last named definitions a round stamp. 
All gold covered articles manufactured 
by any process whatsoever shall be 
stamped with a manufacturer’s stamp by 
which he is identified, such stamps to 
be made compulsory. 

To prevent confusion by the public be- 
tween gold articles and articles of base 
metal gold-covered, it was decided that 
the latter should not bear any stamp 
indicating the standard of the gold em- 
ployed. The word “gold” should never 
be separated from the word “filled” or 
“rolled” or similar term, when it is in- 
cluded in the stamp with which the ar- 
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Diamond Quotas Revised 





Conference at Cape Town, South Africa, 
Reaches Agreement as to Amounts to 
Be Marketed by Big Producers of 
the Namaqualand Fields 


WASHINGTON, D. C., June 2.—Two dia- 
mond conferences have recently been 
held in Cape Town according to un- 
official reports received here from South 
Africa. From such information as has 
been divulged relative to the conferences 
it appears that the outstanding difficulty 
of them was the revision of quotas. The 
time between the two conferences was 
largely spent by the large producing 
companies in working out mutually satis- 
factory quotas. 

The basis of these quotas was not 
made public, the report states, but it is 
understood that the government raised 
objection to the quota allotted to its 
Namaqualand fields. Announcement 
has been made by the Minister of 
Finance that a basis of agreement had 
been reached both for the allocation of 
quotas for the big producers and the 
sales of the Union and South West 
African diamonds, the Union govern- 
ment likewise undertaking to limit its 
sales of diamonds produced from the 
State areas in accordance with the 
volume of trade. 

This statement has done much, the 
report says, to restore eonfidence in the 
future of the diamond industry. 

To relieve the producing companies of 
the large surplus of diamonds which 
they acquired during the excessive pro- 
duction from the Transvaal alluvial 
fields during 1926 and 1927 a new com- 
pany known as the Diamond Corpora- 
tion, Ltd., has been registered this year. 
It has a capital of more than $10,000,000 
with a head office at Kimberly. This 
company is to take over stocks valued 
roughly at $30,000,000 worth of dia- 
monds which have accumulated during 
the past few years. The capital has 
been subscribed by the companies rep- 
resented. 








Diamond Business in Belgium in First 
Quarter of 1930 Better Than 
Was Expected 


WASHINGTON, D. C., June 1.—The 
diamond business in general during the 
first quarter of this year in Belgium 
was better than had been anticipated 
according to unofficial reports received 
here, although the activity was less than 
during the corresponding period of other 
years. A fairly large number of foreign 
buyers were in the market and the num- 
ber of American buyers was also greater 
than during the preceding three months. 

The report states that despite the fact 
that the turnover remained at about 50 
per cent below normal, that manufac- 
turers and dealers were not dissatisfied 
considering the general business depres- 
sion in other branches of trade. Busi- 
ness was principally in inferior quality 
goods during the quarter, such as mélées 
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and eight facets, whereas the demand 


for better qualities was very weak. The 
demand for fancy cut goods was negli- 
gible, while sales of large stones were 
difficult. 

Limitation of production was main- 
tained early in the year until manufac- 
turers of cheap and medium goods in- 
sisted on returning to normal production 
and consequently it was agreed to leave 
manufacturers at liberty to set their 
working hours. In view of the reduced 
sales of polished goods this decision was 
not beneficial to all manufacturers and 
several were content to work three days 
a week while others greatly reduced 
their personnel or closed down al- 
together. 





z 


Philadelphia Retail Cash Jewelers to 


Form Organization 





PHILADELPHIA, June 4.—Organization 
of the retail cash jewelers of Philadel- 
phia is under way at last. For several 
years attempts to organize them have 
been made but, for one reason or an- 
other, have failed, the principal reason 
being an apparent lack of interest that 
blocked every effort made by far seeing 
leaders in the trade here for mutual 
protection and benefit. 

At last, however, retail jewelers here 
have awakened to the need of organiza- 
tion. With the election of John D. En- 
right of this city as president of the 
Pennsylvania Retail Jewelers Associa- 
tion at the recent York convention, a 
determined movement for organization 
here and in every city and town in the 
state where there are enough retailers 
to make it an object, a new spirit has 
come over the trade. 

Mr. Enright, a firm believer in or- 
ganization, has called a meeting of all 


cash jewelry retailers in the city, at. 
Boothby’s restaurant when an organiza" 


tion will be effected and plans presented 
to make the public more jewelry con- 
scious and to build up the business again 
to its old stand in public estimation. He 
has communicated with all the retail 
firms doing a cash business here and has 
received many assurances of support in 
the movement. 

Plans also will be presented at the 
meeting Tuesday evening for a cam- 
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paign of publicity and other methods to 
stimulate retail jewelry sales, that al- 
ready have been received with enthu- 
siasm by those who have heard them. 








British Clock Imports 





Big Increase in Shipments from Germany 
While Those from United States 
Dropped 


WASHINGTON, D. C., June 2.—The 
fact that British imports of clocks dur- 
ing the first three months of this year 
exceeded the number received in the 
same period of last year by 48,000 was 
due solely to an increase of nearly 97,000 
in the volume imported from Germany 
according to a report received by the 
Department of Commerce from Alfred 
Nutting, American Consul General at 
London. 

“Imports from the United States dur- 
ing the same _ period,” he _ says, 
“amounted to only 5465 as against 46,- 
349 a year ago. Imports from other 
countries also registered slight de- 
creases.” 

Whereas the average import value 
per clock in 1929 was lowest for the 
American article, this year such clocks 
not only averaged the highest price, but 
recorded a rise of no less than $1.01 per 
clock over 1929. On the other hand, the 
average of German clocks has fallen 
from 75 cents in 1929 to 66 cents in 
1930; French clocks, and those from 
unenumerated countries, after increas- 
ing in average price in 1929, registered 
substantial declines this year. “It is 
obvious,” says the report, “that German 
competition has grown more intense.” 

Following is a table submitted with 
the report: 


British Imports of Clocks Durin 
Quarter of 1929 and 1930 


the First 


From 1929 1930 

Germany: 

pT 373,858 470,582 

WIE as oe aseeecasn $279,405 $309,971 

Average price...... 75ce 66c 
France: 

PO ib acrewnae 46,504 41,003 

WEES is Beda eaeiee $47,117 $32,898 

Average price...... $1.01 80c 
America: 

Bo eee 46,349 5,465 

WEE 6 oak aed ncws $29,180 $8,949 

Average price...... 63 $1.6 
Other sources: 

| ee 42,628 40,165 

Ll ere $54,315 $34,406 

Average price...... $1.27 86 
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Thousands of dollars worth of damage 
was done by fire recently in the store of 
Cheney & Hunt, Inc., 275 Maple St., 
Holyoke, Mass. The fire, which appar- 
ently started in the cellar, spread rapid- 
ly to the ground floor, going up through 
the partitions, giving the firemen the 
hardest sort of battle before it was 
brought under control. So quick was the 
progress of the flames that the employes 
of the jewelry store had barely sufficient 
time to remove several trays of valuable 
diamonds from the show windows and 
place them in safe keeping before they 
were forced to flee. 
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| ol GEMS OF FASCINATION | 
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This fascinating gem offers to the jeweler an 











opportunity to satisfy the most discriminating 
trade. 


LOUIS &. MARX 


5351 FIFTH AVE... NEW YORK 











CharlesT Dougherty Co.Lnc. 


IMPORTERS 0/ PEARLS & PRECIOUS STONES 
7-11 West 45%Street, NewYork 


Star Sapphires 
Star Rubies 








CARVED CORAL BROOCHES 


Enamel and Pearl Effects 


Yellow gold mountings 
$20.00 to $75.00 


CROSSMAN COMPANY 


3 Maiden Lane New York 
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Nine Indictments Found 





Trial of Alleged Bandits Arrested on Charge 
of Attempting Hold Up to Be Rushed 


BALTIMORE, Mp., June 2. — Swift 

justice was promised by the prosecut- 
ing authorities of Baltimore in the case 
of the four alleged bandits who were 
trapped by policemen while the gun- 
men were staging a holdup in the 
jewelry shop of George F. Ruoff, 327 
Ne. Charles St., May 21. Nine indict- 
iments were returned against the four 
men by the Baltimore grand jury and 
State’s Attorney Herbert R. O’Conor 
_made prompt arrangements for their 
‘trials. 
" The accused and indicted men are 
Alfred Herring, George Meredith, alias 
Miller, Charles Cramer, alias Kramer, 
‘and Edward West, all of Philadelphia, 
and, according to Detective Captain 
Charles H. Burns, connected with a 
Philadelphia mob of jewelry bandits. 

The quartet were arraigned before 
Judge Robert F. Stanton, Criminal 
Court, for their pleas Thursday and all 
with the exception of Meredith pleaded 
not guilty. Meredith pleaded guilty. 
Meredith’s bail was fixed at $50,000; 
Herring’s, $35,000; Cramer, $20,000, and 
West, $30,000. 

West, detectives say, was the guiding 
hand in the Ruoff holdup. Mr. Ruoff and 
two customers were bound and gagged 
and his store was being looted when two 
policemen, summoned by an occupant of 
the building, broke open a door and 
made the bandits prisoners at pistol 
points. 

Trial of the accused will begin within 
the next week or 10 days. 





—l 








Two Cases Containing Bracelets and 
Studs Stolen from Boston Carrier 


Boston, Mass., June 2.—Two cases 
containing $1,000 worth of wrist watch 
bracelets and shirt studs were stolen 
from Michael McNamara, carrier for 
Raymond A. Tuttle, Attleboro jewelry 
salesman, last Thursday morning by two 
strangers. 

Mr. Tuttle, arriving on a train at the 
South station, engaged McNamara to 
carry his cases up Summer St. to the 
Jewelry district, and walked ahead. At 

onshire St. one of two men asked 
McNamara the way to a School St. 
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THESE FOUR ALLEGED BANDITS ARE ACCUSED OF HOLDING UP BALTIMORE JEWELRY STORE. 
RIGHT THEY ARE: ALFRED HERRING, GEORGE T. MEREDITH, EDWARD WEST AND CHARLES G. CRAMER 


hotel. McNamara put down the two 
cases on the sidewalk and used both 
hands in giving directions. 

The men pretended te be slow at 
grasping the sense of what McNamara 
was saying so that he had to repeat his 
directions. The men thanked him curtly 
and moved on. When McNamara looked 
for his cases he found that they had 
vanished. He ran ahead and caught up 
with Mr. Tuttle who thereupon reported 
the robbery to the police. 








Window Smashers Get Valuable Loot 
from Sunbury, Pa., Store 


SuNBuRY, PA., June 2.—Daring win- 
dow smashers, who, police believe, are 
the gang that has been operating in Lan- 
caster, Reading and York, broke the 
window at the jewelry store of Henry 
Marks here and escaped with diamond 
mountings, watches and other loot, 
valued at approximately $7,000 The 
thieves used a brick to smash a hole in 
the window and took 50 diamond 
mounted rings and other articles of 
jewelry and watches. 

Police found one of the empty ring 
boxes on the Island Park Road and it is 
believed the gang is travelling westward. 
Police of cities west of here have been 
notified to be on the watch for the gang, 
who, it is supposed, will try window 
smashing in other Pennsylvania cities. 








Alleged Pennyweighter Arrested by 
Los Angeles Police Is Identified by 
Jewelry Clerk as Diamond Thief 


Los ANGELES, CAL., May 29.—A few 
minutes after his arrest last week, a 
man held by the police on suspicion of 
grand theft, was identified by Genevieve 
Heaten, a clerk at the E. B. Nicoll 
jewelry store, 747 S. Hill St., as the man 
who switched diamonds on her last 
March. 

The prisoner is said to have entered 
the store and asked to look at some dia- 
monds. Selecting one worth about $500, 
he induced the girl clerk to show him one 
a little larger, and when her back was 
turned, it is charged, he put the good 
diamond in his pocket and replaced it 
with an imitation. After looking at 
another stone, he said he would call 
again and walked out. 

Soon after he had gone, the young 
woman detected the switching of stones, 
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and notified the police. The latter be- 
lieves he had had a setting made like the 
one which was stolen, as he had looked 
at stones, shown by another clerk, a few 
days previously. 








Three Bandits Rob Duluth, Minn., 
Jewelry Salesman Near Iron 
River, Wis. 


MILWAUKEE, WIs., June 2.—Three un- 
armed and unmasked young) meni'‘held 
up A. D. Dallah, jewelry salesman of 
Duluth, Minn., near Iron River, Wis., 
last Wednesday, and escaped with 
jewelry valued at between $5,000 and 
$6,000. 

The salesman and his chauffeur, 
Joseph Albert, of Duluth, were driving 
toward Iron River enroute from Ash- 
land, Wis., to Duluth. The robbers fol- 
lowed the car for about two miles, then 
drove by and stopped their car crosswise 
of the road. All three jumped out*of 
their car and ran to Dallah’s machine. 
One of them clubbed Albert and the 
other grappled with Dallah, while the 
third grabbed the salesman’s bag con- 
taining two cases of jewelry. 

The robbers drove off as Dallah’ at- 
tempted to restore Albert to conscious- 
ness. He brought him back to conscious- 
ness within a few minutes and they 
proceeded to Iron River where the police 
were notified. 


CONSULAR NOTES 


A Manila, P. I., concern seeks the 
purchase of jewelry, flatware, cigarette 
cases and novelties. Additional details 
may be had by writing the Bureau at 
Washington, D. C., and referring to File 
No. 45110. 











* * * 


The Bureau of Foreign and Domestic 
Commerce reports that a Prague, Czecho- 
slovakia, concern is seeking the agency 
for watches, wrist watches and clocks. 
Further information may be obtained by 
writing the Bureau at Washington, D. C., 
mentioning file No. 45454. 

« * « 

A firm in Rome, Italy, is in the mar- 
ket for pewter pots. ‘Those interested 
can secure further details by writing the 
Bureau at Washington, D. C., referring 
te file No. 45489. 
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DESIRABLE SPACE FOR RENT 


Very desirable location ready for 
immediate occupancy, may be had now in 


THE JEWELERS’ BUILDING H 14 WEST 46th STREET 


IN THE HEART OF THE UPTOWN NEW YORK JEWELRY CENTER 
Small or large units with full North Daylight 


For particulars apply to: 


SIGLEY REALTY COMPANY 


535 West 47th Street New York, N. Y. 
Telephone Bryant 6506 
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Sep Fernando Valley, Cal., Jewelers 
Organize and Elect Officers 


* Los ANGELES, May 31.—Forty-six re- 
sail jewelers were present at the organ- 
jzation last’ Thursday evening of the San 
Ferriando Valley Jewelry Trade Associa. 
tion. Clarence Runyon, of Huntington 
Park, president of the Southeast Retail 
Jewelers Association, called the meeting 
to order and expounded the beneficial 
results of his organization and the pro- 
motion of friendly relations between 
jewelers by such gatherings. Field Sec- 
retary E. R.Allen, of the California 
Gold and Silversmiths’ Association, also 

poke. 

P Other speakers addressed the jewelers 
d then the body proceeded to elect the 
llowing officers: president, Arthur H. 
Dibbern, Glendale; vice-president, I. 
[cAtee, North Hollywood; treasurer, A. 
. Brown, manager of Lewis Jewelry 
@o., Glendale; secretary, W. L. Clarke, 
Van Nuys. Five other jewelers were 
ected to form a board of directors, 
ith E. N. Radke as chairman. It was 
cided to hold meetings on the last 
hursday of each month, these to be held 
rough the summer months also. 

















ederal Trade Commission Gets After 
Jewelry Advertiser Who Misused 
Gem Terms 


WASHINGTON, D. C., May 31.—The 
Federal Trade Commission has ordered 
J. A. Powell, of Chicago trading as J. A. 
Powell Co., to discontinue representing 
that synthetic stones or other jewelry 
not shipped to him from a point outside 
the United States are imported or that, 
t connection with the sale of such 

ones, he is an importer. 
| The order also directs Powell not to 
use the word “diamonds” and the words 
"will stand a diamond test of beauty, 
re and acid,” or the words “they cannot 
he told from the genuine diamond” in ad- 
Vertising stones which are not carbons 
and in their crystalline state and which 
gdannot be truthfully described as dia- 
onds. 

Likewise he is ordered to stop mis- 
presenting as “jade,” “topaz,” “ame- 
yst,” “sapphire,” “ruby” and “emer- 
Id,” stones not commonly recognized by 
e public or the trade as genuine ar- 
les of those names. 

_ Use of the word “leather” in brand- 
Yne ring cases or other commodities not 
Mhade from the hides of an animal is 
also prohibited as is the use of the ex- 
pressions “platinum finish,” “gold 
finish,” and “engraved” to designate and 
advertise jewelry and other ware con- 
taining neither platinum nor gold and 
which has not been subjected to the 
Process recognized as engraving. 





Powell is also ordered to cease and ~ 


‘Wesist from selling or distributing in 
mnection with such jewelry coupons 
ntaining statements to the effect that 
r a limited time only an “Egyptian 
jamond ring” at a value of $5 will be 
Id for $1 with a limit of two rings 
a customer and that such coupon is 
orth $4. 
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He is also directed to stop advertising 
that the coupon represents savings 
effected by not spending “fabulous sums 
in national publications” or words of 
like effect in connection with the sale of 
rings. It was found that the sale of 
the rings was not limited, that there 
were no diamonds in them, that the 
coupons had no value, and that no sav- 
ings in advertising costs were passed on 
to the ultimate consumer. 








Fighting Dishonest Methods 





Better Business Bureau Tells 
Public About Its Work 


LOUISVILLE, Ky., May 29.—The Better 
Business Bureau, of Louisville, which 
has been an organization of much help to 
jewelers and retailers generally, in 
smashing bad practices, cleaning up 


Louisville 

















The Jewelry Auction 
nwa An Organized Racket 











The selling of jeweiry at auction is an organized racket. 
This highly profitable method of bilking the pablic is fight- 
ing for its questionable life in every large city. 


The “auction” ordinance of the city of Louisville recog- 
nizes ONLY the need for the sale of regular stock. ira 
in” merchandise is used, it must be described as such when 
the auctioneer puts it up for yale. 

Most jewelry auctions promoted by professional autioneere 
or “Jam Men” oe 
business for these reasons 


They are generally dishonest and always ques- 
‘Uonable. 





The stock is often pedded with shoddy merchaa- 
dise furnished by auction supply houses, 
Cappers, shills and bids—picked out of the air— 
are used to mislead the buyer. 


Values are represented as sacrificed, but through 
the art of the auctioneer the sale is very prof- 
itable, 





Operating in good locations, they create 4 bed 
impression of business conditions. 


Before you buy at a jewelry auction, watch carefully for 
trickery. Demand an invoice describing the article. 


Better Business Bureau 
Starks Bile. Of Louisville City 4800 


append ty -epwtshio testes tnetiatinan aad opireim otbat 
SSIS as re —] 


























COPY USED IN CAMPAIGN FOR HONEST 
ADVERTISING 


punk advertising, and forcing ethical 
merchandising and advertising. It is an 
organization for and by local merchants. 
It had much to do with passage of the 
present ordinance controlling auction 
sales. It is endeavoring in every way 
possible to enforce this ordinance and 
other laws by prosecution of the guilty. 
Recently it had a jewelry auctioneer 
arrested and heavily fined for violating 
the jewelry ordinance, plus a prison 
term. However, the case was appealed. 
In an advertisement on May 18, the 
Better Business Bureau, tells the public 
something regarding auction sales, and 
the attitude of the organization. It is a 
timely and well arranged argument. 
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Stops Misrepresentation 





Manufacturing Jewelry Concern Stipulates 
It Will No Longer Use Gem Terms to 
Describe Imitation Stones 


WASHINGTON, D. C., June 1.—Enter- 
ing into a stipulation agreement with the 
Federal Trade Commission a corpora- 
tion manufacturing jewelry said it would 
cease using in its advertising such terms 
as “amethyst,” “topaz,” “aquamarine” 
or “emerald” to describe products which 
are not those stones. Also the company 
will no longer advertise as “seed pearls” 
products which are not pearls, nor will 
it use the terms or figures “14 kt.” or 
“white gold” as descriptive of articles 
not composed of gold as represented. 

As is usual in stipulations of this 
kind the name of the company has been 
withheld by the Commission but the 
stipulation entered into between it and 
the Commission is as follows: 

“Respondent, a corporation, engaged 
in the manufacture of jewelry and in 
the sale and distribution of same in 
interstate commerce, and in competition 
with other corporations, firms, partner- 
ships, and individuals likewise engaged, 
entered into the following stipulation of 
facts and agreement to cease and desist 
forever from the alleged unfair meth- 
ods of competition as set forth therein. 

“Respondent, in soliciting of the sale 
of and selling its products in interstate 
commerce, agreed to cease and desist 
from furnishing to its customers ad- 
vertising matter or advertisements, and 
causing said advertising matter to be 


circulated or distributed in interstate 
commerce, using therein the words 
‘amethyst,’ ‘topaz,’ ‘aquamarine’ or 


‘emerald’ to describe products which are 
not amethyst, topaz, aquamarine, or 
emerald; and the words ‘seed pearl’ to 
describe products which are not pearls; 
and the words ‘solid 14 kt. white gold 
rings’ to describe rings which are not 
14 kt. white gold; or other or any of 
such representations in any way which 
may have the capacity, or tendency, to 
mislead and deceive the purchasing pub- 
lic into the belief that the products to 
which the same refer are amethyst, 
topaz, aquamarine, emerald or pearl 
settings, when in truth and in fact such 
is not the case, or from using the words 
and figures ‘14 kt.’ and ‘white gold’ as 
descriptive of products which are not 
composed of gold as represented. 


“Respondent also agreed that if it 
should ever resume or indulge in any of 
the practices in question, this said 
stipulation as to the facts may be used 
in evidence against it in the trial of the 
complaint which the Commission may 
issue.” 








A prowler recently gained entrance to 
the Davies Jewelry Store, Falls City, 
Neb., by smashing a rear window. Noth- 
ing of value was taken, and a meaning- 
less note was left behind, in a child’s 
handwriting. 
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FANCY CUT 
DIAMONDS 


BEEKMAN STREE “YORK C 











/SUN=RAY CRYSTALS 


(Patent and Trade Mark Pending) 


Perfectly cut and engraved, these exquisite 
novelties are made from the finest quality Rock 
Crystal. When mounted attractively, they form 
an article of personal adornment instantly ap- 
pealing to women of good taste. 


Available to manufacturers only. We will gladly 
send you a list of manufacturers who are already 
using M. & M. SUN-RAY Crystals in fine jewelry. 


MAYER & MULLIGAN 


PRECIOUS AND SEMI-PRECIOUS STONES 
15 West 47th St. Established 1906 New York 









































B. ROEDE & SONS PRACTICAL COURSE IN ADJUSTING 


PLATINUMSMITHS 
SPECIAL ORDER WORK FOR OVER 45 YEARS Price $1.50 


THAT’S ALL 
142 FULTON STREET NEW YORK 239 West 39th St., New York 


JEWELERS PUBLISHING CORPORATION, 























THIS IS OUR NEW CLASP — METAL OR STERLING 
CAN ALSO BE HAD SET WITH FINE QUALITY STONE 


Prices and sample on request. 


THE MODERN NOVELTY CO., Inc. 
126 South St., Newark, N. J. 











30 














June 5, 1930 


Death of John T. Quayle 


Veteran Manufacturing Jeweler of Provi- 
dence, Succumbs in His 83rd Year 





PROVIDENCE, R. I., May 31.—Funeral 
services for John T. Quayle, proprietor 
of the manufacturing jewelry concern of 
T. Quayle & Co. at 100 Richmond St., 
for more than 30 years prior to his re- 
tirement in 1924, were held last Tues- 
day at his home, 9 Arch St. He was in 
his 83rd year and had been in failing 
health for several months. He had no 
children and his wife, Mrs. Mary I. 
Quayle, died about 10 years ago. 

Mr. Quayle was born on the Isle of 
Man, Feb. 7, 1848, and came to this 
country as an infant. Upon graduating 
from grammar school here he reentered 
the employ of his father, the late Thomas 
Quayle who for many years conducted 
a jewelry coloring business before en- 
gaging in the manufacturing business 
which he developed to a successful ex- 
tent. The elder Mr. Quayle began the 
manufacturing business with R. Hamp- 
son under the firm style of R. Hampson 
& Co., but in 1878, Mr. Hampson retiring, 
he adopted the style of T. Quayle & Co. 
and continued alone until his death in 
November, 1893, when the son who had 
been associated with his father succeeded 
to the business, retiring in 1924. 





Louis H. Schafer 


CuicaGo, May 31.—The death of 
Louis H. Schafer of L. H. Schafer & 
Co., wholesale jewelers in the Columbus 
Memorial building came as a distinct 
surprise to his many friends in the trade. 
Death occurred last Wednesday morning 
at his home, 57 N. Lincoln Ave., Lom- 
bard, Ill., and is attributed to heart 
trouble. For the past two weeks Mr. 
Schafer had been confined to his home 
with pneumonia. His doctor pronounced 
him recovered from his illness and was 
treating him for his heart when death 
occurred. 

Mr. Schafer was born in Chicago, 
November, 1869. He received his early 
training in the jewelry business with 
the Norris, Alister-Ball Co., where he 
remained for many years. In 1900 he 
entered into a partnership with E. A. 
Kelly and Fred C. Strang and estab- 
lished the wholesale business of L. H. 
Schafer & Co. They continued for many 
years and then Messrs. Schafer and 
Strang took over the interests of Mr. 
Kelly. 

Mr. Schafer is survived by his widow. 





Edward F. Herzog 


BIRMINGHAM, ALA., May 31.—After 
an illness of several months Edward 
F. Herzog, one of the oldest and best 
known retail jewelers of Birmingham, 
died recently at his home, 1007 Crescent 
Ave. The funeral took place from the 
family residence and the interment fol- 
lowed in Elmwood Cemetery. 

Mr. Herzog had been engaged in the 
retail jewelry business in Birmingham 
for more than 30 years. For a number 
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of years he was one of the owners of 
Herzog & Thompson and was later as- 
sociated with Reid Lawson, Inc. At the 
time of his death and for some time 
previous he conducted a retail jewelry 
business under his own name. 

Mr. Herzog was born at Macon, Ga., 
coming from that city to Birmingham 
more than 30 years ago where he had 
resided since. 

Mr. Herzog is survived by his widow, 
one daughter and two sons. 


Death of A. V. Lambert 








Prominent New York Retail Jeweler Dies 
at Age of Seventy-two 


August V. Lambert, founder of Lam- 
bert Bros., jewelers for 53 years in New 
York, died last Thursday at 9.30 a. m., 
after an illness of several weeks. He 





THE LATE AUGUST V. LAMBERT 


was 72 years old at the time of his 
death. 

Mr. Lambert was born in Treves, 
Alsace-Lorraine, and came to this coun- 
try when a young man. On his arrival 
here he went to work in a watch factory 
at Fulton and Nassau Sts., New York, 
at a weekly wage of $3. Three years 
later on Jan. 7, 1877, he started in busi- 
ness for himself with an initial capital 
of $7 and an old mantel clock belonging 
to his mother, which he hung outside of 
the little stationery store on Third Ave. 
near 54th St., in which he occupied 
a corner. His mother’s kitchen table 
was used as a work bench, and this, with 
a few tools constituted his workshop and 
jewelry store combined. 

‘The business prospered and in 1880 he 
bought the fixtures of one-half of the 
store at 880 Third Ave., where he con- 
tinued until the following year when he 
admitted his brother, Robert Lambert, 
into partnership. Later, Henry Lam- 
bert, a third brother, entered into the 
partnership, and in 1885 the business 
moved to 902 Third Ave. Both brothers 
have since died. 
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Mr. Lambert moved to the present 
location of the store at 58th St. and 
Third Ave., in 1888, and since that time 
the business has prospered and grown 
until at present more than 100 men and 
women are employed there. 

On the event of his 50th year in busi- 
ness Mr. Lambert was honored at a tes- 
timonial dinner tendered to him at the 
Hotel Commodore on Jan. 7, 1927. That 
affair was attended by prominent men 
from all industries and by many public 
officials. 

Mr. Lambert was the founder of the 
Early Morning Riding Club, and for 
many years was a familiar figure on the 
bridle path of Central Park. He was 
also a member of the following clubs: 
Harmony, Metropolis, Progress, North 
Shore Country, Metropolis Country and 
Grove. He was honorary president of 
the Central Riding Club, and Manhattan 
director of the Park Association of New 
York. His home was at 88 Central Park 
West, New York. 

The funeral services were held last 
Sunday in the Central Synagogue, Lex- 
ington Ave. and 55th St., New York, 
with burial at Mount Hope Cemetery. 

Mr. Lambert is survived by his widow, 
who was Miss Betty Shiele of New York, 
before her marriage, and two sons, Vic- 
tor A. and Henry L. Lambert. 

Victor Lambert -was associated with 
his father in business for 16 years, and 
Henry Lambert for eight years. They 
will continue the business along the same 
lines and policies as established by their 
father. 





Dr. R. W. Kunz 


CHICAGO, June 2.—Word was received 
in Chicago last Wednesday that Dr: R. 
W. Kunz, president of the Chicago Lapi- 
dary Co., passed away that morning at 
Phoenix, Ariz., following an operation. 
Funeral services and interment were 
held at Phoenix. 

Dr. Kunz was born in Wisconsin 55 
years ago. He started his career in the 
jewelry trade with the Juergens & 
Andersen Co., working as a diamond 
setter, but left there to attend medical 
school. He became a doctor of medicine 
and after spending several years in this 
profession entered the business of the 
Klein Lapidary Co. Dr. Kunz was with 
them until 1914 when he formed the 
Chicago Lapidary Co., with offices in 
the Heyworth building. About two 
years ago he was taken sick and went 
to California, but after staying there 
for a year he went to Phoenix where he 
made his home. Deceased is survived by 
his widow, Florence Klein Kunz and 
one daughter, Adelaide. 

The deceased was not related to Dr. 
George F. Kunz, the noted gem expert 
of New York, who is a vice-president of 
Tiffany & Co. 








Morris Mallove, proprietor of the M. 
Mallove jewelry store, 111 Bank St., New 
London, Conn., has leased the building 
at 48 State St., the same city, and will 
take larger quarters in that location as 
soon as the remodeling is completed. 
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NATHAN “TRU-STONES” W R I T E 


MAKE 


PERFECT BIRTHSTONES 
NOW... 


for an attractive booklet which every jeweler 
will find valuable. It gives complete infor- 
mation on proper New Vogue Birthstones. 
... It reproduces in realistic color each 


“TRU-STONE” in various shapes and cut- 
tings.. 





These booklets are being used everywhere 
for over-the-counter reference. Write for as 


many as you require. 
Look for the 


rewd re - mas 
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rt So S. NATHAN & CO. = 
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71-73 NASSAU STREET, NEW YORK 





GEM-STONES 


By G. F. HERBERT SMITH 


An Interesting, Authoritative Book 


Comprising 40 chapters and many 
diagrams, plates and tables by an out- 
standing authority. Over 300 pages. 








Here is a comprehensive book on GEM-STONES both for 
the Jeweler and the Connoisseur, written by an Assistant 
"The various sec- Secretary of the British Museum, giving not only the char- 
tions, each includ- ich . ar . 
ing one or more acteristics of the various stones, but their histories and tech- 
chapters, cover: nologies. 








THE CHARACTERS OF GEM-STONES pein 
f -to-date. " 
THE TECHNOLOGY OF GEM-STONES The present fourth edition is completely up-to-date. It fur 


PRECIOUS STONES nishes the jeweler and his clerks with a background and 
SEMI-PRECIOUS STONES appreciation of the various commercial stones that will make 
ORNAMENTAL STONES their contacts with customers more effective. Price $3.00. 

ORGANIC PRODUCTS Orders promptly filled by 
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Look Out for Him 








Jewelers’ Security Alliance Issues Warning 


Against Operations of Check Swindler 


The Jewelers Security Alliance has 
jssued a warning against the operations 
of a check swindler who recently has 
victimized jewelers in Philadelphia and 
the vicinity. 

According to the Alliance this man 
uses the names: 

“William Price,” “William Martin,” 
“Harry S. Martin,” “Alfred Kaplan,” 
“Lewis Kaplan,” “Samuel Weaver,” 
“Harry Lewis.” He enters a store and 
selects a radio, or other merchandise, 
which he agrees to purchase on the in- 
stalment plan. He asks the merchant 
to keep the article until he gives him a 
delivery order later. The man then 
makes the first payment with a check 
and asks the merchant to give him a 
small amount of cash from it in change. 
He never returns for the merchandise 
and the checks are found to be worthless. 

These checks are frequently drawn on 
the Central Trust & Savings Co. and are 
usually made in the names of “Edward 
Roth,” “William Roth,” “Charles Roth,” 
“Albert Lewyn,” “Martin Markley,” 
fictitious characters. 

The swindler is about 40 years old, 
six feet tall and weighs about 175 lbs. 








An Old Trick with Variations 





Clever Woman Swindler Gets Jewelry 


W orth $6,300 from New York Firm 


Once again the “show it to mother” 
gag has been worked with success 
by a clever thief, and this time with a 
new variation that so disarmed suspicion 
that the swindler was able to victimize a 
salesman at the expense of the inter- 
nationally known concern of Tiffany & 
Co., of New York to the extent of over 
$6,000. 

A young blond woman of about 35 
years entered this establishment at 
about 2 p. m. last Thursday and selected 
three rings, two diamond solitaires and 
a diamond wedding ring, the total retail 
value of which amounted to $6,300. She 
told the salesman, Christopher Fisher, 
that before making the purchase she 
would like to show them to her mother, 
and asked him to call at her apartment, 
bringing the rings. 

So thoroughly responsible did the cus- 
tomer appear that Mr. Fisher appeared 
at the door of Apartment 33, 601 W. 
115th St., New York, promptly at 3 
o’clock that afternoon and was admitted 
by his customer who greeted him, calling 
to the next room, “Oh mother, here is 
the man with the rings.” 

She took the light kid-covered box 
which contained the rings from the un- 
suspecting salesman and disappeared 
through a door on the easterly side of 
the apartment. : 

Mr. Fisher waited, and waited. Final- 
ly after 15 minutes had passed, he be- 
came alarmed and went to investigate. 
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only to find that the room “mother” was 
supposed to have oecupied, was merely 
another exit to the hall. 

The salesman immediately reported to 
the West 100th St. police station, and 
told Lieutenant Detective Charles W. 
Flood his story. Investigation proved 
that the apartment had been sublet to 
the young lady about two hours before 
her visit to Tiffany’s, she having told the 
landlady that she had just arrived from 
Paris. 

Lieutenant Flood told THE JEWELERS’ 
CIRCULAR that Mr. Fisher had described 
the woman as being about 35 years old, 
a pronounced blonde, rather stout and 
about five feet six inches tall. The 
police believe that she is a Canadian, 
as Fisher said that she showed evidences 
of an English accent in her speech. 
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Burglars Attempt to Rob New York 
Manufacturing Plant 


Three thieves gained entrance last 
Saturday night to the establishment of 
Rogoff & Garfunkel, manufacturing 
jewelers, 32-38 Fulton St., New York, 
by jumping from the Fulton St. station 
of the Third Ave. elevated line to a fire- 
escape, climbing across roofs and break- 
ing through a window that opened into 
the offices of the manufacturing plant. 
A burglar alarm brought A. J. Guiler 
and J. A. Rourke, of the Holmes Patrol 
Service, to the premises immediately, 
where two of the burglars were found 
hiding in the factory. The third man 
escaped through the window, but was 
captured later through information re- 
ceived by the police from his accom- 
plices. 

The office and factory of the firm had 
been closed Thursday night for over the 
week-end holidays and Mr. Garfunkel 
was notified by the Holmes Patrol Ser- 
vice of the attempted robbery at about 
10.50 p. m., Saturday. The thieves cut 
the telephone wires as soon as they 
arrived, thinking that they were con- 
nected with an alarm, and proceeded to 
ransack the _ establishment. Finding 
little of any value, they attacked the 
safe, which set off the alarm bringing 
the Holmes men to arrest them. Two of 
the crooks surrendered without resist- 
ance, which a third leaped through the 
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window. The police soon arrived and 
took the-two inte custody, arresting thé 
third at his lodging house at 4.30 o’clock, 
Sunday morning. Jewelry valued at $58 
was found on his person. 

The three, who were charged with 
burglary, were held for grand larceny 
without bail by Magistrate George B. 
de Lucca in Tombs Court. They gave 
their names as Frank Aveshes, 33; John 
Clancy, 22, and Tony Sensgalli, 19. 








Duty on Nassak Diamond 


United States Court of Customs and Patent 
Appeals Holds Big Gem Not 
Duty Free 





WASHINGTON, D. C., June 4.—The 
United States Court of Customs and 
Patent Appeals today overruled the de- 
cision of the United States Customs 
Court admitting the famous Nassak dia- 
mond into this country free of duty as 
an “artistic antiquity.” In its decision 
the Court of Appeals has declared that 
the diamond is dutiable at 20 per cent 
as a diamond cut but not set. 

In making this decision the Court of 
Appeals differed with the opinion of the 
government and E. F. Bandler, the de- 
fendants in the appeal filed by Mayers, 
Osterwald & Muhlfeld, Inc., of New 
York. 

A controversy over the tariff on this 
diamond has been waging since 1927, 
after E. F. Bandler acting for M. Mau- 
boussin, jewelers of Paris and New 
York, brought the gem to this country. 
At that time interests in this country 
opposed free entry for this stone but the 
government finally ruled that it could 
enter duty free as an “artistic antiquity.” 
This ruling was based on an old regula- 
tion as to works of art. 

Through Mayers, Osterwald & Muhl- 
feld, Inc., an appeal from this decision 
was entered and since that time many 
hearings have been held and briefs sub- 
mitted which resulted in the decision 
handed down today. 





3 





Sent to Prison 





Pleads -Guilty to Second Degree Robbery 
and Must Serve Term at Auburn 


ROCHESTER, N. Y., June 3.—Pleading 
guilty to an indictment charging him 
with robbery, second degree, in connec- 
tion with the holdup of Richard R. Pugh, 
West Bergen jeweler, Michael J. Cleary, 
30, of Buffalo, received a sentence of 
from five to 10 years in Auburn Prison 
at the hands of Judge Newell Cone in 
Genesee County Court at Batavia last 
week. 

Cleary, who was rearrested and 
brought to court at the conclusion of a 
30-day sentence in Erie County Peni- 
tentiary on a charge of carrying con- 
cealed weapons, was accused of being 
one of two men who took $130 in cash 
and 20 watches from Pugh at the point 
of a gun. Cleary’s reputed companion 
was traced to New Mexico. 
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recovered for the govern- 
ment the oil lands which 
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Jewelry Valued at $1,000,000 Unsaeasial 


Five Men and a Woman Believed to Be Members of Ring of Jewelry Thieves Arrested: in New 
York—Some of Loot Identified as Belonging to Newark, N. J., Jewelry 


With the arrest last week of five men 
and a woman and the recovery of 
jewelry estimated to be worth approxi- 
mately $1,000,000, the New York police 
have located the proceeds of many rob- 
beries committed in all parts of the 
country. The prisoners have so far had 
little to say, but the police are of the 
opinion that they have in custody prob- 








Manufacturing Concern 


taken from a trunk belonging to George 
Beardsley, traveling representative for 
Kohn & Co., manufacturers, Newark, 
N. J., early in 1929 has been identified 
by the Newark concern. This robbery 
occurred in Columbus, Ohio, where Mr. 
Beardsley’s trunk was stolen from the 
platform outside of a hotel. 

That the proceeds of many other rob- 
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SOME OF THE JEWELRY 
THE 
ably the biggest jewelry ring operating 
in this country. 

Included in the jewelry found on five 
of the prisoners at the time they were 
arrested in the Hotel Commodore, New 
York, and that located since in safe de- 
posit boxes, the police have uncovered 
the proceeds of one robbery committed 
against a concern in the trade. It is 
understood that nearly all the jewelry 
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ARREST OF FIVE MEN 


RECOVERED BY THE NEW YORK POLICE, FOLLOWING 


AND A WOMAN 


beries committed in the jewelry trade 
may be found among the jewelry now on 
display at Police Headquarters is indi- 
cated by the flood of inquiries received 
daily by the authorities from all parts 
of the country. To date, claimants of 
some of the jewelry are wealthy society 
women who were robbed while in Florida 
or in their summer homes on Long 
Island. 
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A FEW OF THE BRACELETS AND RINGS WHICH THE POLICE ARE ENDEAVORING TO HAVE IDENTIFIED 


Since the day of the arrests, Richard 
C. Murphy, counsel for the Jewelers’ 
Security Alliance, and Herbert S. 
Mosher, of the Pinkerton National De- 
tective Agency, working for the Alliance, 
have been in daily attendance at Police 
Headquarters assisting in the identifica- 
tion of the jewelry. ‘Two prominent 
members of the jewelry trade, one a dia- 
mond expert and the other a jeweler, 
have also been carefully examining the 
jewelery and compiling a descriptive list 
of the unidentified property. 

The arrest of the four men and the 
woman was accomplished on Monday 
evening, May 27, when detectives headed 
by Acting Captain Richard Oliver broke 
into a room in the Hotel Commodore. As 
the detectives entered the woman stuffed 
a piece of paper into her mouth and 
swallowed it, while one of the men 
hurled $25,000 in currency out of a win- 
dow. For a few minutes pedestrians 
were treated to a shower of $1,000 and 
$500 bills, but most of this was recov- 
ered by the detectives. It is now being 
held by the police pending the appear- 
ance of a claimant. The presence of the 
money is still regarded as one of the 
mysteries of the case, but it is generally 
believed that it was given to one of the 
prisoners for the return of loot in the 
possession of the men taken in the raid. 

Those arrested at the hotel include: 
John Watson, of Chicago; Jack Rosen 
and George Cole, of New York; William 
J. O’Connor, of Buffalo, and Hilda Car- 
ter. The day after these arrests were 
made Robert C. Nelson, a frequenter of 
race tracks, was taken into custody. It 
was in Nelson’s safe deposit boxes that 
police claim they found much of the 
jewelry now in their possession. Nelson 
maintains that his business was to loan 
money to racing bettors who “went 
broke” and that the jewelry found in his 
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Another startling development of the 
case was the announcement made last 
Monday by Police Commissioner Mul- 
rooney that Jack Rosen is in reality 
Alex Friedman, a jeweler at 535 Fifth 
Ave. The police state that this man was 
out on bail on a charge of being impli- 
cated in a bond robbery when he was 
arrested last week. 

Within the past few days O’Connor, 
Rosen, Nelson and Hilda Carter have 
been released on bail. All are charged 
with possessing stolen property. 

Shortly after the arrests were made, 
Mrs. Esther Silver, who conducts a 
jewelry shop at 620 W. Girard Ave., 
Philadelphia, journeyed to New York 
and, according to the police, identified 
O’Connor and Rosen as two men who 
swindled her on May 20. She told de- 
tectives that the pair came to her store 
and represented themselves as salesmen 
for a New York jewelry house. They 
said the house had to realize a large 
amount of ready cash and was offering 
gold clippings at low prices. They 
showed her a box containing real gold 
clippings and offered it for $4,000, much 
below its value. Mrs. Silver refused to 
buy at first and the men reduced the 
price to $3,000. Then she offered them 
$2,500, she said, which was accepted. 
She paid the money and was handed the 
steel box in which she had seen the clip- 
pings. After the men left and she 
opened the box for another look, she 
found herself the victim of the old 
“switch” game, the box having been sub- 
stituted for one containing brass filings. 

As soon as a complete list of the un- 
identified property is available it will be 
published in THE JEWELERS’ CIRCULAR. 
Photographs of some of the most valu- 
able pieces will also be published in 
order to give the trade an opportunity 
to identify any of the lost property. 

The following is a list of the jewelry 
identified by representatives of Kohn & 
Co., Newark: 43 pendants and chains of 
assorted stones; 96 bar pins and 
brooches; 21 brooches; 298 bar pins and 
brooches; 11 knives; 17 necklaces; 14 
bracelets; 58 bar pins and brooches; 32 
bracelets; 111 pairs of cuff links; 23 
-pendants with chains and eight separate 
chains; three pieces identified out of 119 
in another group of chains; 397 pen- 
dants and brooches; two pairs of cuff 
links; five bar pins; two fine small 
chains; two pendants; 30 pendants and 
chains in one box; 13 tie clasps; 22 bar 
pins and brooches. 

The first explanation of the presence 
of the $25,000 in the hotel room, when 
the first arrests were accomplished, was 
made last Tuesday by District Attorney 
Crain who stated that the money was 
furnished by representatives of an in- 
surance company in payment for jewelry 
said to have been stolen in Palm Beach, 
Fla., from Mrs. Hortense J. Herman. 

“All the proceeds of the Herman 
larceny except one ring was recovered. 
O’Connor threw some of the purchase 
money out of the window. 
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ticles made of a common metal covered 
with gold are marked. Neither should 
it be stamped in letters of a larger size 
than the words, “filled,” “rolled,” and 
the like. Subject to these reservations 
it is permissible to use the word “gold” 
in conjunction with such terms named. 

The minimum quality for gold em- 
ployed in covering the base metal should 
be at least nine carat. Any continuance 
of the guarantee of durability on gold- 
covered articles after Jan. 1, 1923, is 
prohibited. 

A new commission is to be named 
including representatives of the Euro- 
pean countries and, if possible, the U. S. 
A., with a view to further investigation 
of the various methods in the applica- 
tion of gold to base metal, and to con- 
sider the establishment of standards of 
value of articles manufactured. Steps 
also will be taken to circulate to all in- 
terested associations and bodies through- 
out the world a request for the consider- 
ation of the work so far accomplished 
in these matters and a reply to a ques- 
tionnaire from which the basis of fur- 
ther recommendations may be formed. 


PEARLS 


Regarding the correct description of 
non-genuine pearls the definition “cul- 
tured pearl” is considered misleading 
and representatives of the various coun- 
tries concerned are urged to examine 
this question and report to the Interna- 
tional Bureau, Voorschoten, Holland. 

The Congress rejected the proposals 
of Germany and Austria with regard to 
the drilled hole in pearls, and adopted 
the British proposal, namely: “That 
where in any bunch or parcel of drilled 
pearls, pearls are discovered with a hole 
of less than 3/10th mm. in diameter the 
buyer shall be entitled to deduct 2% per 
cent from the weight of the individual 
pearls so discovered.” 

Pearls drilled for any purpose other 
than for stringing or mounting must be 
so declared by the seller. 

In the matter of testing pearls and 
precious stones at time of sale it was 
decided that neither buyer nor seller 
may refuse upon request to have the 
goods tested by the recognized labora- 
tory before delivery. When the pur- 
chaser has taken delivery after a test 
has been made, or has elected to take 
delivery of the goods without a test 
the transaction shall then be binding 
on both parties and no further claim 
shall be admitted. 

Where goods are found to be genuine 
and as declared by the seller testing 
charges and certificate cost shall be 
borne equally between buyer and seller. 
Where non-genuine pearls are found the 
entire cost of testing shall be borne by 
the seller and the buyer, at his option, 
may cancel the sale or complete the busi- 
ness for the part of the merchandise 
found to be genuine, at a price to be 
mutually agreed. 
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(NoTE—Non-genuine pearls are goods 
not as declared by the seller, while genu- 
ine pearls are goods as declared by the 
seller). 

The question of the distinction of 
fresh water and salt water pearls is to 
be referred back to the various coun- 
tries concerned for further considera- 
tion. It was agreed that it is illegal to 
sell a pearl or precious stone that is 
artificially colored unless the fact is de- 
clared, and a buyer may cancel the 
transaction. 


PRECIOUS STONES 


Divided opinion on the matter of the 
denomination of the ruby led the Con- 
gress to decide to refer this matter back 
for further consideration. 

For similar reasons the denomination 
of precious and semi-precious stones is 
to be further discussed. 


Concerning research work in pearls 
and precious stones it is considered ad- 
visable that meetings be convened an- 
nually for the exchange of technical and 
general information in this department. 
The Chambre Syndicales in Paris and 
the London Chamber of Commerce are 
prepared to help in this matter. The 
Congress expressed the hope that the 
metric carat will be officially adopted in 
all countries. 


As a basis for acceptance internation- 
ally it was urged that the trade regula- 
tions and usages at present recognized 
by the Chambres Syndicales de Paris 
and London Chamber of Commerce be 
adopted. 


SILVERWARE 


It was agreed that in the matter of 
the abolition of retailers’ stamps on 
silverware the stamping or marking of 
the retailer’s name is permissible only 
by mutual agreement between himself 
and the manufacturer. The stamping of 
the mark may not be permitted on ar- 
ticles the design of which has not been 
registered in favor of the retailer in 
question. 

The standard of 925/000 is to be re- 
tained for silver, and legal standards 
which exist at present in various coun- 
tries are to be recognized. Switzerland 
recommended that the consideration of 
the international standard of 835/000 
should be re-adopted. 


The Congress expressed a desire that 
a legal silver’standard be established in 
every country and that such standard be 
not lower than the lowest international 
one. It also desired that Italy, when 
drafting her legislative measure, should 
consider standards not lower than the 
international ones. 


The Congress made interesting recom- 
mendations in connection with silver 
sales, namely: To stock only silverware 
solid in weight and with the necessary 
working capacity. This was considered 
important in view of the present price 
of silver and any attempt to bring dis- 
credit on silver goods with the public. 

The Congress expressed agreement 


— 








(Continued on page 79) 
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NEW YORK NOTES 


Henry Miller, of Miller & Veit, Inc., 
accompanied by Mrs. Miller, recently re- 
turned home on the Conte Grande from 
an extended purchasing trip in Amster- 
dam and Antwerp. 

A. R. Foss, well known to the jewelry 
trade, is now representing the W. C. 
Edge Co., Newark, N. J., in eastern and 
middle western territory. He has his 
headquarters at 580 Fifth Ave. 

A. J. Michaels for many years sales- 
man for the B. A. Ballou Co., Provi- 
dence, R. I., has opened a New York 
office of his own at 366 Fifth Ave., where 
he will represent several manufacturers. 


Arthur S. Bower, formerly with 
Adolph Luthy Co., will hereafter repre- 
sent A. Boyce Bolean, Inc., 45 W. 45th 
St, New York, and 54 Rue Fayette, 
Paris, France, as traveling representa- 
tive. 

Raymond E. Macdonough, of the Per- 
petual Self Winding Watch Co., 485 
Madison Ave., is visiting the trade in 
the Pacific Coast territory, after hav- 
ing attended the Jewelers’ Trade Show 
at Los Angeles, Cal. 

Announcement has been made that. S. 
Soladar, Inc., retail jeweler, for many 
years located at 2153 Broadway, has 
acquired a 10-year lease on quarters at 
2170 Broadway where will open a mod- 
ern retail jewelry store. 

The New York Jewelers Golf Associ- 
ation will hold its summer tournament 
next Monday on the links of the Hacken- 
sack Golf Club at Oradell, N. J. After 
the day’s play the members and guests 
will enjoy a dinner and entertainment. 


Announcement has been made that 
Irving I. Schrager has been added to the 
staff of sales representatives of the Hel- 
bein-Stone Co. Mr. Schrager will cover 
Greater New York, northern New 
Jersey, Baltimore, Md., and Washing- 
ton, D. C. 

The Capital Watch Case Co., Inc., 102 
Fulton St., has purchased the tools and 
dies of the Arrow Watch Case Mfg. Co., 
and will continue the lines of both con- 
cerns. Sam Criscione, formerly asso- 
ciated with the Arrow Watch Case Mfg. 
Co., is now with the Capital Watch Case 
Co., Ine. 
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Major Eugene H. Valle, dealer in dia- 
monds, 170 Broadway, and president of 
the Camp Merritt Memorial Association, 
presided last Friday at the annual 
memorial services held at the Camp Mer- 
ritt Soldiers’ Monument in Tenafly, N. J. 
The principal speaker at the ceremonies 
was Dwight W. Morrow. 


The sentencing of Edward A. Bradnac, 
formerly of Squires & Bradnac, was 
postponed to next Tuesday, when he ap- 
peared before Judge Max Levine last 
week. Bradnac pleaded guilty to three 





indictments of grand larceny on May 21, 
in which he was charged with stealing 
jewelry taken on memorandum. 

During the month of June, the Time- 
ology Hikers will meet every Saturday 
at 2.30 p. m., at the foot of the I. R. T. 
Woodlawn Station, for a trip to Tibbetts 
Brook Park, and a swim at the pool 
there. On Saturday evenings, at 8.30 
o’clock, the Timeology Campfire meet- 
ings will be held two blocks south of 
Dyckman St. ferry on the New Jersey 
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side. Samuel Bernard, leader, will 
preside at the campfire meetings, and 
lead the hikers. 

The beautiful new store of Lambert 
Bros., at Lexington Ave. and 60th St., 
will be officially opened next Friday. 
For almost a half century the Lambert 
concern has been located at 58th St. 
and Third Ave., but because of increas- 
ing business found it necessary to seek 
more commodious quarters. Because of 
the death last Thursday of August V. 
Lambert, founder of the business, the 
original plans for the formal opening 
have been modified to some extent. It 
is expected, however, that many promi- 
nent members of the trade and leaders 
in other industries, as well as public 
officials will visit the store on the open- 
ing day. 

With final plans completed everything . 
is now in readiness for the annual mid- 
summer frolic of the Maiden Lane Out- 
ing Club to be held on Saturday at the 
Staten Island Elks’ Club in Oakwood 
Heights. The usual baseball game in 
the morning will attract the attention 
of the picnickers who will leave the 
“Lane” shortly after 9 a.m. An elabo- 
rate program of other field events has 
been arranged and as usual handsome 
and useful prizes will be awarded to the 
winners. In the evening the annual 
dinner will be served and an entertain- 
ment program will be offered. Tickets 
are still being sold by “Bill” Peck, 
chairman of the committee, 21 Maiden 
Lane, and by other members of the com- 
mittee including Ted Coords, Arthur 
Cooperman, Louis Frank, James Theise 
and Norman Ulrich. 

Samuel Stansfield and William Gilroy, 
appraisers in the dish division of the 
Appraiser’s Stores, Customs House, will 
be arraigned next week in the Federal 
Court on indictments charging them 
with accepting bribes and conspiracy to 
smuggle. This hearing was postponed 
from last Monday. Paul Rabkin, Solo- 
mon Rubman and Joseph Y. Perelman, 
confessed smugglers, with whom the ap- 
praisers are alleged to have been impli- 
cated, are on the calendar to be sen- 
tenced next Monday. Meyer Person and 
Henry M. Weidhorn, of the firm of Per- 
son & Weidhorn, customs brokers, also 
alleged to have participated in the smug- 
gling activities of Rabkin, Rubman and 
Perelman, are to be tried June 16. The 
trial of Samuel Weisman and Louis 
Poller, alleged to have been active with 
another smuggling ring, the principal 
members of which have already pleaded 
guilty and been sentenced, has been post- 
poned pending the argument of a motion 





(Continued on page 71) 





THE JEWELERS’ CIRCULAR 








June 5, 1930 











Over One Hundred Years the Jewelers’ Bank 








A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 


00000000 


We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 
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INFORMATION 
HEADQUARTERS 
for the 
JEWELRY 
TRADE 


LET US HELP YOU 
CRACK THE HARD NUTS 








Ask the 
While The JEWELERS’ CIRCULAR pro- oe 
vides information each week on subjects of pers a 
general interest, there are many specific ques- JEWELERS’ 
tions that arise in your business that we will CIRCULAR 


be glad te help you with. for 


This service is supplied without charge to 
our subscribers, and involves no obligations of 
any kind. The manager of our Information 
Bureau will be glad to be of assistance at any 
time. Write him and let him help you crack 
the hard nuts. To be assured of prompt, per- 
sonal service, address your letters to 








Manager, Information Bureau 
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TWO-THIRTY-NINE WEST THIRTY-NINTH STREET 


NEW YORK 


A Unit of the United Business Publishers, Inc. 










MARKET AND FULTON OFFICE 


81 Fulton Street, New York 





Banking Service for the Jewelry Trade 


WE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


Vv 
Information Concerning 


Inquiries as to where to pur- 
chase particular lines or special 
items of any of the many prod- 
ucts handled in the jewelry store. 


The identification of trade marks 
(either active or obsolete.) 


Technical information relating 
to Horology, Workshop Prac- 
tice, Engraving, Repairing, 
Working Metals, Recipes for 
Finishing, etc. 


Make our office your headquar- 
ters. Call on us for whatever 
service we can render in the se- 
lection of merchandise that you 
are interested in. 


IRVING Trust COMPANY 
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made by the defense and appealed by 
the prosecution, to be argued in the 
Court of Appeals next week. 

Concerns recently receiving charters 
of incorporation at Albany are: Ostrowe, 
jewelry, and Williams, jewelry. 

The Executive Board of New York 
City Retail Jewelers’ Association will 
hold its monthly meeting tomorrow 
(Friday) night at the Hotel Astor, 9.30 
o'clock. General business of the board 
will be transacted and matters of im- 
portance to the trade will be discussed. 

Members of the trade are extending 
their condolences to Isidore Lassner, of 
Lassner & Bamberger, 10 W. 47th St., 
who recently suffered the loss of his 
brother, Albert Lassner. Mr. Lassner 
was in Paris at the time of his death, 
which came suddenly and was a great 
shock to all of his friends. 

An involuntary petition in bankruptcy 
was filed by Goldman & Frier, in behalf 
of creditors, May 24, against Hoffman 
Watch Co., Inc., 2 W. 46th St. These 
proceedings were instituted due to the 
fact that some of the creditors had 
started suit. The liabilities are approxi- 
mately $90,000, of which about $65,000 
is to merchahdise creditors, and the bal- 
ance for money loaned. The assets 
amount to about $30,000, equally divided 
between stock and outstanding accounts 
receivable. 








NEWARK 





A charter of incorporation was re- 
cently granted at Trenton to the 287 
Main St. Corp., jewelry, Newark. 

Allsopp & Allsopp, 18 Columbia St., 
are now represented in the middlewest- 
ern district by William MHarver of 
Harver & Co., Fifth Ave., New York. 


Charters of incorporation were recent- 
ly granted at Trenton to M. Lipton & 
Co., Inc., Paterson, and Weeks & Co., 
Allenhurst. Both concerns are manufac- 
turing jewelry. 

Allsopp Bros., Camp and Orchard Sts., 
recently completed a merger by purchas- 
ing the business of the Allsopp-Bliss Co., 
26 Camp St. Mr. Bliss of the latter con- 
cern has remained with Allsopp Bros. 
as salesman. 

Last week charters of incorporation 
were filed at the State House, Trenton, 
by Loren Murchison & Co., Inc., in New- 
ark and by the Universal Snapfit Crystal 
Co., Inc., to manufacture unbreakable 
watch crystals, in Jersey City, N. J. 

A collection of works including the 
technical side of the jewelry manufac- 
turing business constituted an exhibit at 
the Free Public Library, Washington 
Park, Newark. Late designs and maga- 
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zine articles concerning the manufacture 
of jewelry are compiled into a digest by 
the art department at the library for 
the purpose of making available to all 
jewelers any matter that might help the 
trade. 

The jewelry design class of the New- 
ark School of Fine and Industrial Arts, 
formerly the Fawcett School of Fine 
Arts, graduated its first pupils last week 
when the exercises were held. Many 
fine designs of bracelets, pendants and 
brooches were among the articles of the 
school exhibit shown for three days and 
closing last Saturday. William F. 
Hingel, design instructor, proclaimed the 
jewelry design exhibit the finest in the 
school’s history. Norbert T. Damm and 
Miss Marie Louise Jackson, the graduates 
from this class, showed designs of pro- 
fessional merit. Arthur L. Jacobitti, who 
graduated from the die cutting class, ex- 
hibited a cut out brooch intended for 
platinum or possibly filigree work. 

Eckfeldt & Ackley, Inc., 47 Chestnut 
St., have sold their manufacturing busi- 
ness and have retired from this field 
of endeavor. Krementz & Co., 49 Chest- 
nut St., are the purchasers and will con- 
tinue the manufacture of sport jewelry, 
vanity cases, all gold jewelry, etc., in 
the former quarters. Arthur Biggs, 
manager, has been retained and made 
president of the new organization which 
will do business under the old name. 
Richard .Krementz is_ vice-president; 
Walter M. Krementz, secretary, and Carl 
H. Lester, treasurer. 

Lester & Co., Inc., is a newly com- 
pleted organization, manufacturing 
platinum and diamond jewelry as a sub- 
sidiary to Krementz & Co. and occupy- 
ing a floor in the Krementz building at 
49 Chestnut St. F. Errol Bickey has 
been made president, Carl H. Lester, 
vice-president, Richard Krementz, treas- 
urer, A. C. Brown, secretary. Mr. Brown 
who was in charge of the sales territory 
of Boston, Philadelphia, Baltimore, has 
been made New York representative 
with headquarters at the Krementz & 
Co. office, 286 Fifth Ave. Mr. Bleecker 
who was formerly in charge at this office 
is now associated wit Lenhardt & Mor- 
ton, New York. 
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Frederick A. Marcy 


PROVIDENCE, R. I., May 31.—De- 
spondent because of continued ill health, 
Frederick A. Marcy, 55 years of age, 
treasurer of the M. & T. Button Co., 
102 Westfield St., ended his life the other 
day by shooting himself. 

He went down into the cellar of his 
home ostensibly to look at the furnace 
and a few minutes later the family heard 
a shot and going to the cellar found Mr. 
Marcy lying on the floor, dead. 











The Duval Jewelry Co. operating in a 
number of southern cities, including 
Atlanta, Ga., announces an extensive im- 
provement program under way, now 
being engaged in remodeling its store 
in Tampa, Fla., at an expense of $70,000. 
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BUSINESS RECORDS 


The Star Loan Co., Columbia, Ohio, 
is in the hands of a receiver. 

It is reported that Newton Ripper, 
Los Angeles, Cal., has assigned. 

H. H. Lewis, Drumright, Okla., has 
filed a voluntary petition in bankruptcy. 

Samuel R. Burgess, Samson, Ala., has 
filed a voluntary petition in bankruptcy. 

A voluntary petition in bankruptcy 
has been filed by L. H. Crossman, Ridge- 
field, Conn. 

The Goldman Jewelry & Optical Co., 
St. Louis, Mo., has assigned to Orville 
Livingston. 

A voluntary petition in bankruptcy 
has been filed by the Bristol Jewelry Co., 
Bristol, Tenn. 

A settlement of 50 cents on the dollar 
is being offered by the Nixon Jewelry 
Co., Borger, Tex. 

Frank D. Oergel, Downers Grove, IIl., 
has assigned for the benefit of creditors 
to Frank S. Weadley. 

C. Wallace Vail has been appointed 
statutory receiver for the Crown Mfg. 
Co., Inc., Newark, N. J. 

The Harbor Jewelry Co., San Pedro, 
Cal., has assigned. Assets are estimated 
at $1,800 and liabilities $4,243. 

J. L. Marks & Son, Inc., Syracuse, 
N. Y., have been petitioned into bank- 
ruptcy. Walter Stone has been ap- 
pointed receiver. 

Clarence E. Gum, Carbondale, IIL, is 
reported to be in bankruptcy. Assets 
are given as approximately $10,000, and 
liabilities the same. 

William H. Mayo, Boston, Mass., is 
offering a settlement of 20 cents on the 
dollar. The assets are estimated at 
$1,300, and the liabilities at $1,992. 

The L. & W. Jewelry Co., Cincinnati, 
Ohio, is offering a settlement of 20 cents 
on the dollar. Assets are given as ap- 
proximately $1,200 and liabilities $5,200. 

A petition in bankruptcy has been 
filed by the Jaffe Credit House, Hoboken, 
N. J. The book value of the assets are 
given as approximately $17,000, and 
liabilities $30,000. 
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Retail Conditions Show Substantial 


Improvement 
WASHINGTON, D. C., June 3.—Retail 
conditions show substantial improve- 


ment, according to Julius H. Barnes, 
chairman of the National Business Sur- 
vey Conference, which has just com- 
pleted another business survey of vari- 
ous industries. 

“In spite of lower prices,” he says, 
“many stores and groups of stores show 
gains over the same period last year. 
Reports indicate inventories are low in 
the hands of retailers. Both retailers 
and wholesalers continue a policy of 
cautious buying.” 








Brown’s credit jewelry store recently 
celebrated its formal opening at 395 
Main St., Stamford, Conn. 














PITTSBURGH 





Liabilities aggregating $12,474 and 
assets of $4,909 are shown in bank- 
ruptcy schedules filed in the United 
States District Court, in the case of 
Harry Schmidt, trading as Harry’s Dia- 
mond Shoppe. Stock in trade is listed 
as worth $3,000 with $12,311 unsecured 
claims. 


An entrance was gained to the Kramer 
Jewelry Co. in the 5100 block, Penn Ave., 
recently and jewelry valued at several 
thousand dollars, stolen, according to the 
police report. A ladder was used to 
climb into a second story window, in the 
rear of the building. The police notified 
Manager Martin W. Kramer of the rob- 
bery. 








PROVIDENCE 





The Z. Berberian Co. has been au- 
thorized to increase its capital from 
$10,000 to $12,000. 

The temporary receivership of Horace 
M. Peck for the Lyons Mfg. Co. has been 
made permanent for the liquidation of 
the business. 


Twenty-four bracelets valued at $2 
each and a string of pearls valued at 
$12 were stolen from the retail jewelry 
store of Louis Bellen, 420 S. Main St., 
recently. 

It was recently reported that Bagian 
Bros. & Co. had removed from 19 Calen- 
dar St. to 72 Elm St. This note was in 
error, as the Bagian company liquidated 
early in April. Their equipment was 
purchased by the G. & M. Enameling 
Co. The address at 72 Elm St. is merely 
a forwarding address. The company in 
question is out of business. 


Kaplan Bros., Inc., of this city, has 
filed notice at the office of the Secretary 
of State this its authorized capital stock 
has been increased from 100 shares of 
common no par value stock to $12,000 
and 100 shares of no par value common. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Mr. Stern, of 
the Isaacs Kahn Co., Inc., Chicago; Mr. 
Kind and Mr. Block, of S. Kind Sons, 
Philadelphia; Mr. Jacobs, of R. Jacobs 
& Co., Cincinnati; Mr. Karski of the 
Boston Store, Milwaukee; Mr. Safran, 
of M. A. Safran & Co., Philadelphia; 
Mr. Sharpio, of S. Sharpio & Co., Mon- 
treal; and Mr. Pfersich, of A. L. Pfer- 
sich & Co., Philadelphia. 

Thomas Macari was fined $50 and 
costs by Judge Howard B. Gorham in 
Sixth District Court the other night on 
a charge of stealing silver scrap from 
the plant of the Jewelers’ Supply Co., 
Inc., 1144 Eddy St., where he had been 
employed. He pleaded nolo to the 
charge. The man was arrested by In- 
spectors Godfrey and Tidd on complaint 
of an investigator for the Jewelers’ Pro- 
tective Association. He had several 
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ounces of silver scrap in his possession 
at the time of the arrest, the police 
claim. 








PHILADELPHIA 


Bailey, Banks & Biddle Co. is now 
displaying a gorgeous group of fine table 
china from famous potteries. The ex- 
hibit is in charge of Rene J. Allen. Also 
opening this week and continuing to the 
17th, the firm is showing an exhibit of 
antique silver. 

Funeral services for John Henry 
Parker, one of the city’s veteran retail 
jewelers, were held at his home, 3316 
N. 16th St. He was in business for more 
than 40 years at 132 S. Seventh St. He 
leaves a widow, two sons, Howard and 
Alfred, and a daughter, Miss Anna 
Parker. He had been ill for several 
months. 

L. P. White and his manager, Robert 
L. Coates, have been holding a series of 
daily informal housewarmings in their 
new location at 811-13-Sansom St., to 
which they moved recently from the 
third floor of the Sheridan building. 
with their quarters on the first floor ar- 
ranged efficiently to care for their whole- 
sale jewelry trade, they are noting an 
increase in new callers, while their 
regular clients are congratulating them 
on the change of location and the fine 
arrangement of the store. New show- 
cases and other equipment add to the 
efficiency. 

Louis Sickles has signalized his re- 
turn to active business by starting a 
movement to reorganize the Philadelphia 
Wholesale Jewelers Association, at one 
time several years ago an active factor 
in the wholesale trade here. Of late 
years, however, interest in the organiza- 
tion has been lacking. Mr. Sickles has 
communicated with leading wholesalers 
and has received many assurances of 
support in the movement for reorganiza- 
tion. Mr. Sickles plans to call an or- 
ganization meeting within a short time 
and indications are that practically 
every wholesale firm in the city will be 
on the membership list. ; 

With the idea of bringing into closer 
acquaintance members of the trade in 
York, Pa., the York Jewelers Guild, 
which was recently organized, at a meet- 
ing at the store of Will K. Hebert, the 
president, decided on arranging an ex- 
tensive program of summer activities. 
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While the program has not taken definite 
shape it will include several social fune. 
tions arranged for the purpose of fur. 
thering closer relations, and in this 
manner leading to improvement in the 
service to the public. This is the main 
object of the guild, which was originally 
organized for the purpose of entertain. 
ing the Pennsylvania Retail Jewelers 
Association at its Silver Jubilee conven. 
tion in York on May 19 and 20. By. 
laws which will govern the York body 
were passed on first reading at the meet- 
ing. They provide for stated meetings 
on the second Monday night of each 
month. 








A Correction 


An item appeared in the last issue to 
the effect that a compromise offer of 25 
per cent was made to the creditors of 
the Paragon Jewelry Co., by the re- 
ceiver, Horace M. Peck. This informa- 
tion was received from regular news 
sources, believed by us to be true and 
published in good faith, but we learn 
from Mr. Peck, who is secretary of the 
Manufacturing Jewelers’ Board of 
Trade, that he is not the receiver for 
the Paragon Jewelry Co., made no such 
offer and has no knowledge that any 
such concern was in financial trouble. 

From the figures and details given in 
the item, Mr. Peck said he believed that 
the facts should have applied to the firm 
of Gartner & Skoog, Inc., 101 Sabin St, 
Providence, R. I., of which he is the per- 
manent receiver. This firm did make 
such an offer of 25 per cent but the offer 
was withdrawn and the business is now 
being liquidated. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Official 
May 27 18% 415% 39% 
we: 18 411% 38% 
~~ D, 1775 39 37% 
« 80. 17% Holiday Holiday 
Bt. 17 y. 39 56 37 
June 2 17% 38% 36% 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended May 29, 1930. 
The U. S. Assay Office reports: 


Gold bars exchanged for gold 


$558,917.06 
33,088.11 


ee 
$592,005.17 


Of this, gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
OR Pe en ere ee $379,645.05 
a Ae er eee 30,164.18 
By MEE pie aol 89. & FAK Oe Ore w eetee alo Bee 93,694.96 
PS iach vce wrais as eee ES 55,412.87 
adie 

a YS eee ree eee $558,917.06 
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CHICAGO NOTES 


Emil Salfield, of the Helvetic Musical 
Novelty Co., is making a business trip 
through his western territory and will 
be away for several weeks. 

Edward Kirchberg, State St., jeweler, 
returned last week from Joplin, Mo., 
where he spent a couple of weeks with a 
party of friends. 

Kenneth E. Mills, salesmanager for 
the R. Wallace & Sons Mfg. Co., spent 
several days of the past week at the 
Chicago office, holding conferences with 
their travelers. 

Jere Shea, Chicago manager for the 
Reed & Barton Co., returned to his offices 
in the Kesner building last week, after 
spending a few days at the home offices 
attending to business. 

Frank P. Gerbing, engraver to the 
trade, is now located in his quarters on 
the 21st floor of the Pittsfield building. 
Mr. Gerbing for many years made his 
offices at 108 N. State St. 

A. L. Long, of the A. C. Becken Co., 
calling on the retail trade throughout 
Chicago and suburbs, has been appointed 
salesmanager. Mr. Long is well known 
to the trade. 

William Buchreitz, of the E. & J. 
Swigart Co., Cincinnati, stopped in Chi- 
cago last week to spend a day visiting 
with friends en route home from a busi- 
ness trip to Elgin and Springfield. 

Olsen & Ebann’s jewelry branch at 
Rockford, Ill., will occupy on or about 
June 1, quarters in the building at 114 
W. State St., of that city, now under- 
going alterations. 

A. F. Eisenbeiss, of the Eisenstadt 
Mfg. Co., St. Louis, was a visitor at the 
Chicago offices of this concern last week. 
While here Mr. Eisenbeiss visited sev- 
eral customers and called on many of 
his friends. 

G. Wayland-Smith, vice-president and 
director of sales for the Oneida Com- 
munity Ltd., was in Chicago last week 
on business, spending considerable time 
at their local offices in the Silversmiths 
building. 

“Joe” Kammerlander, who has had 
charge of the repair department for the 
A. C. Becken Co., has been put in charge 
of the sales and service end of the ma- 
terial department. In taking over the 
new duties Mr. Kammerlander will still 
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continue to supervise the repair depart- 
ment. 

“Billy” Lamb, of the George H. Fuller 
& Sons Co., returned last Wednesday 
from New Orleans where he spent a 
couple of weeks with “Billy” Taylor of 
the C. & E. Marshall Co. J. Vincent 
Huber, of the Fuller concern, returned 
recently from a business trip through 





the South, where he called on their 
wholesale customers. 

Two men were overcome by smoke and 
a third cut by glass last Tuesday when 
fire broke out in the basement of the 
Jeffrey jewelry store, 4 S. State St. 
Jeffreys’ use the basement for a stock 
and shipping room. The fire originated 
in the sub-basement leased by the Com- 
monwealth Edison Co. and spread to the 
Jeffrey stock room. Peter Klein, sales- 
man was overcome by smoke as well as 
a fireman. 

Sigmund Gottlieb, of Frederick M. 
Gottlieb & Co., left Chicago on Friday 
for New York where he will spend a 
few days visiting with his sister before 
sailing from that port for Europe. Mr. 
Gottlieb will go directly to Germany 
where he will spend about a month with 
his parents and other members of his 
family. This is his first trip to Germany 
since he has been making his home in 
the United States. Before returning 
home Mr. Gottlieb will visit the con- 
cern’s offices at Amsterdam and Ant- 
werp. Stan S. Friedmann of the firm’s 
Amsterdam office is now associated with 
their Chicago sales department. 








Plans for opening a gift shop in con- 
junction with the Jay Jewelry Co.’s busi- 
ness at 429 State St., Schenectady, N. Y., 
was recently announced by officials of the 
company. The new store will be opened 
within 30 days, it was said, and will bea 
“shop within a shop,” located at the pres- 
ent address of the Jay Jewelry Co. The 
remodeling of the store is now under 
way. 






CINCINNATI 


Retail jewelers in this city are begin- 
ning to note an improvement in trade due 
to the demand for wedding and gradua- 
tion gifts and it is expected that the 
June business this year will be better 
than it has been during the past month. 

The L & W Jewelry Co. has filed a 
petition in bankruptcy in the United 
States District Court in this city. The 
company was conducted by Sam Lebo- 
witz also known as Sam Lebo and Harry 
Weinstein, 327 W. Sixth St. The con- 
cern also conducted a loan business. 

The stock of Lee Horn & Co., bead 
dealers, which had been appraised at 
$1,060 was sold for $737. An order con- 
firming the sale was entered in the 
United States District Court, Wednes- 
day, May 28. The firm went into bank- 
ruptcy some time ago. 

A testimonial dinner was tendered 
George B. Hovey, who resigned as man- 
ager of the Oskamp Jewelry Co. in the 
Dixie Terminal building, to become as- 
sociated with Schumer-Jockers, Inc. 
The dinner was given by officials and 
others of the jewelry company at the 
Fenwick Club, Tuesday night. Mr. 
Hovey, before associating himself with 
the Oskamp company was with the New- 
stedt Co., Fourth and Race Sts. 


JACKSONVILLE 


The V. E. Jacobs Co. moves this week 
to its new location in the Greenleaf- 
Crosby building, at Adams and Laura 
Sts. The Greenleaf & Crosby Co. was 
recently purchased by the Jacobs Co., the 
sale becoming effective June 1. The 
Jacobs Co. will continue under the same 
officers and with the same personnel as 
heretofore, with V. E. Jacobs, president, 
and Nathan Weil, secretary and man- 
ager. This company was established in 
Jacksonville in 1890. 

Forty employes of the Duval Jewelry 
Co. perfected an employes’ association 
of increased sales promotion at a dinner 
held last week at the Seminole Hotel, 
Jacksonville. The purpose of the organ- 
ization is to induce this city to become 
more jewelry conscious, in line with va- 
rious other cities. John S. Wetherford, 
assistant credit manager of the store 
was chosen to head the new organization. 
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CLEVELAND 


A. H. Kohli formerly with the Tiffin 
Jewelry Co., has opened a store of his 
own in Tiffin. 

Smith & Eggli, Alliance, are closing 
out their stock at auction. Wood & Co., 
Cleveland are the auctioneers. 


The Sigler Bach Co. has concluded its 
auction and has moved from the Statler 
Hotel building to the Allerton Hotel 
building on E. 12th St. 

Fred Moskowitz formerly manager of 
the Sogg Jewelry Co., Canton, is now 
connected with the Kleinman Jewelry 
Co., Superior Arcade, Cleveland. 


The committee appointed by Presi- 
dent Beattie of the 24 Karat Club has 
arranged to have P. J. Coffey, head of 
the National Jewelers Publicity Associ- 
ation, address the Rotary Club on the 
subject of “Diamonds” on June 26. Mr. 
Coffey will address a group of jewelers 
either on June 25 or 26, the date to be 
announced later, on the subject of 
“Diamonds.” This talk will be given at 
Hotel Winton and dinner will precede 
the talk. 

The police have sent circulars all over 
the country describing the methods used 
by the robbers who recently burglarized 
the jewelry store of Charles Sands, 320 
Superior Ave. Police are of the opinion 
that four men took part, as four pairs 
of gloves were found. Another pecu- 
liarity of the job was that an old fash- 
ioned ripping tool was used to tear the 
seams of the safe open instead of ex- 
plosives being used. Such a tool has 
not been used in nine years in this city, 
according to police. Detective Inspector 
Cody who has charge of the investiga- 
tion believes the thieves are members 
of an experienced gang. 











EVANSVILLE 





Kruckemeyer & Cohn, retail jewel- 
ers of this city, expect to move into their 
new quarters on Main St. on June 15. 

Floyd H. Nester, of MHeinzle & 
Nester, retail jewelers at Boonville, Ind., 
and mayor of that city, will attend a 
democratic meeting at French Lick, Ind., 
the last of this week. 

Charles Hebner, of the Hebner Jewelry 
Co., Boonville, Ind., is arranging to go 
with a party of friends to camp on Blue 
River near Milltown, Ind., some time in 
June. 


Retail jewelers at Mt. Vernon, Ind., 
Carmi, IIl., and Henderson, Ky., report 
trade is on the upward grade and say 
that it has improved quite a bit during 
the past month. 

Charles Artes, of the Artes Jewelry 
Co., Evansville, is arranging to give a 
number of prizes this year to players on 
the Evansville baseball team of the 
Three-Eye league who make the best 
plays. Mr. Artes is a baseball fan of 
many years standing. 
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T. C. Basye, leading retail jewelers of 
Rockport, Ind., and president of the 
Spencer County Historical Society, pre- 
sided at the annual Memorial Day ser- 
vices of this society that were held at 
Nancy Hanks Lincoln park at Lincoln 
City, Ind., on Sunday, May 25. The 
mother of Abraham Lincoln is buried in 
this park. 

Local retail jewelers report trade has 
been fairly active during the past week 
or two and that general business con- 
ditions in Evansville are gradually im- 
proving. ‘They believe that the volume 
of trade in June will be somewhat larger 
than that of May. In Evansville, it is 
pointed out, that the number of unem- 
ployed men is less than that of a month 
or so ago with many of the large indus- 
trial plants being operated on full time. 








DETROIT 


C. E. Wallace, of the E. H. Pudrith 
Co., wholesaler, is on an extended trip 
through the Upper Michigan Peninsula. 
He reports that business in that area is 
showing a gradual upward trend. 

The Meyer Jewelry Co. is now fully 
settled in its new branch jewelry store 
at Gratiot and Library Aves. New stock 
and fixtures have been installed, making 
a beautiful retail establishment. 


The Greater Detroit Retail Jewelers’ 
Association gave a moonlight dancing 
party on the steamer Put-in-Bay on the 
evening of June 6. ‘This is an annual 
event and was attended by many retail- 
ers from various parts of the state. 


John W. Vice has recently been made 
manager of the Mount Clemens Credit 
Bureau, succeeding A. Y. Miller, man- 
ager for the last five years, who has 
taken over similar duties with the bureau 
at Port Huron, Mich. 

E. C. Avery, manager of the Detroit 
branch of the W. F. Broer Co., with W. 
D. Wallace and B. Wasserman, members 
of his sales staff, recently attended a 
business conference of the entire Broer 
organization at Toledo. 
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MILWAUKEE 


L. J. Vogen, formerly of Detroit, is 
now repairing watches for the trade, 
with headquarters in the E. H. Warnke 
manufacturing jewelers establishment 
in Milwaukee. 

Among the retail jewelers in Wiscon- 
sin who called at local wholesale houses 
during the past week were O. C. Boelte, 
Columbus; E. H. Wodke, Lake Mills; 
G. H. Frank, Jackson; and M. L. Crane, 
Adams. 

The Milwaukee Wholesale Jewelers’ 
Association has passed a resolution to 
the effect that all wholesale jewelry es- 
tablishments be closed on Saturday 
morning over the Fourth of July holi- 
days this year. 

A. C. Possin of the Bozhardt-Possin 
Co., wholesale jeweler, is a member of 
the trade promotion division of the Mil- 
waukee Association of Commerce, which 
is arranging for the annual “goodwill” 
tour of the organization this year. A 
number of local jewelers plan to take 
the tour, June 9 to 13. 











KANSAS CITY 


The Crescent Jewelry Co. is the name 
of a new store which has been opened in 
Oklahoma City. 

The Ray Gumm Watch Co. opened in 
its new location in Wichita, Kan, 
May 31. 

E. L. Munn, president of the Knaul- 
Cuthbert-Munn Jewelry Co., is back at 
his desk after several months’ illness. 

An antique silver exhibit by Leon 
Freeman, of Freeman & Co., London, 
England, was held in the Curiosity Shop 
recently. 

Milton, Inc., is the name of a new 
jewelry store just opened in Oklahoma 
City, Okla. The owner is Milton Kam- 
ber, who operates a trunk store in the 
same city. 

H. F. Sloane, formerly a member of 
the firm of Edwards & Sloane of this 
city, but now a resident of Brooklyn, 
N. Y., was a recent visitor in Kansas 
City. 

E. O. Baumgarten, manager of the 
Kansas City branch of Norris-Alister- 
Ball-Bridges Co., says that graduation 
gift business this spring is about the 
average and very satisfactory through- 
out the Middle West. In some sections 
gifts are running to small articles and 
inexpensive novelties while in others 
wrist watches and merchandise of this 
type are selling. Sales in this line de- 
pend upon the section of the country, 
some of which have been more prosper- 
ous than others in the past year or two. 











After breaking a small hole in the 
show window of the E. W. Parker, Inc. 
jewelry store, 9 W. Main St., Madison, 
Wis., recently, thieves fished jewelry out 
of the window. Diamonds valued at $250 
have been reported missing. 
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LOS ANGELES 





Cc. A. Middleton, 116 W. Second St., 
Pomona, has moved a few doors below, 
taking an upstairs location. 

“Nate” Baranov, San Diego, moved 
into his new store at Fifth St. and 
Broadway, San Diego, last Monday. 

Cc. B. Bender, Santa Cruz, has re- 
moved his stock to 184 Pacific Ave., 
where he has opened a modern jewelry 
store. 


D. Goldberg, who recently opened a_ 


store in Phoenix, Ariz., has moved from 
the south-east corner of Washington 
and Central Sts., to 11 N. Central St. 


Gross Bros., who operate stores at 530 
and 638 S. Broadway, will merge the two 
stores, as the building at 530 S. Broad- 
way is to be torn down. 

D. F. Nelson, watchmaker in the Title 
Guarantee building, left last Friday for 
a survey of gold mining interests he 
owns in Sonora, Cal. 

G. B. Eckstein, vice-president of the 
Belle Jewelry Co., New York, and Pacific 
Coast representative, has gone on a sell- 
ing trip up the Coast as far as Van- 
couver, B. C. 

After a recess of two months, the 
Southeast Retail Jewelers Association, 
which meets monthly, will convene again 
next Wednesday evening, at Huntington 
Park, a suburb of Los Angeles, with 
President Clarence Runyon in the chair. 

A. H. Dutton, Anaheim, has sold his 
store to Julius A. Crane, who will make 
a few alterations in the establishment. 
Mr. Dutton has removed his stock to 
Pomona where he has opened a new 
store. 

Mrs. Donald Nicolson, wife of Donald 
Nicolson, jeweler, 1157 S. Broadway, 
who took an active part in the recent 
Pageant of Jewels, passed away sudden- 
ly last week, from a complication of 
heart troubles. Funeral services were 
held Wednesday, May 28. 


F, A. Whiteley, formerly with the 
Kruger Jewelry Co., Bisbee, Ariz., but 
more recently proprietor of a store in 
Hollywood, has again moved, this time 
to Ajo, Cal., and opened one of the finest 
houses in that section of southern Cali- 
fornia. Mr. Whiteley has abandoned his 
Hollywood store. 

Louis Schwartzmann, 409 Main St., 
has made arrangements to lease a store- 
room in the Alexander Hotel building, 
formerly occupied by the William David- 
son Co. The latter, who also operated 
a store in San Francisco, has practically 
retired from active business, although 
he is still connected with the trade, hav- 
Ing an office in the Title Guarantee 
building. Mr. Schwartzmann will open a 
modern jewelry establishment. 

“One of the results of the Pageant 
of Jewels, staged by the California Gold 
and Silversmiths’ Association at its re- 
cent annual convention here, is the in- 
creasing demand for jewels in ensemble 
which shall reflect the colors of the Na- 
tional emblem—red, white and blue,” re- 
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marked Glenn Averill, jeweler, dunting- 
ton Park, one of the committee having 
the convention’s arrangements in charge. 
“This ensemble of colors is made up 
of a diamond, ruby and sapphire brace- 
let or other piece or pieces of jewelry.” 








SAN FRANCISCO 


Jules Schwob, of Adolph Schwob, Inc., 
has just been here, calling on William 
ruitun, their Coast representative. 

Wholesale jewelers, silversmiths and 
diamond brokers signed to _ observe 
Memorial Day by closing their places of 
business on Friday and Saturday, May 
30 and 31. 


Burr W. Freer, representative for 
wholesale factory lines, has been calling 
on his customers here, making his head- 
quarters at the St. Francis Hotel. He 
is leaving early in June to call on cus- 
tomers in the Hawaiian Islands. 

The Vierra Jewelry Co. has opened 
up a new store on Broadway near 12th 
St., in Oakland. Mr. Vierra was for- 
merly with Frank Lewis who is now out 
of business, Vierra taking part of the 
stock. 

Out of town jewelers coming here dur- 
ing the past few days include: Mr. and 
Mrs. R. Von Dack of Tracy; Frank 
Petersen of Bakersfield; J. E. Cheney, 
Santa Rosa, and Mrs. F. M. Kirk, Val- 
lejo. 

Wm. H. Lowe of Bliss Bros. is calling 
on the local trade and other traveling 
representatives of eastern factories now 
here are E. A. Moore of R. F. Simmons 
Co. and Cliff Whiting of Whiting & 
Davis Co. 

S. J. Hammond has returned from Los 
Angeles where he held an exhibit in the 
Alexandria Hotel of the Sessions Clock 
Co., the De Luxe Clock & Manufacturing 
Co. and the Pairpont Line for all of 
which S. J. Hammond & Co. are Coast 
representatives. 


Deamont & Siegel are no longer a 
corporation, though they retain the 
trade name. F. Siegel took the business 
over some time ago and he stated to a 
representative of THE JEWELERS’ CiIR- 
CULAR that he believes there is still 
plenty of business for those who go after 
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it. They have been busy with diamond- 
setting and other jewelry work. With 
Mr. Siegel, business last April was 
better than the April’s business in 1929 
and May was as good as the previous 
May. 








CANADA NOTES 





The People’s Credit Jewelers, Ltd., of 
Toronto has been incorporated to carry 
on the business of the manufacturing 
jewelers with a capital stock of $250,000 
anc 300 shares of no par value, by Frank 
Gerstein, James G. Kelly, Morris Pullen 
and others. 

Imports into Canada during the fiscal 
year ending March, 1920, included dia- 
monds unset to the value of $3,193,871 
and clocks and watches $3,495,659, as 
compared with the preceding fiscal year, 
diamonds unset $3,182,289, and clocks 
and watches $3,576,029. 

The store of B. Silverman, jeweler, 727 
Notre Dame St. W., Montreal, was re- 
cently visited by two bandits, who held 
up the proprietor and ransacked the store 
escaping with valuable jewelry. A few 
days previously a man giving his name 
as “Marshall” left a watch to be re- 
paired, and on the morning of the hold- 
up came in and asked for his timepiece. 
He then asked to be shown some clocks. 
These were in the back room and as the 
man started to follow him he drew a 
revolver and ordered the jeweler to give 
up his keys and to keep his hands up. 
The robber was then joined by an accom- 
plice to whom he handed the keys, direct- 
ing him to lock the shop door. The first 
man tied the jeweler with picture wire, 
after which the two thieves proceeded to 
ransack the _ establishment, spending 
about 10 minutes selecting the more 
valuable goods. They secured about 100 
gold rings, and 40 wrist watches valued 
at more than $5,000, and then departed 
leaving the door unlocked. Silverman’s 
calls for assistance were heard by the 
proprietor of the store next door who 
released him and the police were notified. 


ASSOCIATION NOTES 


The dates for the annual convention 
for the Massachusetts Retail Jewelers’ 
Association, which also embraces the 
State of Rhode Island, have already been 
set for 1931. The convention will be 
held March 24th and 25th. 


* * * 


The annual convention of the Florida 
Retail Jewelers’ Association will be held 
in St. Augustine, Wednesday and 
Thursday, June 25 and 26 at the Hotel 
Bennett. Officers and directors of the 
association recently held a meeting with 
members of the St. Augustine committee, 
headed by Charles Turtle and Dexter 
Phinney and formulated plans for a con- 
structive program. Entertainment has 
also been provided for the various jewel- 
ers attending. 
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WASHINGTON, D. C. 


Woodill & Miller, 1307 Connecticut 
Ave., have closed their store for the 
summer months, but at present expect to 
reopen at the same address in the fall. 

Downtown merchants will benefit 
when the present survey of traffic and 
parking conditions in the congested area 
has been completed and analyzed. One 
hundred and fifteen thousand automobiles 
enter Washington’s downtown section 
daily. Army airplanes are photograph- 
ing the downtown section. A retail 
store check, during which everyone en- 
tering and leaving the stores, the amount 
of their purchases and their means of 
transportation will be ascertained, is al- 
so being made. 

Mrs. Stuart Northrup, under the aus- 
pices of the Sterling Silversmiths Guild 
of America will lecture before the Gold 
Star Mothers, June 5. On June 9 she 
will address the Jacob Jones Post of the 
American Legion at the Thomas Circle 
Club. This meeting was arranged by 
Miss Helen McCarthy, and Mrs. North- 
rop will discuss the art and history of 
sterling silver. On June 12 Mrs. North- 
rop will be the honor guest at a dinner 
meeting of the Quota Club held at the 
A. A. U. W. Club and will lecture during 
the evening. The Arts Club has invited 
her to attend its garden party June 24 
and she will be the principal speaker at 
the dinner which follows. This time by 
special request the lecture will be “Sil- 
ver From the Industrial Art Angle.” 
Mrs. Northrop is receiving many favor- 
able comments on her radio talks on 
silver which will continue weekly 
through June from station WRC, this 
city. ‘ 








LOUISVILLE 


Simon Frockt has arranged to open 
a new jewelry store at Second and Mar- 
ket Sts. 

Adolph Schwartz, trade watch shop 
operator, has recently moved from the 
Norton building, to the fourth floor of 
the Loew Theater building on Fourth 
St., near Chestnut St. 

Philip Watkins, formerly operating as 
the Watkins Jewell Radio Shop, St. 
Matthews, Ky., handling jewelry and 
radio, recently sold out at auction, and 
returned to his old home at Elizabeth- 
town, Ky. Mr. Watkins lost his wife 
early in the spring. 

Several rural jewelers have been in 
Louisville recently, including J. C. Hol- 
lingsworth, French Lick Springs, Ind.; 
Henry Storer, Central City, Ky.; Her- 
man Vollmer, Princeton, Ind.; J. E. 
Baldwin, Shelbyville, Ky., and Owen S. 
Kenney, of Shelbyville. 

James Litton, manager of a Chicago 
owned auction jewelry store at 636 S. 
Fourth St., reported to the police recent- 
ly that $848 worth of jewelry and silver- 
ware had been taken from the shop on 
Monday morning. Ben Eubanks, colored 
porter, said that both front and back 
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doors were open when he reported for 
work. Detectives were assigned to in- 
vestigate. 

W. W. McGregor, jeweler, Dawson 
Springs, Ky., on May 31, dropped into 
the adjoining First National Bank to 
make a deposit, and ran into a hold-up. 
He was personally relieved of $31, but 
not injured. Another customer was hit 
on the head with the butt of a pistol 
when he failed to obey orders of the 
bandits. The men got away. 

The George Katzman Co., watch- 
makers’ and jewelers’ supplies, has re- 
cently devised and is assembling new 
grinding units for use of watchmakers 
in grinding and fitting the various crys- 
tals of the day. This new device is on a 
hardwood base, which can be operated 
elsewhere than on the watchmakers 
bench, thus keeping down grinding dust, 
or keeping it away from his bench. As 
a rule the watchmaker merely places a 
grinding wheel on his watchmakers’ 
lathe, spreading abrasive over his work. 








ATLANTA, GA. 


J. O. Saul, president of the Diamond 
Jewelry Co. has left for a three-weeks 
motor trip through Florida. 

Harry Briggs, of R. H. Matthews & 
Co., Macon, was a visitor in Atlanta 
during the week. 

Parker Hamilton, with Ewing Bros., 
wholesale jewelers, left this week for a 
three-weeks trip through Georgia and 
South Carolina. 

Hilsman & Haygood, Inc., Peachtree 
St. jewelers, have petitioned the Secre- 
tary of State for permission to change 
the name of their firm to “The Atlanta 
Jewelry Shop, Inc.” 

DeForest Hurlburt, president of the 
Elgin National Watch Co., was a recent 
visitor in Atlanta, spending a few days 
with Raymond Tolerton, district repre- 
sentative of the company. 

Funeral services for Joseph K. Wil- 
liamson, well known jeweler of Rome, 
Ga., were held on Tuesday morning, 
May 20, from St. Mary’s Roman Catholic 
Church, of which he was a member. 
Services were conducted by Father Cas- 
siday, with interment in Myrtie Hill 
Cemetery. 

Parker Hamilton, with Ewing Bros., 
wholesale jewelers, has returned from a 
trip through his territory. In company 
with Oliver Ewing, vice-president of 
the company, he recently attended the 
convention of the ‘Tennessee Retail 
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Jewelers Association held in Chatta. 
nooga. 

Visitors in Atlanta during the week 
included Mrs. Harry Nooner, La Grange; 
“Bill” Wyatt, Rome; T. G. Hull, 
Acworth; O. E. Wells, Monticello; Mr, 
Davies, D. S. Davies & Son, Dalton; 
Julian Fain, Fain Jewelry Co., Calhoun; 
C. N. Whitmire, Griffin; and S. H. Hig. 
gins, Canton. 

Among those calling on the Atlanta 
trade recently are the following: Leo 
Murphy, Towle Co.; Jack Hewitt, Kre. 
mentz Co.; Arthur Patterson, McRae. 
Keeler Co.; Mr. Berry, Mr. Browning, 
and “Eddie” Okempaugh, International 
Silver Co.; William McGill, Dominick & 
Haff, and Otto Heinrich. 


MEMPHIS 


Meyer Gordon, manager of the jewelry 
department at the New Bry’s was in 
Texarkana, Ark., recently and purchased 
for the firm the Heilbron Jewelry Co’s. 
stock. It will be placed on sale in 
Memphis. 

The formal opening on Friday, May 
30, of Perel & Lowenstein’s new retail 
store at 19 N. Main St., the former 
location of Joseph & Co., was a gala 
event from the standpoint of crowds and 
interest. The management presented 








souvenirs to all who entered the store, 


BOSTON 








J. Bernier, well known in Providence 
and New York jewelry trade, has opened 
a new shop in this city and is devoting 
most of his time in designing, manufac- 
turing and engraving of wedding rings. 
The new shop is located at 125 Tremont 
St. 

The auction license of Samuel Glick- 
man, operating as Howard & Co., Tre- 
mont St., has been surrendered to Police 
Commissioner Hultman after a hearing 
on charges of alleged misrepresenta- 
tion and fraud in connection with 
jewelry auctions conducted by the firm. 
When the commissioner read the com- 
plaint, counsel for Glickman offered to 
turn in his client’s auctioneering license 
for cancellation. The offer was ac- 
cepted. Howard & Co. have been operat- 
ing a jewelry auction on Tremont St. 
since Feb. 4. 








The police of Wheeling, W. Va., are 
investigating the theft of a diamond 
ring, valued at $1,000, which was re- 
cently removed from a tray in the es- 
tablishment of Charles N. Hancher, 
Inc., 1223 Market St., Wheeling. The 
theft was not discovered until some time 
after an unknown couple had entered the 
store and viewed various rings, finally 
selecting two that they asked to be held 
for them. By switching an imitation 
ring and stone, while the clerk was being 
asked to estimate the value of a ring 
worn by the woman, enabled the couple 
to get away with the valuable gem. 
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A Unique Sterling and Gold 
Golf Trophy 


N outstanding example of special or- 

der work is witnessed in the five-and- 
one-half-foot sterling and gold golf tro- 
phy being manufactured by the R. Wal- 
lace & Sons Mfg. Co., Wallingford, Conn. 
The trophy will contain approximately 
550 ounces of sterling and 60 ounces of 
gold and will retail for approximately 
$6,000. Originality of design triumphed 





STERLING AND GOLD GOLF TROPHY 


in competition with other bidders, despite 
the fact that Wallace did not quote the 
lowest price. 

This golf trophy will be played for 
each season by the Indianapolis Athletic 
Club and the Columbia Club of Indian- 
apolis, and will be ready for delivery 
July 1. The details of manufacture are 
so intricate and so exacting it will take 
three months to complete this trophy, 
which is little short of being a monu- 
ment. 

Particularly picturesque is its color 
scheme. Starting from the bottom up, 
the base has successive black, red and 
green catalin rings, separated by gilded 
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bands. Mounted on the catalin base is 
the actual trophy pedestal that adds to 
the monumental effect; this has four 
panels of sterling, two of which have 
applied solid gold shields, the other two 
bearing the emblems of the competing 
clubs, surrounded by laurel wreaths. 
These decorative features, including the 
laurel festoons suspended between the 
wreaths of the pediments of the chased 
sterling columns, are of gold. Within 
this temple-like inclosure of columns is 
the nine-inch, 14-karat gold cup on a 
black marble base streaked with gold. 

When received by the customer, the 
cup will be studded with diamonds valued 
at approximately $2,000. The four Corin- 
thian columns surrounding the cup sup- 
port the friezed capital on which rests 
the red and green catalin base for the 
12-inch sterling golf figure; beneath the 
catalin rings the sterling will be color- 
fully decorated with jewel-like bits of 
catalin. The green catalin block just be- 
neath the figure represents the golfing 
“green.” 

* - * 

Concord Watch Co., New York, Issues 

Booklet Describing New Clocks 


“Quality and Refined Beauty in 
Clocks” is the title of a handsome little 
brochure just issued by the Concord 
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let. One new idea shows clocks with 
dials on both sides. For a double desk 
in an office they are invaluable and as 
some of them are also equipped with a 
calendar they serve a double purpose 
for two people. 

* - « 


A New Magazine for Designers 

Design in Industry is the title of a 
new publication which has just been 
issued by the Museum and the Public 
Library of Newark, N. J. Following 
plans of John Cotton Dana, late director 
of both institutions, the purpose of 
Design in Industry is to keep the de- 
signer informed about the latest articles 
on the subject of design to be found in 
magazines, books and pamphlets in the 
Newark Library and the many sources 
of design available in the collections of 
the Museum. Miss Catherine Van Dyne 
of the Library staff is the editor. 

Sixty-five magazine articles, books and 
pamphlets on architecture, ceramics, 
color, furniture, interior decoration, 
jewelry, lighting, merchandising, print- 
ing and advertising in their relation to 
design are listed with annotations in the 
first issue, including the article on prize 
winning designs of the students of 
Mechanic’s Institute which appeared in 
THE JEWELERS’ CIRCULAR, April 24. 





NEW DESK CALENDAR CLOCK NOW ON THE MARKET 


Watch Co., 10 W. 47th St., New York 
city. 
The Concord Watch Co. presents one 


or two of its new conceptions in the book- 


Design in Industry is planned as a 
monthly publication. Residents of New- 
ark will receive it on request. Non- 
residents pay 25 cents per copy. 
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Waterford & Son—Jewelers and Watchmakers 


as was suited to the Menzies’ trade of 
office equipment. The store inside was 
long and open all through; no partitions 
of any kind were erected. There was a 
large basement which ran for over half 
the depth of the store. It was ap- 
proached by a narrow steep flight of 
stairs situated toward the rear of the 
store. 

Menzies himself showed them the 
store. He was a smartly dressed man 
of about 60, his short cropped grey hair 
seemed to suit his alert manner. Brent 
was proud of Menzies for he had built 
up a big business from nothing and was 
a fine example of modern efficiency. 

“A very fine store, Mr. Waterford” 
he remarked to Eric as he walked him 
through the store. “A frontage of 20 
feet; 1380 feet deep, the basement is 80 
feet. That makes a total of 4200 feet 
of wonderful selling space, right on the 
best street in Brent.” 

“Yes, of course,” said Eric somewhat 
bewildered by the sudden flow of fig- 
ures. “But what’s the rent?” 

“As the building is; you do your own 
alterations. We will let you have it ona 


20 years’ lease for $6,300 a year.” 
“Phew,” Eric whistled, “that’s pretty 
steep isn’t it?” 
“Steep!” Menzies raised his eyebrows 


in astonishment. “Do you realize that 
it’s only a . . let me see . . yes, 
it’s only $1.50 a year per foot, about 
three cents a foot a week.” 

“That doesn’t seem much when you 
put it that way. But I’m afraid it’s 
out of sight for us.” 

“Hem, suppose we let the matter lie 
until Mr. Waterford can talk it over 
with his father,” Hopper suggested. 
This appealed to the other two men so 
Eric left for home, his mind in a whirl 
at the possibilities ahead for the busi- 
ness of Waterford & Son. And as he 
stepped along briskly he wondered what 
his father would have to say to it all. 

As he sat down to dinner his father 
said. “I understand Bijah is coming 
round tonight to see us. What’s it all 
about, my boy?” 

“Let it wait till he gets here, Pop, 
d’yer mind?” 

Paul looked at his son with an amused 
smile. He had a shrewd idea what it 
was all about. But he was determined 
not to speak until the time was ripe, so 
all he said was: “Just as you like, Eric. 
How about another chop?” 

Bijah turned up at '9 o’clock exactly, 
which was what that business like 
plumber would do, for he prided himself 
on his regularity and punctuality. 
Susan came with him, she kissed her 
brother and said petulantly, “Eric, what 
made you want Bijah tonight, we were 
going to the pictures.” 

“Why not go then? 
and‘°T’ll pay the bill.” 

They all laughed, then to their sur- 
prise Mrs. Waterford said. “That suits 
me Eric. Give me $3 and we will be off.” 


You take Mom; 


(Continued from page 37) 


After some more good natured chaffing 
the two women left the house and the 
three men marched upstairs to Paul’s 
study. 

“Now for this mysterious business.” 
Paul’s eyes twinkled as he settled him- 
self in his easy chair. Eric looked at 
Bijah and began. 

“It’s this way, Pop. You remember 
some time ago, I spoke about changing 
location values—”’ 

“Let me butt in,” Bijah said brusque- 
ly. -“Life’s too short to make a long 
story of it. The whole matter is this, 
P. W. Eric believes that the present 
location is no good any more for such 
a high grade business as yours so he’s 
been digging around for something bet- 
ter which he thinks he’s got. Now tell 
the story without any waste of words.” 

“That’s a good idea,” Paul looked 
with twinkling eyes at his son, who ap- 
peared somewhat disgruntled at this in- 
terruption to his tale. However, he was 
rather glad to have the matter opened so 
easily so went on with the story. 

“All right, Pop. It’s this way. Old 
man Sissons has a chain store concern 
what’ll rent the three stores you now 
have, and I guess pay a jolly good rent. 
The manager or someone for the chain 
people will be here on Friday to see if 
you’ll talk business. I’ve looked at Men- 
zies’ place on Avery St., it’s number 97 
you know. Menzies told me that they 
can get away from a shopping street 
because their trade is not with women; 
their salesmen go out after the bulk of 
it. He asks $6,300 for it, and will give 
a 20 year lease. They own the place, 
you know. Of course the store’s pretty 
big but we ought to do such a much 
bigger business there that we’d need it. 
And . . . I guess that’s the story.” 

The young man was surprised to find 
how short the story was when boiled 
down to essentials. He looked anxiously 
at his father who sat there tugging his 
small moustache in silence. After a 
painful pause Eric asked. “What do 
you think of the general idea, Pop?” 

“What do you think of it Eric?” the 
fine old jeweler countered. 

“Well, it listens good to me, Pop. Of 
course I know we have a swell business, 
but I honestly think the store is out of 
the district where we ought to be, for 
our class of trade.” 

“And what does Bijah think?” Paul 
looked seriously at his son-in-law. 

“T ain’t thinking anything yet, P. W. 
Don’t know enough about it.” Then he 
looked at Eric and said. “You told me 
you saw Sissons. I guess he had some 
ideas didn’t he?” 

“Yeah,” Eric grinned. “He said to 
get you in the talk as you knew your 
stuff. And he seemed to think the idea 
was pretty good, but he said it was 
something for Pop to decide; it’s his 
business after all.” 

“You say, Eric,” Paul was again 
tugging at his moustache, “that the 


chain store people would want to rent 
all three stores? Ours and the other 
two which I own?” 

“That’s the dope. They are a big 
dry goods outfit and want plenty of 
space. They do a middle class trade, 
not the swell trade you know. And they 
think the street is right for that class 
of trade. That seems to prove my dope 
that our trade has moved away, doesn’t 
it?” 

“I’m afraid it’s no use discussing it 
further, as both my tenants have a 
year’s lease. They have no actual lease 
you know, but I told them they would 
have a year’s notice to leave.” 

“Don’t worry over that. If there’s no 
lease it isn’t binding.” Bijah gave his 
father-in-law a shrewd glance as he 
spoke. 

“I’m rather sorry to hear you say that, 
Bijah. I’ve given my word, and that’s 
always been binding.” Paul spoke with 
quiet dignity. 

“I guessed you’d say that. But that 
needn’t stop a trade if you want to 
make one. The chain store people would 
buy them out if they really wanted the 
place. How much do they pay, if it’s 
no secret?” 

“They both pay the same, $50 a week.” 

“Who are they anyhow?” Bijah next 
asked. 

“Jackson the glass and china store, 
and Effermann, the tailor, and he’s a 
fine chap too.” 

“Fifty dollars a week, that means that 
the two pay you $5,200 a year. You 
get $2,000 for your own store, so the 
rental you now get is $7,200. Pretty 
cheap isn’t it?” 

“TI don’t think so. Paul laughed softly 
as he replied to Bijah’s question.” The 
building only cost $20,000 originally. 

“Mebbe,” the plumber grunted, but 
what’s it worth today?” 

“Well, it’s valued at $45,000 today,” 
Paul confessed. 

“And who does repairs?” 

“Me. I do.” 

“You don’t get such a swell thing out 
of it, not what you should, but not so 
rotten y’see.” 

“Thanks,” Paul said dryly. “Well, I 
don’t mind saying that if I could rent 
them for more, I’d be glad to do it, so 
long as the present tenants had a square 
deal.” 

“Good, let’s leave that then for the 
time being. Now about this place you 
saw Eric. What would have to be done 
to make it suitable for jewelry?” 

“Eric gulped nervously.” Quite a lot 
I’m afraid. New windows, new counters 
and wall cases . . . everything I fancy. 
The present fixtures wouldn’t do.” 

“I think you’re right, young fellow. 
The present fixtures—” 

“All right, all right,’”’ Paul broke in 
testily. “You’ve told me before what 
you think of them. I’m afraid the thing 
would be too expensive for us.” 

“It isn’t what you spend, Pop, but 
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what you get in return that matters,” 
Eric remarked pedantically. 

“Mebbe, young fellow, but the money 
has to come from somewhere. Tell me, 
what should rent per cent be to sales? 
In jewelry I mean,” Bijah asked. 

“Not more than 5 per cent I should 

“Then a $6,000 rent—we can forget the 
$300, would mean that you must sell, 
lemme see, $120,000 a year to justify it.” 

“What!” father and son exclaimed in 
unison. But when they figured it out 
the result was the same. 

Eric rubbed his hand through his mop 


of red hair. “Gosh, that’s a devil of a 
lot of business. More than twice what 
we now do. Phew.” The young man 


was plainly upset. 

“What’s your rate of turnover?” Bijah 
next asked. 

“About once at present. But if we 
added gift items we would do much 
better.” Eric looked up the figures in 
his little notebook. “I see we do a bit 
better than that if we take stock at its 
mark down value.” 

“And the present value of the busi- 
ness, not counting mark downs is—?” 
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“About $34,000, although with all the 
deductions we . . . thatisI... re- 


duced the net value to just about 
$26,000.” 


“Of course, I can’t say what you ought 
to do,” Bijah said, “but one thing is 
clear; if you take on the extra rent you 
have to put more money in the business, 
or you could never get the extra volume. 
I should say you would want another 
$20,000, and then you would have to 
use a bank line in busy seasons.” 


The discussion went on until after 
midnight. Finally, three tired men went 
to bed after having decided to go further 
into the matter. It was agreed that 
Bijah should see Menzies the next day 
and find out what could be done. If a 
satisfactory plan could be worked out, 
the question of leasing Paul’s building 
to the chain store people was to be gone 
into. The question of extra capital was 
to be left ’till later. This was Bijah’s 
suggestion; he said that if the business 
justified it, he had no doubt that the 
extra capital could be found somehow. 


It was not until Thursday afternoon 
that Bijah reported the result of his 
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He stalked into the 
jeweler’s store and asked both father 
and son to step back to their little office. 
Then in his usual abrupt manner he 


talks with Menzies. 


said: “Here’s the story in a nutshell. 
One year at $3,000, four more at $3,600, 
five more at $4,500 and five at $6,000. 
That makes a 20-year lease. I think 
it’s a good lease, if the business can 
stand it. And I think the most im- 
portant thing is the capital. You need 
another $20,000.” 

Paul shook his head decidedly. “I 
could find it, but I won’t. I might think 
of $5,000, but I won’t risk everything 
I have in this . . . this crazy venture. 
Now let’s forget it boys, I feel rather 
tired. I... . I haven’t felt quite up to 
the mark the last few weeks. I need a 
rest I think.” The old jeweler smiled 
at his son as he spoke. 

“You quit for a bit then Pop, me and 
Bijah will talk with the chain store 
people tomorrow.” 

What a difference that interview was 
to make in the destinies of Waterford 
& Son! 

(To be continued) 





Jewelry Congress 





(Continued from page 64) 








with the Swiss proposals in the matter 
of measures against price-cutting, and 
expressed regret that price-cutting in 
the neighboring countries of Germany 
has not yet been solved. It urged the 
international bureau to work for a solu- 
tion of so internationally important a 
matter. 


PLATINUM 


The international standard of 950/000 
for platinum was adopted, iridium only 
to be admissible as a substitute. It was 
considered desirable that in all countries 
where control of platinum is not obliga- 
tory the manufacturers affix a trade 
stamp, “PT,” such stamp not to be ap- 
plied when an article is not entirely of 
platinum. 

The Congress was of opinion that an 
obligatory stamp is not required as a 
guarantee of standard on articles made 
of precious metals. It agreed that 
countries already having obligatory hall 
marking shall have the right to retain 
same, 


OTHER MATTERS 


The Congress went on record to the 
effect that the suppression of impedi- 
ments to free trade development between 
countries is the first reform to be ob- 
tained by nations and that steps are nec- 
essary to reduce the scope of all meas- 
_ restricting importation or exporta- 
ion. 

The draft of an international insur- 
ance policy for jewelers was considered. 
Togress made is to be reported. 

The restriction of trade in pearls and 
Precious stones of an international char- 
acter inflicts damage. Governments 
should be urged to recognize the interna- 


tional nature of this trade and abolish 
such measures of restriction. 

It was decided to forward to the 
League of Nations and the International 
Chamber of Commerce Britain’s recom- 
mendation that in any country where 
gold coin and/or bullion are admitted 
duty free it shall be incumbent on the 
customs department when assessing the 
value of any importation of manufac- 
tured goods to make abatement to the 
extent of the bullion value of any gold 
contained, the duty to be payable upon 
the added value only. 

A favorable report was made on the 
proposal to establish connection with the 
already existing International Commis- 
sion for Criminal Investigation in 
Vienna, the latter to issue a tri-lingual 
Gazette (English, French and German) 
by which jewelers may learn of the activ- 
ities of jewel crooks. 

The London Congress approved the 
resolution of the Hague Conference with 
regard to jewelry propaganda and rec- 
ommended the British proposal, namely: 

That the attention of jewelers, silver- 
smiths and watchmakers is particularly 
drawn to the value of exhibitions. and 
fashion displays which greatly stimulate 
public interest, and therefore makes 
more valuable the advertisements of in- 
dividual traders. It is considered that 


the trade would greatly benefit from — 


more newspaper advertising. 

The Congress urged that all organiza- 
tions belonging to the international bu- 
reau send their publicity material to the 
bureau in sufficient numbers of copies 
to be distributed to the other organiza- 
tions. 

The Congress also requested that edi- 
tors of technical and trade papers leave 
out all erroneous denominations in their 
advertisements as far as concerns the 
use of names other than original names. 

It adopted the international standards 


of 750/000 and 585/000 for raw mate- 
rials of gold articles. It expressed the 
wish that Sweden and Portugal would 
reduce their legal standard to 0.750 and 
that England would introduce 14 carat 
instead of 15 carat. It also announced 
that an agreement is hoped to be reached 
concerning the use of the inferior stand- 
ards of eight and nine carats. 

Excursions were made during the 
business sessions, mostly for the enter- 
tainment of the womenfolk, to such 
places as Windsor and Brighton by Pull- 
man saloon coach. 








NEW ENGLAND NOTES 


E. L. Russkoff, jeweler, has taken pos- 
session of new and larger quarters at 
121 Main St., corner of Temple St., 
Waterville, Me. 

Ray Hayes, Inc., Hartford, Conn., has 
been incorporated with a capital stock of 
$50,000. The head of the concern is 
Raymond Hayes, 28 Windsor Ave., Wind- 
sor, Conn. 

Henry Gordon, for over 40 years in 
the jewelry business, reopened his estab- 
lishment at 80 Munroe St., Lynn, Mass., 
on May 23. Souvenirs were distributed 
on the opening days, May 23 and 24. 

Silver City Repair Shop, Inc., repair- 
ers and finishers of jewelry and silver- 
ware, has been incorporated with a cap- 
ital stock of $50,000. Stephen Hobson 
of Meriden is head of the new corpora- 
tion. 

Announcement has been made of the 
engagement of Miss Mary Edna Car- 
ragher, Ipswich, Mass., to James M. 
Burke, son of Michael Burke of Ipswich. 
Miss Carragher is office manager and 
bookkeeper at the jewelry establishment 
of W. C. Smith at Haverhill. 
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V. T. FE. MIFANS q 


















It may interest you to know that 
V.1T.F. Mifans are not put on the 
market promiscuously...... Before 
new mumbers are offered to the 
trade, the cooperation of case 
manufacturers is obtained so that 
Mifans are made only in staple 
sizes and shapes..... Usually you 
save in buying the best....Im the 
case of Mifans you do not have to 
pay the highest price for the best... 
Im any “case” Mifans are the most 
suitable. 





All shapes (over 1250 numbers) at 
$1.10 per dozen, and in. addition 
Military and fancy shape pocket 
watch crystals at $2.00 per dozen. 












ORDER FROM YOUR JOBBER 






HAMMEL, RIGLANDER-PENNANT CORPORATION 
Exclusive Wholesale Distributors 
NEW YORK, UV. S. A. 
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Questionnaire 


Written expressly for THE JEWELERS’ CIRCULAR, by Lester B. Pratt 


AuTHOR’s Norp—Realizing that there is a 
scarcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
chanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements. However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
pairer should be able to make practically 
any of the different kinds and models of 
watches now in use. 

If the remarks contained in this article are 
“old stuff’? to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 
interesting and imparting information to the 
beginner.—L. B. P. 


(Continued from Technical Issue of 
May 1) 


QUESTION.—How shall we proceed to 
grind parallel sides and cutting lips on 
drills with the equipment above de- 
scribed? 

ANSWER.—The method of grinding the 
drills is very simple; we may grip one 
of the hardened blanks in the holder and 
then adjust the table rest at such a point 
that when one edge of the hexagon head 
is resting on the table, the drill blank 
will be on “the line of centers.” Then 
we may grind the sides of the drill on 
the edge of the wheel and with the help 
of parallel sides of the hexagon head, 
we may be sure that the sides of the 
drill are parallel and ground very true 
as the blank may be held true to the 
edge of the wheel. The lips or cutting 
edges of the drill may be ground on 
the face of the wheel, simply by using 
another set of faces of the hexagon head 





and presenting the drill to the face of 
the wheel at the proper angle. The 
special feature of the hexagon head pin 
vise that commends it is the fact that a 
drill blank can be inserted in the pin 
vise and sides and cutting lips ground 
complete at one setting, producing the 
finished drill ready for use. With a 
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FIG. 156 (See text on page 83) 


little practice, the workman will be sur- 
prised at the speed with which such 
drills can be ground. 

We do not wish the reader to foster 
the impression that we recommend flat 
drills in preference to twist drills; a 


properly ground twist drill is the most 
efficient drill ever devised, especially in 
the sizes larger than one-eighth of an 
inch. But we do believe that in the very 
small sizes, such as we use in watch- 
work, where the breakage is consider- 
able, a flat drill is preferable. ‘The cost 
is trifling compared with twist drills. 
While the flat drill will not run as true 
to hole as the twist drill, it is obvious 
that this point is immaterial in a short 
hole and most of the holes we have occa- 
sion to drill in our watchwork are short 
holes. 


QUESTION.—How shall we proceed to 
grind the cutting edges on the taps? 


ANSWER.—This operation does not 
differ to any great extent except that in 
the very small sizes of taps, say from 
about .050 in diameter on down, we usu- 
ally make taps with two sides only. 

We are aware that most taps are 
made with three sides, even in very 
small sizes. However, it must be obvious 
in such taps that the cutting angles are 
not at the proper angle to cut efficiently, 
in fact the metal is usually “worried 
out” instead of cut out freely. Two sides 
on a small tap will produce cutting 
edges that are practically at right 
angles, as they should be to produce the 
best results. We have repeatedly used 
taps of one-eighth of an inch in diam- 
eter, having two sides and which per- 
formed quite satisfactorily. 

However, the taps above .050 in diam- 
eter are much stronger if they are 
ground on three sides. 

Another point in regard to grinding 
the taps should be borne in mind; they 
should always be ground on the face of 
the wheel. This tends to produce a 
slightly hollow ground surface on the 
taps and increases the cutting efficiency. 
We usually use a small wheel on the 
watchmaker’s lathe for such grinding. 
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WATCHMAKING: 


The Backbone of Your Business! 


A WATCH repair department can make or break a jewelry business—and 
frequently does. If the proprietor pays too much attention to pivots, 
wheels and mainsprings, chances are he will lose profitable jewelry sales in 
favor of the more aggressive merchandiser. If the department is neglected and 
poorly manned, the result will be practically the same. Dissatisfied customers will 
make their jewelry purchases elsewhere. 


At all times, it is up to the modern jeweler to maintain a proper balance between 
selling and repairing—never losing sight of the fact that his success in selling will 
depend largely on the ability of his watchmakers in repairing. 


That is where the Horological Institute of America comes in. By helping solve 
the two most important watchmaking problems, the Institute is prepared to help 
the jewelry trade make a seven league stride toward greater public confidence 
and larger profits. 















These problems are: (1) How to tell the good watchmaker from the bad one 
quickly and conveniently, and (2) How to eliminate watchmaking worries so 
that the jeweler can lend more concentration to his selling efforts. In addition to 
supplying the answer to both, the Institute’s plan of Certification makes it readily 
possible for the jeweler to identify his store as headquarters for repair work of 
the finest sort. 








Write today for complete information regarding the Institute and its activities. 
There is nothing more important than protecting and strengthening the backbone 
of your business—and that is exactly what the H. I. A. is prepared to do. 


HOROLOGICAL INSTITUTE OF AMERICA 


Paul Moore, Executive Secretary, c/o National Research Council 


2lst and B Sts., N. W. Washington, D. C. 



















































June 5, 1930 


One and one-half inch in diameter is 
quite suitable for grinding the drills and 

s. A smaller wheel will produce 
more of a hollow ground surface, but it 
would not be quite as efficient on account 
of the small size. 


QuEsTION.—Is it essential that the 
student should be equipped and should 
thoroughly understand the methods of 
flat polishing of steel parts that are used 
in watchwork, etc.? 


ANSWER.—Most assuredly the student 
should understand the fine art of flat 
steel polishing. There are many jobs in 
watch repairing in which a special screw, 
spring, wheel or other part is required. 
Unless the watchmaker is equipped 
properly and understands the various 
operations required in such work, he 
usually fails completely to match the ex- 
cellent finish that is observed on the 
finer quality of watch movements. It is 
an art to produce a fine polish on flat 
steel work, but there is nothing difficult 
to learn about the methods and any am- 
bitious student should be able to easily 
master all of the details. 


QUESTION.—What is the most suitable 
method for the watchmaker to follow in 
the flat polishing of steel? 

ANSWER.—The most convenient and 
suitable method for the watchmaker to 
use in the flat polishing of steel and by 
which excellent results may be obtained, 
is in the use of a block-tin lap with sap- 
phirine and diamantine as the polishing 
medium. We shall also require two glass 
laps, one for smoothing the work, the 
other for rough polishing, while the final 
high polish is to be done on the tin lap. 


QUESTION.—How shall we proceed to 
make the laps? 


ANSWER.—The glass laps should be 
about three to four inches in diameter 
and about one-quarter of an inch in 
thickness. Sometimes, the heavy glass 
used in French clocks may be utilized 
for this purpose. The glass laps should 
be made smooth and flat, which may best 
be done by lapping them on a cast iron 
lapping block, first with No. 90 emery 
powder and finishing with No. 120 which 
should leave a smooth, dead gray sur- 
face. One of these laps we will use with 
oilstone powder mixed with oil, while the 
other will be used with sapphirine or 
diamantine. 

To prepare the block-tin lap, we shall 
require a frame of stronger and stiffer 
metal in order to make an efficient lap. 
Tin is not easy to work with a file, we 
can turn it in the lathe and produce a 
very fine surface. We shall need a brass 
disc three inches in diameter by one- 
eighth of an inch in thickness. In the 
center of the disc, fit a threaded brass 
plug fitting the screw chuck of our lathe. 
The plug must be solidly fitted, prefer- 
ably by threading the end and tapping 
the disc, so that the plug may be screwed 
into the dise securely. This plug should 
be just long enough to screw into the 
Screw chuck and bring the disc close to 
the face of the chuck. We will next fit 
three strong legs on the outside edge of 








THE JEWELERS’ 


the disc, equally spaced and as close 
to the edge as possible. The legs should 
be slightly longer than the threaded plug 
and about one-quarter of an inch in 
diameter. The legs and the threaded 
plug may all be threaded with % by 40 
thread tap, which will make a very sub- 
stantial job. The side of the disc bear- 
ing the legs is the bottom. We will next 
brighten the top with sandpaper or 
scrape it clean and apply a thin coating 
of soft solder; a convenient method of 
doing this is to apply some soldering 
paste and solder then with a clean brass 
wire work the solder over the surface 
while heat is applied. The big idea is 
to thoroughly tin the surface of the lap 
and the thickness of the solder is im- 
material. Next, we may apply a coat- 
ing of soap to the edge of the disc and 
bind a strip of strong paper around the 
disc, reaching about one-quarter of an 
inch above the top. The paper should 
be wrapped around several times and 
then fastened securely with binding wire. 

Our next step will be to place the disc 
in a level place and resting on the legs 
which we insert in the edge of the disc. 
Then we may melt about a pound of 
block-tin and pour it within the paper 
wall. The object in applying the soap 
is to stop any small crevices and prevent 
the tin from running through. When 
the tin is poured the disc should be 
warm, but it need not be hot. As the 
solder melts at a lower temperature than 
the pure tin, the tin when cool will be 
found solidly attached to the disc. This 
was the object sought in first tinning the 
disc with the soft solder. When the tin 
is entirely cooled, then we may remove 
the paper wall and after securing the 
plug in the screw chuck, we may proceed 
to face off our lap and turn the edge 
true. Thus turning should be done with 
the slide rest and suitable tools. Fig. 
155 illustrates a bottom and edge view 
of the lap in our line. 

To be of real service, such a lap must 
be kept in first class condition and it 
should also be inclosed in a dust-tight 
case when not in use. Don’t try wrap- 
ping it in paper or cloth as the dust will 
simply sift through and a slight amount 
of dust will soon render the lap unfit 
for fine work. 


QUESTION.—How shall we proceed to 
make a suitable case for the tin lap? 


ANSWER.—A very convenient case for 
our lap is shown on page 81 (Fig. 156). 
It is simply a wooden block, turned up, 
and with holes drilled to take the plug 
and legs of the lap. The groove A in 
the base is simply to facilitate handling. 
The groove B is for a few turns of cotton 
twine, which completely excludes dust 
when the cover is applied. The lid C 
may be turned from a piece of wood 
to fit the base or the lid may be made 
of metal; this is immaterial so long as 
it fits and excludes the dust. It will be 
observed by referring to the drawing 
that the lid does not touch the lap at 
any point; the lid covers the lap per- 
fectly but should not touch it at any 
point. 


(To be continued) 
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How Others Profit 
(Continued from page 41) 





Replica of Old Candle Clock 
Attracts Crowds 


AULTE STE. MARIE, MICH.—W. 
T. Feetham, local jeweler, displayed 
in his window an interesting timepiece 
and an old manuscript which attracted 
great crowds. The timepiece is a rep- 
lica of the time candle used and con- 
ceived by King Alfred the Great, of En- 
gland, who reigned 1,000 years ago. The 
manuscript, a copy of the original, which 
was written in ancient Latin by Bishop 
Asser, describes the candle, and the 
manner in which it was protected from 
the wind. 

Bishop Asser’s manuscript follows in 
part: 

“Sometimes they would not continue 
burning a whole day and night, till the 
same hour that they were lighted the 
preceding evening, from violence of the 
wind which blew night and day without 
intermission through the doors and win- 
dows of the churches, the fissures of the 
divisions, the plankings, or the wall, or 
thin canvass of the tents. . . . The king 
considered therefore by what means he 
could shut out the wind . . . he ordered 
a lantern to be beautifully constructed 
of wood and white ox horn, which when 
planed down is no less transparent than 
a vessel of glass.” 

~ * 


Electric Clocks Giving World’s 
Time Attracts Attention 


ARREN, OHIO.—Clocks showing 

time in various parts of the world 
still has its attraction as recently demon- 
strated by Hart’s Jewelry store who 
displayed a number of electric clocks 
each revealing the time in some part of 
the world. The center-piece of the ex- 
hibit was a large fireplace clock which 
gave the time of day in Warren. 

The novelty of the difference in time 
between far-distant points created much 
interest to those passing the window. 
The display emphasized electric clocks 
in a forcible manner. 


Jeweler Suggests Acceptable 
Prizes for Golf Matches 


ORK, PA.—In almost every com- 

munity prizes for golf tournaments 
are awarded. Charles F. Polack, has 
devoted some energy in developing this 
sales angle suggesting to those in charge 
of tournaments that odd pieces of sterl- 
ing are more favored by the victors 
than regular trophies of cups and 
medals. Appropriate items acceptable as 
trophies are suggested. He is constantly 
alert to new items which would make 
attractive prizes. e 

Other sales promotional ideas are em- 
ployed during the year in connection with 
the local high school. Close contact is 
kept with the domestic science depart- 
ment, Polack supplying all chinaware 
and silverware used in the classes. 
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The Watchmaker and His Employer 


By JOHN J. BOWMAN 


(Extract from a Paper Read Before the Annual Meeting 
Horological Institute of America, May 12, 1930.) 


of the 


URING the last annual session of 

the Horological Institute of Amer- 
ica, John J. Bowman, on behalf of the 
Educational Committee composed of 
himself, William H. Samelius and Edwin 
F. Lilley, read an interesting paper on 
education in horology, in which he spoke 
of the work of the well organized horo- 
logical schools of the country and told 
how an important part of the work was 
the finding of proper positions for the 
graduates. In explaining the difficulty 
of placing the right man in the right 
job, he presented a number of facts that 
should be carefully considered both by 
the employer seeking a workman and the 
workman seeking employment. In the 
course of their report, Mr. Bowman and 
his committeemen said: 

“Now another thing that should be 
understood in these negotiations is the 
output of work a man is expected to 
produce. While it is often said that 
‘ightning artists’ consider quantity and 
not quality in their work, it is also true 
that among men who do only the best 
quality of work there is a difference in 
output. It doesn’t by any means follow 
that slow workmen do good work and 
fast workmen poor work. Speed and 
output depend much upon inborn quali- 
ties; some persons just naturally are 
quicker than others in whatever they 
do. In a jewelry store in which there is 
one watchmaker, it is important that his 
capacity should be equal to the average 
quantity of work which comes to that 
store’s repair department. In _ such 
establishments, it might be possible for 
a watchmaker’s capacity to be greater 
than needed. That man’s services, if 
fairly paid, would be needlessly costly. 
But in a larger establishment, where a 
number of watchmakers are employed, 
perhaps this question of capacity need 
not enter, because the volume of work 
per man would be unlimited—and it 
would simply become a matter of em- 
maving fewer men if of greater capa- 
city. 

“In most retail jewelry stores watch- 
makers are paid weekly wages, on a time 
basis, rather than being paid ‘piece- 
work.’ And in judging the amount of 
wages a man is worth, it is quite cus- 
tomary to figure this as half of his gross 
output of work. For instance, a man 
who would turn out an average of $100 
worth of work per week, would be con- 
sidered worth wages of $50 per week. 
While this is the customary basis, there 
are many qualifying considerations. In 
order to be fair to the workman, in fol- 
lowir out this 50-50 principle, he should 
have all of his time free to devote to 
bench work. If the employer takes the 


watchmaker away from his bench at 
times, to help wait on customers, etc., 
that amount of time should be credited 
to the workman, or rather allowed for; 
and in proportion to the amount of time 
he is taken away from his bench, the 
workman should not be expected to 
‘double his wages’ with his output. Nor 
should it be expected that a man, in 
addition to producing twice the amount 
of his wages in actual paid repair work, 
should do any considerable amount of 
other unpaid work, such as repairing 
watches out of stock, “come-backs” of 
other workmen, etc., unless this unpaid 
work is considered and allowed for in 
figuring the value of his work to the 
establishment. We are certainly not 
suggesting that a watchmaker should 
question doing these classes of work; 
but merely pointing out that the em- 
ployer should credit to the watchmaker’s 
output the value of such services, which 
are an unavoidable expense in all jewelry 
stores. The watchmaker should not be 
expected to perform these services and 
in addition to that, produce double his 
wages in paid-for repair work. 

“Now here is another aspect of this 
matter of fair remuneration for watch- 
makers. It is hardly necessary to say 
that in order to have the 50-50 basis 
work out fairly, the employer should be 
one who charges at least average prices 
for his work. If the employer makes a 
practice of charging prices for repair- 
work below what is usually charged for 
such items, he should not expect the 
value of his watchmaker’s work to be 
gaged on the customary basis. An em- 
ployer who undercharges for repairs 
usually (and we think mistakenly) be- 
lieves that he is thereby attracting cus- 
tomers to his store to whom he may sell 
merchandise. He should then consider 
the difference between average fair 
repair prices, and his lower prices, as a 
sort of advertising expense, which his 
merchandise sales should be charged 
with, and which he should not expect his 
watchmaker to bear or to share with 
him. Even in stores which customarily 
charge fully up to the average for repair 
work, sometimes a special case arises 
in which the jeweler decides that it is 
good policy to do a job for less than it 
is worth. If in such a case the em- 
ployer chooses to hand a $5 job out to 
a customer for $3, the $2 difference 
should be credited to the repair depart- 
ment and to the output of the man who 
did the job, and charged to the mer- 
chandising department, if (as is usually 
the case) the value of the customer as 
a buyer of merchandise furnished the 
reason for the reduction in price. 


“It is surprising to observe how many 
jewelers habitually neglect the selling 
of repair work. In some establishments 
in which there is due attention paid to 
salesmanship in handling merchandise, 
repair-work seems to be merely ‘handed 
out.’ This is wasteful of the real oppor- 
tunity for profit in the repair depart- 
ment. 

“A good lesson can be learned from 
the way by which some of the large suc- 
cessful well-organized concerns, like the 
National Cash Register Company sell 
their repair service. After examining 
a cash register needing repairs, the cus- 
tomer will be called upon by a man who 
not only understands the machine, but 
who has been actually trained in the 
special branch of selling repair work. 
This man so carefully and interestingly 
explains every item of the work that is 
to be done, that the customer orders the 
work done with the feeling that it will 
be well worth the price charged for it. 
This intelligent sales effort insures both | 
profit to the company and the satisfac- 
tion of the customer. 

“In 1926 The Harvard Bureau of 
Business Research reported that its 
analysis of the business of 230 retail 
jewelry stores showed a net profit of 
1.3 per cent on merchandise sales and a 
net profit of 10 per cent on repair work 
—more than five times the profit on 
repairs as on merchandise. Even at 
that, we believe that these repair work 
profits could have averaged substan- 
tially higher with more attention paid to 
the repair department than seems to be 
given in the average jewelry store. 
Outside of the good direct profit that 
can be made on repair work, must be 
figured in addition the unique reputa- 
tion-making and sales-building power of 
good technical service. It is hardly 
necessary to say such a _ self-evident 
thing as that profitable repair work 
depends primarily upon the efficiency of 
workmen employed. No management can 
be good enough to overcome the handicap 
of incompetency upon the part of the 
men at the bench. This raises the ques- 
tion of how to determine the ability of 
a watchmaker whom it is proposed to 
employ. 

“If the employer is himself a com- 
petent watchmaker, he could easily 
enough test and rate the ability of an- 
other, given the opportunity of personal 
contact. But this is not often possible; 
the man’s ability must be judged in some 
other way. Then too the employer is not 
always himself a watchmaker, so that 
even an opportunity for a personal con- 





(Continued on page 90) -. 
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HUNDREDS OF YOUNG MEN | 


from every quarter of the United States have attended the Horological Department 
of Bradley Polytechnic Institute and are now either in business for themselves or 
are holding down high class positions as managers, foremen of departments, or 
receiving excellent salary as bench workmen. 


Big business, in every line, 
is now combing the country 
for mechanically big men to 
take care of their interests 
in factory, store or office. 
Be prepared to fill these po- 
sitions and eventually they 
will come to you. 

One of our latest sixty-five 
page catalogues will interest 
those who wish to advance in 
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Bradley Horological 
Dept. C, Peoria, Ill. 
The Horological Department 
is in session all the year 
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by individual instruction and 
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QuEsTION No. 4272.—Cement for 
Brushes.—Will you please give us your 
technical advice on the following points 
in your paper under columns “Work- 
shop Notes”: 

We manufacture silver engine-turned 
and enamelled brushes in our work-shop. 
We find troubles while enamelling silver 
mounts. It curves. Is it due to more 
heat or for any other reason? What is 
the best way to enamel mounts, so that 
it may not curve? 

Our second difficulty is fitting the 
same. We put lac inside and put the 
mounts on brushes but it does not hold 
good sometimes, also the bristles of the 
brushes are sometimes spoiled. Is there 
any solution or paste or any other thing 
which can be used in sticking the brushes 
to the mounts so it may hold strong and 
does not spoil the brushes? After put- 
ting the brushes in silver mounts with 
any solution or paste, is it necessary to 
use pins (small invisible) to hold the 
brush to the mount?—T. H. & Co. 


ANSWER.—In regard to your silver 
brush mounts we believe that your 
trouble is from several sources. You 
say that the silver curves when you 
enamel it. First thing would be to see 
that you have the proper enamel. For 
silver you should have the lowest flow- 
ing enamel that you can get. Then you 
must make your silver mounts sufficient- 
ly heavy to stand the heat of enameling. 
In other words, the silver is much more 
likely to warp and get out of shape if 
it is too thin than it would be if you had 
plenty of stock. You must bear in mind 
that in brush mounts you have fairly 
large and thin pieces to work with and 
for this reason they would very easily 
warp and get out of shape. 

In regard to fitting the brushes in the 
mounts we would suggest that you dis- 
card lac and use regular engravers’ wax. 
In case you are unable to obtain it you 
can easily make it by melting resin and 
brick dust. Of course you understand 
that it will not pay you to make this if 
you can buy it. If you make a good 
cement it will melt much easier than lac 
and will also hold much better. Further- 
more you can clean off the surplus with 
benzine or petrol. We would not advise 
the use of pins as they are not necessary 
and are under many conditions sure to 
cause trouble. 


Question No. 4273.—_Refinishing 
Watch Dials.— We would appreciate very 
much any information you will give us 
relative to restoring what we call the 
proper finish on ladies’ wrist watch dials. 

That is, the white dial finish. Is not 
silver plate, that is, we have never been 
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able to duplicate it with silver plate of 
any kind. 

We have noticed on several of the 
dials this finish has pealed off around 
the edge.—A. A. E. Co. 


ANSWER.—You will notice that the 
white finish on the majority of the ladies’ 
wrist watch dials is simply a silver plate 
but this is also protected with a coat of 
clear lacquer. The reason that you have 
noticed that the finish peals off around 
the edges of some of the dials is simply 
that the lacquer peals off. Then your 
dial will get spotted and tarnished and 
otherwise look bad. The only dials that 
you can actually refinish are those with 
hard enamel figures. In the case of soft 
paint figures you would necessarily have 
to repaint the dial. Assuming that your 
dial is hard enamel figures then you can 
readily refinish same and give it a good 
silver plate. When you obtain a good 
finish then dry it with a clean cloth, 
apply a coat of clear lacquer. You can 
make several different finishes on such 
dials such as a satin finish, butler finish, 
or plain polished. When they are proper- 
ly lacquered they will hold up for quite 
a while. 


QUESTION No. 4274.—White Gold 
Solder.—I have considerable difficulty 
with all white gold ring joints showing 
after being sized,—due, I believe, to in- 
ferior or “off color” solders. Please ad- 
vise best solders to be used on 10K, 14K, 


and 18K. white gold rings, and on 
chromium finished white gold rings. 
I use electric soldering machine. 


Please advise how best to handle chrom- 
ium repair work—R. W. A. 


ANSWER.—You will find a number of 
first class white gold solders advertised 
in THE JEWELERS’ CIRCULAR. Most of 
these are right for your white gold sol- 
dering. Some joints are bound to show 
on white gold no matter how careful you 
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are. The simplest method to follow in 
soldering chromium finished rings is 
simply to cut the ring and lay a piece 
of solder in between the joint. Then 
when you apply borax and heat the 
solder will flow and make a very fair 
job. Some of the finish will turn blue 
around the joint where it is heated but 
this can readily be removed by using 
green rouge. 


QUESTION No. 4275.—Demagnetizing 
Tweezers—Synthetic—In my work the 
other day, I noticed my tweezers were 
magnetized. I tried putting them in the 
demagnetizer but without success. They 
got worse instead of better. Will I have 
to throw them away and buy new ones? 
I would appreciate an answer very much, 

Will you please explain the meaning 
of the word Synthetic, pertaining to a 
synthetic stone?—L. N. 


ANSWER.—In regard to your tweezers 
which are magnetized, you certainly 
should be able to remove this with the 
proper machine. Wire the points to- 
gether so that they will be the same as 
one piece and keep trying them through 
the machine. As a rule it is best to pass 
tweezers or any steel parts through a 
coil and then draw them away about two 
or three feet. We have removed magne- 
tism in this manner many times so you 
can rest assured that it can be done. 

In regard to synthetic stones this 
means that a particular stone has been 
analyzed chemically and is then repro- 
duced. Any material that is made up to 
imitate nature and is made up with 
exactly the same elements and proper- 
ties as the natural stone is called syn- 
thetic. Analysis means taking apart to 
determine the various elements that 
enter into the substance while synthesis 
means building up to produce the ori- 
ginal. 

According to Rule 14 of the Trade 
Practice regulations as agreed to by the 
jewelry trade and promulgated Dec. 12 
last by the Federal Trade Commission 
the term “synthetic” shall not be ap- 
plied to any stones except those pro- 
duced by artificial means that have ap- 
proximately the exact characteristics of 
genuine precious stones. 

This approximation should include: 


a. Same hardness with a tolerance 
of 5 per cent over or under the extremes 
of the genuine. 

b. Same dichorism. 

c. Same specific gravity or density 
with a tolerance of 5 per cent over or 
under the extremes of the genuine. 

d. Same chemical constituents with 
reasonable tolerance in the proportion 
of the constituents. 
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United States Patents 
Issue of May 27, 1930 


1,760,253. ADVERTISING CLOCK DiAL 

_ AND MEANS FOR ILLUMINATING 
THE SAME. JAMEs I. PARRISH, Dallas, 
Tex. Filed June 4, 1928. Ser. 282,728. 
1 claim. 


The combination of a translucent clock 
dial bearing advertising indicia and a sup- 
port and illuminating means for the dial; 
said support and illuminating means com- 
prising a substantially rectangular frame 
formed with side, top and bottom frame 
members, each of "said side, top and bottom 
frame members having a body portion pro- 
vided with inwardly projecting and spaced 
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flanges forming grooves to receive the edges 
of said dial, said body portion having its 
walls curving outwardly from said flanges 
to provide a substantially cup-shaped cross 
section for said walls symmetrical with 
respect to said dial, each of said side, top 
and bottom frame members having the outer 
edges of said curved walls connected by a 
substantially plane wall member to provide 
a hollow construction for each of said frame 
members, to receive therein an electric light 
bulb for illuminating said dial, said plane 
wall surfaces having reflecting properties 
whereby the light from the bulbs is reflected 
onto said dial, and colored plates interposed 
between the bulbs and the surfaces to be 
illuminated, whereby color effects are ob- 


tained. 
ie o. SELF -REGULATING CLOCK 
STEM. JAMES W. Brycs, Bloomfield, 
NY J., assignor to International Time 
Recording Co. of New York, Endicott, 
N. Y. Filed March 4, 1927. Ser. 
172,909. 3 claims. 

The method of actuating and regulating 
one or more secondary clocks by the use of 
alternating and direct current impulses com- 
prising sending over a main line alternating 























current impulses and direct current impulses 
during alternate periods of time; connect- 
ing a secondary clock to the main line so as 


to be driven by either current impulses of 
alternating current or by current impulses 
of direct current during the aforesaid pe- 
riods; and causing one or more of the said 
current impulses of one of said periods to 
be ineffectual upon a secondary clock when 
a secondary clock is fast or causing the 
secondary clock to continue to be affected by 
said current impulses during the same period 
when the secondary clock is slow. 


1,760,661. CONTACT MECHANISM FOR 
ELECTRIC CLOCKS. Wuuson E. Por- 
TER, New Haven, Conn., assignor to The 
New Haven Clock Co., New Haven, 
Conn. Filed Dec. 27, 1926. Ser. 157,066. 
6 claims. 


In a contact-mechanism for electric clocks 
of the type in which an armature is moved 
in one direction by a driving-spring and in 
the opposite direction by an electro-magnet, 
the combination with a rotary contact-mem- 
ber having a plurality of segregated contact- 
points, of a yielding contact-member co- 
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acting therewith, a star-wheel connected to 
the said rotary contact-member for drivin ng 
the same and having its arms formed wi 
cam-like outer edges, and spring-actuated 
snap-action means for imparting step-by- 
step movement to the said rotary contact- 
member, including a pair of interconnected 
pivotal levers and a spring connected to each 
of the said levers for geting their snap- 
ping action by the shifting of its position 
with respect to their dead-centers. 


1,760,662. BRACELET CHAIN. EUGENE 
PRESTINARI, Irvington, N. J., assignor to 
Gemex Co., Newark, N. J. Filed June 
14, 1929. Ser. 371,011. 1 claim. 

A bracelet chain comprising a series of 
generally rectangular-shaped frame _ links, 
each having a longitudinal slot therein, and 
sheet metal links each comprising a body 
portion with oppositely extending wings, 
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each extending through the slot of a frame 
link seated directly in contact with the body 
portion and folded together with their edges 
abutting, and end sections on said frame 
links folded toward said body portions to 
form margins for said sheet metal links. 





89 











1,760,760. TIMEPIECE. KENNETH D. LONG, 
Centerville, Iowa. Filed Dec. 27, 1926. 
Ser. 157,306. 2 claims. 


In a clock mechanism, a driven member, 
a hub fixed on said driven member having 
a gear formed thereon, a clock dial mounted 
on said hub, a rack bar slidably supported 
by said dial and operable by said gear for 
longitudinal movement, a pin extending from 
the clock dial, a resilient member secured 
to said hub and engaging the pin, pin mem- 





bers circumferentially supported about the 
peripheral edge of the clock dial in spaced 
relation with respect to each other, the 
outer end of said rack bar being disposed 
between adjacent pin members, said gear 
moving the rack bar in one direction and 
tensioning said resilient member, the move- 
ment of said rack bar causing the retrac- 
tion of the outer end thereof from engage- 
ment between said adjacent pin members, 
said resilient member when under tension 
acting upon the dial to move said dial inter- 
mittently when said outer end of the rack 
bar is disposed from a position between said 
adjacent pin members. 


1,760,771. PROCESS FOR PURIFYING 
PEARL 


ESSENCE. JEAN PAISSEAU, 
Paris, France. Filed Feb. 9, 1925. Ser. 
8053, and in France, Oct. 3, 1924. 3 


claims. 


A process for purifying pearl essence 
which consists in agitating pearl essence in 
a@ prepared and purified aqueous suspension, 
in bringing the pearl essence to the state 
of an aqueous paste, in adding to the said 
paste in small quantities and while mixing 
a liquid which is not miscible with water, 
capable of moistening the particles of pearl 
essence and of forming with the same a new 
paste the muddy water of which separates 
spontaneously, and in washing this new 
paste by mixing the same with water until 
the latter after having carried along the 
impurities contained in this paste flows out 
in a pure state. 


1,760,825. RING ATTACHMENT FOR 

CHAINS. Witiiam J. GaGnon, Bridge- 
ae Conn., assignor to The Bead Chain 
Mfg. Co., Bridgeport, Conn. Filed Sept. 
26, 1929. Ser. 395,448. 7 claims. 





An attachment for a chain comprising an 
open-ended ring having a notch adjacent 
one of its ends, and a loop fastened adjacent 
the unnotched end of the ring, adapted to 
engage with the notch. 





DESIGNS 
Issue of May 27, 1930 


SPOON OR SIMILAR ARTICLE. 
ALLEN, Oneida, and 


81,219. 
GROSVENOR N. 
LILLIAN V. M. HELANDER, Niagara Falls, 
N. Y., assignors to Oneida Community, 


Ltd., Oneida, N. Y. Filed Jan. 4, 1930. 
Ser. 34,019%. Term of patent 14 years. 











The ornamental design for a spoon or 
similar article as shown and described. 


81,241. SPOON OR SIMILAR ARTICLE. 
GerorGE P. IttTic, Bridgeport, Conn., as- 
signor to Blackstone Silver Co., Ine., 


Bridgeport, Conn. Filed March 17, 
1930. Ser. 34,910. Term of patent 7 
years. 
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The ornamental design for a spoon or 
similar article, substantially as shown. 


$1,256. wares. GerorGE Rea, Brook- 
ly . ¥. Filed Oct. 4, 1929. Ser. 
32 a 840" Term of patent 7 years. 





The ornamental design for a watchcase 
as shown. 
United States Trade-Marks 
Issue of May 27, 1930 
The following trade-marks are published in 


compliance with Section 6 of the Act of Feb. 
20, 1905, as amended March 2, 1907. Notice 


of opposition must be filed within 30 days of 
this application. 

Marks applied for under the 10-year “pro- 
viso”’’ are registrable under the provision in 
Clause (b) of Section 5 
amended Feb. 18, 1911. 


of said Act as 
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As provided by Section 14 of said Act a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 294,385. CHarLEs H. GrouNDs, doing 
business as The MacGregor Con Pitts- 
field, Mass. Filed Jan. 4, 1930. 


uff. ak 


For Sleeve Holders of Precious Metal. 
Claims use since Nov. 1, 1929. 


Ser. 296,428. Isipor KoTrLp, doing business 
as Continental Mfg. Co., New York. 
Filed Feb. 24, 1930. 


Gotham 


For Silverware, Consisting of Flat and 
Hollow Table Silver, Silver Piece Ware— 
Namely, Bread Trays, Candy Dishes, Serving 
Trays, and Silver Vases. 

Claims use since 1894. 


Ser. 297,364. FRIEDMAN RING Co., Chicago. 
Filed March 15, 1930. 


For Finger Rings of Precious Metals. 
Claims use since Jan. 1, 30. 


297,663. 
York. 


Star Ray 


For Synthetic Sopinvesions nen: 
Claims use since Feb. 26, 


DREHER Bros. & WiprER, New 
Filed March 21, 1930. 


Ser. 


Ser. 297,841. ARMBRUST CHAIN Co., Provi- 
dence, R. I. Filed March 25, 1930. 
For’ Bracelets, Wrist-Watch Bracelets, 


Bracelet Chains, Watch Chains, Neck Chains, 


— 
eel 


Fob Chains, Girdle Chains, Anklets, Sautoirs 
and Necklaces. 
Claims use since on or about Feb. 18, 1930. 


Ser. 297,952. 
Stratford, 


DEL HAND 


For Silver-Plated Flat Tableware. 
Claims use since Jan. 15, 1930. 


BLACKSTONE SILverR Co., INc., 
Conn. Filed March 27, 1930. 
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Trade-Mark Registrations Granted 
issue of May 27, 1920 


271,180. SALT AND PEPPER SHAKERS, 
CANDLESTICKS, VASES, ATOM. 
IZERS, AND CASTERS, ALLL MADE 
OF OR PLATED WITH PRECIOUS 
METAL. QUAKER SILVER Co., Attleboro 
Mass. Filed Dec. 19, 1929. Ser. 293,896 
Published March 11, 1930. 


271,234. LADIES’ Medeag, 4 WATCHES, 
BuLovA WatTcH Co., INC., New York, 
Filed Dec. 17, 1928. m.. 276,831. Pub. 
lished Feb. 12, 1929. 


271,236. FRATERNITY LAPEL BUTTONS 
OF PRECIOUS METAL. THE Detma 
CHI FRATERNITY, Iowa City, Iowa. Filed 
Dec. 5, 1928. Ser. 276,307. Published 
March 11, 1930. 


271,269. BADGES, EMBLEMS, FINGER 
RINGS, ORNAMENTAL PINS, LAPEL 
BU TTONS, WATCH CHARMS, AND 
OTHER INSIGNIA OF THE IM- 
PROVED ORDER OF RED MEN, ALL 
MADE OF OR PLATED WITH PRE- 
CIOUS METAL. GREAT COUNCIL OF THR 
UNITED STATES OF THE IMPROVED ORDER 
OF RED MBN, Philadelphia. Filed Noy, 
23, 1929. Ser. 292,804. Published 
March 11, 1930. 


271,282. WRIST-WATCH BRACELETS. 
wae Bros. Mra. Co., Providence, 
Eee Filed July 17, 1929. ‘Ser. 287,256. 
Published March 11, 1930. 








The Watchmaker and His Employer 


(Continued from page 85) 








tact would not enable him to judge. So 
generally the employer must be guided 
by some form of recommendation of a 
man; he must depend upon the word of 
a third party. The shortcoming of ordi- 
nary letters of recommendation is that 
so often the most important fact—i.e., 
who wrote them?—is no more known to 
the reader than is the person about 
whom the letters are written. So what 
employers need most urgently is some 
authority whose word can be relied upon 
as to the ability of the prospective em- 
ployee. It is to supply this need that the 
examination and certification of watch- 
makers is being done by the Horological 
Institute of America. This movement is 
steadily growing. About 1,500 watch- 
makers have so far been examined in 
the lower and upper grades of certifica- 
tion, and the number of applications is 
showing a gratifying increase. Although 
the United States is a vast field for this 
movement to cover, good progress is 
being steadily made, and we believe that 
eventually the status of Certified Watch- 
maker will be required generally in em- 
ploying men for good positions. Some 
of the leading retail jewelers now speci- 
fy ‘Certified Watchmaker’ in advertise- 
ments and correspondence upon this sub- 
ject.” 








A recent report from Constantinople, 
Turkey, announces a semi-official fore- 
cast in the daily paper Djumoureit that 
the crown jewels of the Ottoman Empire, 
valued at about $300,000,000, will be sold 
to relieve Turkey’s economic crisis. The 
jewels include the peacock throne, 


studded with 30,000 gems and estimated 
to be worth $13,000,000, and still an- 
other throne containing one of the 
world’s largest emeralds and a whole box 
full of diamonds and pearls. 











